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The volume of trade, both in manufacture and consumption, is far greater 
than ever before. With the gross earnings of railroads fully 25 a cent greater 
than a year ago; with bank clearings fully 40 per cent greater; with failures show- 
ing a decrease of 40 per cent; THE EXPORT TRADE I N TREME NDO US 
VOL UME; every farmer’ busy; with everybody all along the line busy and work- 
ing overtime; with everybody in the a EPR. districts busy at high wages 
and practically no unemployment, we believe we are justified in coming to the 
4 conclusion that business will continue to be extremely active, that the impetus 
which it has gained cannot be retarded and that there will be a great demand for 
commodities of all kinds, at least while the war continues and many people be- 
lieve that this condition will last at least two or three years after the war. ‘ 
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i Trade Leaders in American Shoemaking 
i First row (on ground): Secretary Sol Wile, Rochester, N. Y.; Third row (next step): President John S. Kent, of M. A. 
| Herman Meyer of Croxton, Wood Co., Philadelphia; Frank S. Packard Co., Brockton; Hon. Vice-President John H. Hanan of 


Farnum of Churchill & Alden Co., Brockton; P. E. Selby of Hanan & Son, Brooklyn; Hon. Vice-President A. S. Kreider of 


ia Selby Shoe Co., Portsmouth, Ohio; John W. Foster of John A. S. Kreider Co., Annville, Pa. 


Ri Foster Co., Beloit, Wis.; Milton S. Florsheim of Florsheim Shoe Top row: H. E. Slayton of F. M. Hoyt Shoe Co., Manchester, 
q Co., Chicago; Henry W. Cook of A. E. Nettleton Co., Syracuse, N. a gor ~ Lg gw of James A. Bannister Co., Newark; 
2 | N. Y.; W. G. Williams; A. J. Sweet of Lunn & Sweet Shoe Co., Mar W. Se by; R. P. Hazzard of R. P. Hazzard Shoe Co., Gar- 
| ‘ a diner, Maine; C. H. Alden of C. H. Alden Co., Abington, Mass.; 
iH Auburn, Maine; L. W. Downs of Chas. K. Fox, Inc., Haverhill. - A ; 

a | *. ; ‘ = Oscar C. Davis of Geo. E. Keith Co., Campello, Mass.; J. Frank 
; | Second Row (on lower step); W.S. McKenzie of Helming McElwain of W. H. McElwain Co., Boston; Alfred W. Donovan 


: McKenzie Shoe Co., Cincinnati; Geo. W. Baker of Geo. Baker of E. T. Wright & Co., Rockland, Mass.; F. I. Sears of A. J. 
bf i Shoe Co., Brooklyn; Elmer J. Bliss of Regal Shoe Co., Boston; Bates Co., Webster, Mass.; Frank J. Bradley of Hazen B. 
Frank R. Briggs of Thomas G. Plant Co., Boston. Goodrich & Co., Haverhill. 
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We Ought To Be Selling More Shoes Abroad 


HE great increase in our exports of 
war material has done one item. of 
injury; it has for the time blinded 
many people to the slowness with 
which our regular, unstimulated ex- 
ports grow, in commodities which are 
not for use on the desperately clutch- 
ing battlefields of Europe. 

It was recently pointed out, for example, that we 
are bringing in from tropical countries fully $500,000,- 
000 a year more than we are shipping to those countries. 
Foreign fruits, rubber and coffee, are large items in 
which our trade is very lop-sided. We do not produce 
coffee at all; but we might sell many millions of dollars 
worth more to Brazil, if we tried, instead of sending 
gold. As to the tropical fruits, this is partly because of 
the old foolish notion that anything bearing the stamp 
“‘imported”’ is of necessity better than our own goods; 
the plain American apple is a vastly better food, in 
this climate, than all the mushy bananas that ever 
came over-sea. Any fruit is a better food in the region 
where it grows naturally, and in its natural season. 

But whatever the causes, the condition is a more 
serious item on the debit side of our trade account than 
the war shipments are on the credit side. The latter, 
everybody knows, will fall flat when the war stops 
or sooner. And all that will then relieve local con- 
gestion is the regular, ordinary “‘munitions of peace,” 
which we may send to other countries,—the shipments 
of machinery, and shoes, and foodstuffs, and manu- 
factured goods generally. We begin to suspect that 
France and England have been keeping us busy mak- 
ing shells, while they allowed a considerable part of 
their own manufacturing energy to be devoted to the 
holding of their old trade abroad, in the commodities 





of peace. A “shell game’’ this, which we cannot de- 
nounce as a cheat, for it would be entirely legitimate. 
Anyway, they certainly have done surprisingly well in 
looking after their regular trade, for only small frag- 
ments of it have broken away and come to us. 

The great trouble with our governmental aid to 
exports is that it is based upon visionary theories, 
and in the hands of men who are vastly more moved by 
internal politics than considerations of real national 
welfare. Germany stands behind her steel makers and 
other manufacturers and helps them to combine, 
to dominate the world; we stand over ours with knot- 
ted clubs, and haul them into court on every possible 
pretext,—while we pass laws allowing labor groups and 
farmers to do the kind of combining which we punish 
most stringently in manufacturers. When we can get 
national laws passed which are based on justice and 
upon broad and far-seeing statesmanship, instead of 
upon vote-coddling cowardice and piffling, picayune 
theories, we shall have made a great advance, and re- 
moved a tremendous obstacle. 

We have full confidence that this will come to pass. 
Confidence, also, that the high figures that have been 
set this year by our sudden call for war goods will one 
day be exceeded by the regular peace-time contribu- 
tions of this country to the world’s stock of com- 
modities. This will be brought about by putting into 
effect principles and truths most of which we know 
already—when we decide to ACT upon what we 
know to be correct principles, we shall begin to grow 
in exports. 

Some day, there will be a general wakening as to: 
possibilities in foreign trade. And PRACTICAL 
ACTION will be the first result. Whether large com- 
binations for the sale of all American products will be 
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an effective means is a matter which should be tested , 
One such company is making wonderful ' 


thoroughly. 
progress. It is backed by big money, and does things 
on a big scale, acting as general agent. Banking facil- 
ities are being perfected, and this was a needed ad- 
junct, for American money needs introduction. Per- 
haps our politicians will one day cease aspiring to the 
backwoods hawbuck vote by denouncing all bankers 
and capitalists, and by doing everything possible to 
thwart them, thereby giving foreign bankers and cap- 
italists an advantage in the markets of the world. 
Perhaps it may even penetrate to the brains of Amer- 
ican labor that extension of our foreign trade, not 
merely in academic theory but in actuality, is the only 
way in which present stand- 
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rest of his community. - There is trouble ahead, if 


‘reason be abandoned as-a guide. 


The Local Merchants’ Interest 


The advantages of cash over credit are never more 
clearly manifest to the merchant than when strikes 
threaten the welfare of the community. In a long credit 
community, the store is placed between two fires; it 
may increase its credit accounts with out-of-work 
strikers, and get a lot of bad debts on the books, or by 
refusing credit it may get the ill-will of the strikers, 
with evil results later. It is hard to get any common 
sense or justice into the attitude of the strikers; if they 
were not headstrong and 
turbulent and desirous of 





ards can be maintained in- 
definitely. 

We ought to be selling more 
goods in the rest of the world; 
not merely millions of dollars’ 
worth more, but hundreds of 
millions. And it can be done, 
without in the least straining 





























the resources of our cus- 
tomers to pay for them. 
They themselves have goods 
to sell, which we need. As 
to the merits of the goods 
which our shoe and leather 
and allied trade offer, there 
can be no question; they are 
the best the world supplies, in 
most important particulars. 




















A Guard to Future 
Prosperity 


Getting before the public: 
right principles regarding in- 
dustry should be part of every 
business man’s duty. 





















damaging warfare, they would 

2 not be strikers at all. 

For the strike is a war 
method, which every true 
well-wisher of labor has long 
hoped could be utterly done 
away with, as a means of 
argument in industrial dis- 
putes. It was in process of 
extinction, it appeared; but 
there has been an increase. 

- There should be in every 
community an_ insistence 
upon the spread of right 
principles with regard to the 
entire subject, so that no com- 
munity need be damaged and 
disgraced by senseless con- 
tentions, during which the 
production of useful com- 
modities is checked and 
every vicious inclination with 
which the devil inspires idle 

_hands is let loose. 
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To Investigate 





It will be distinctly to 
the discredit of this nation 
if we allow the present pros- 
perity to be dissipated and 
in any measure destroyed by futile quarreling among 
ourselves as to profits and wages, when the cessation 
of specifically war demand begins to cut off the present 
We ought to have enough collective brains 
to make the recession an orderly and reasonable one, 
and to avoid getting into a crazy industrial warfare of 
our own, after other nations settle down toward peace. 

This caution is needed, if past experience is of any 
use in the interpretation of news of the day. And 
every merchant and manufacturer ought to consider 
himself a volunteer committee of one, to act with 
others in the promotion of plain business common 
sense, to the end of averting loss to himself and the 


We Could Learn Much from the Simplicity of Win- 
dow Display in Japan 


Oriental Markets 


C. E. Bosworth, who 
has been appointed special 
agent of the Bureau of Foreign and Domestic Com- 
merce, has left for a tour of the Far East, Australia 
and East and South Africa. He is to investigate the 
possibilities of American export trade with these 
countries. He will also seek information as to where 
raw materials can be had in abundance for export to 
the leather trade of this country. In his tour he will 
cover the following places: 

Hawaiian Islands, Samoa, Australia, New Zealand, 
Tasmania, Straits Settlements, Philippine Islands, 
Japan, Vladivostok, Korea, China, French Indo- 
China, Siam, British India, East and South Africa and 
Madagascar. The tour will be about two years. 
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JAPAN 
Looking East over Mississippi Bay, where the American Admiral 


Perry came (1854), opening Japan to the world 







SSW} VERY traveler into China is serving 
the purpose of educating the people 
of that country in the advantages of 
Occidental wearing apparel and par- 
ticularly creating a desire for better 
footwear. Since the war began more 
attention has been given to the devel- 
opment of trade in the Orient.and there is a bill now in 
the Senate providing for an American Congressional 
Commission for the investigation of commercial trade 
opportunities in China and the establishment of 
direct trade relations between China and the United 
States. Senator Smith of Georgia introduced the 
resolution No. 174, and it is so broad a charter for 
export trade development that we quote it in full: 
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Joint Resolution 


Providing for an American Congres- 
sional Commission for the investigation 
of commercial trade opportunities in 
China and the establishment of direct 
trade relations between China and the 
United States of America. 

Whereas, it is apparent that the 
markets of the world are undergoing 
and will continue to undergo reorganiza- 
tion as the result of changed conditions 
caused by the European war; and 

Whereas, it is necessary to broaden 
and extend the markets for American 
products to the end that with the close 
of the war the largest possible demand 
for American products should exist 
throughout the world; and 

Whereas, there are great possibilities 
and opportunities for enlargement. of 
trade with China, and especially for 
such enlargement as a result of direct 





HIGH-STYLE IN CHINA 


The buckle center signifies “ Long Life” 
in Chinese. 





‘Teaching the Orient 


to Want Shoes 


trade relations between China and the United States: There- 
fore be it 

Resolved by the Senate and House of Representatives 
of the United States of America in Congress assembled, 
That a commission, to be known as the American Congressional 
Chinese Commercial Commission, composed of four Senators 
and five Members of the House of Representatives, shall be 
named by the President of the Senate and the Speaker of the 
House of Representatives to investigate and study the oppor- 
tunities and inducements for enlarged commercial trade with 
China, and the development to the fullest extent of direct trade 
relations between that country and the United States of America. 

Sec. 2. That the President is requested to name five citizens 
of the United States selected from those interested in trade de- 
velopment with China, who shall also be members of said com- 
mission, all the members of the commission to serve without 


compensation. 
Sec. 3. That the said commission shall visit as soon as prac- 


ticable the Republic of China, its principal commercial and man- 
ufacturing cities, as well as its agricultural districts, and the 
President is authorized to furnish a vessel of the United States 
for the use of the commission in making the trip; and the said 
commission shall submit a report to the Congress as early as 
practicable, giving the result of the investigations and such 
recommendations as it may see fit to make. 


The Fight for World Trade 


To win a permanent part of this 
great trade and to keep factories 
running and capital in use even in 
times of depression, the United 
States must fight for her share 
of the world’s trade against com- 
binations, alliances and competi- 
tion of nations who will put every- 
thing into the coming business 
struggle following the great Euro- 
pean War. 


Only 8 Cents Per Person From 
America 


..° Dr. V. K. Wellington Koo, Chi- 
‘nese minister to the United States, 
gave some startling figures in re- 
gard to China’s possibilities recent- 
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HONGKONG 
A vista down Queen’s Road 


ly at the annual conference of the Chamber of Com- 
merce of the United States. 


‘*In proportion to area,”’ he said, ‘‘China should have 
325,000 miles of railroad against the 250,000 of the United 
States; whereas now, only 6,000 are available. According 
to population, she should have one million miles of road. 
Per capita, each Chinese now buys only 8 cents’ worth of 
American goods out of a total of 93 cents spent in foreign 
trade.”’ 

‘“‘Canada buys $90 per head. In proportion to Canada, then, 
China should ultimately increase her purchases a hundred fold. 
This would mean not an export trade of twenty-five millions 
from the United States to China, but one of two billions and a 
half. Some say that this would be incredible. And yet, have 
we any realization of the immense wealth and trade possibil- 
ities in China, if developed? 

“For instance, four hundred million pairs of feet in China— 
what possibilities for American shoes! Yes, our business men 
say, but they don’t wear our shoes. And yet, a trade report 
comes from Mukden, China, and other cities, that there is a fair 
and increasing demand for American shoes and leather. The 
North of China has extreme climatic conditions, and the popu- 
lation is discarding its native shoes and adopting leather shoes 
and boots. With proper regard for the needs of the situation, 
and by meeting the Chinese demand for cheapness, here is a 
wonderful opportunity for progressive American business. At 
the present time China imports only 200,000 pairs of shoes an- 
nually, of which only a very small amount are American-made. 
With the rapid adoption of European customs, this trade should 
amount to millions a year. 


BOOT AND SHOE RECORDER 





Co-operative Selling in China 


A new Chinese chamber of commerce has been or- 
ganized at Shanghai and a movement to affiliate all 
the chambers of commerce in China has been worked 
out and completed. This means that the Chinese are 
breaking away from their old-time and exclusive ways 
of doing business and are getting more closely in touch 
with foreign methods. 

The Chinese themselves wish to trade with the 
United States, they welcome us, as they do not fear 
our motives. 


When the War is Over 


Relative to competition when the war is over, Fred- 
erick Matthews writes: ‘‘The victor of the present 
war fights for the control of the world, and will stand 
directly in the path of the U. S. of America in extend- 
ing trade with Europe, South America and with the 
Orient.” 

It is alarming to note at a time when America is 
endeavoring to do export business with the neutral 
world that England’s export despite the enormous in- . 
dustrial drain of war, is increasing. The same can- 
not be said of the American export to some parts 
of the world, for since war has started the sale of shoes 
to these countries has decreased. 

There must be a distinction made between the 
methods to be adopted for selling American goods in 
China and selling Chinese goods in America. 

So far as the sale of American products in China 
is concerned, this cannot be done successfully in a 
large way through Chinese organizations. Practically 
all of the foreign goods sold in China is imported 
and marketed by foreign firms. The Chinese merchant 
has not yet developed the company or corporation 
idea. As an individual the Chinese merchant is a suc- 
cess, but as a member of a company or corporation 
he is not a success. 


Silver Buckles for Oriental Footwear 
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Occidental Shoes for the 
Orient 
Or, American Shoes in the Far East 


HE opportunities for increased busi- 

ness in American footwear in the Far 

East are greater today than ever be- 

fore. Several firms manufacturing 

shoes in this country have already 

established a regular trade which takes 

in Japan, China, India, the Straits Set- 

tlements and Federated Malay States. In all these 

countries there are English, or English-speaking deal- 

ers, whose custom, very largely is with Caucasian 

people living there, and who insist upon such foot- 

wear as is worn in Europe or America. But besides 

this regular and steady custom, there is a large and 

continually expanding demand from the natives for 

such boots and shoes as the white men are wearing, 

especially from those of the higher classes, who en- 

deavor in every way to live and clothe themselves 
after the modern occidental fashions. 

These people demand much the same kinds and 


qualities of shoes as are called for in European and 


American markets. They see, whether they read or 
not, the foreign publications, and they know the 
changes of fashions, not only in clothing, but in 
footwear. As arule, because of the length of time re- 
quired between the sending of the orders and the re- 
ceipt of the goods, Asiatics are about a year behind 
New York or London in their footwear styles. Today 
many of them are wearing the high toes which pre- 
ceded the present recede vogue though previous to 
that, they wore many straight lasts with moderately 
high boxes, or the more pointed styles similar to our 
discarded coin toes. 

There are many chain stores in the East. Some 
concerns run from 20 to 50 stores in different cities in 
China, Japan and India, and the peninsulas and islands 
to the southward. These concerns are mainly run 
by British syndicates, and quite naturally, they buy 
British made shoes. In fact, some of these have suf- 
ficient business to own and run one or more factories 
in England. But today British shoe factories are 
making footwear for the soldiers of the Allies. There 
have been millions of pairs of army shoes made in 











SHANGHAI 


From the Imperial Bank of China, along the Wangpoo River, 
over the English and American quarters, Shanghai. 


England, and orders are now going through the works 
for millions more. So imperative is the demand for 
such shoes that it is difficult for local dealers to get 
enough civilian shoes to supply the home demand, let 
alone making for countries thousands of miles away. 

This is America’s opportunity, and well has it been 
grasped. Those firms who have already established a 
trade in Asia have not only held all their previous 
customers, but have added many new accounts, which, 
under normal conditions would have gone to England. 
And sufficient time has elapsed for the goods to arrive, 
be placed on sale and tested so thoroughly, that re- 
peat orders have resulted. This may or may not con- 
tinue after the present war closes, and workmen now 
in the armies are released so they may follow their 
regular vocations, in which case, perhaps British fac- 
tories may again be able to fill both home and export 
demands. It is, of course, the hope of American ex- 
porters that the shoes sent from this country will have 
so well satisfied this trade, that a preference will be 
given American styles and workmanship, and that the 
trade now gained will become well established and 
permanent. 

And there is good ground for such hopes. American 
firms who have been sending shoes to these countries 
for the last few years, slowly but steadily increased 
their business, extending their scope of activity and 
securing, almost invariably, larger orders with each 
succeeding season. This was the case before any scar- 
city of European made shoes was manifested. If such 
was the case then, with only a moderate business, how 
much more likely to be the increase and permanency 
of the demand hereafter. 

There are, of course, many difficulties in securing 
this trade which are absent in this country. Trans- 
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INDIA 
Bombay, N.N.E. from the Clock Tower 


portation is not so easy. There are few railroads. 
The large cities are, as a rule, situated on the coast, 
or on rivers, and water transportation is more or less 
frequent and regular. But some traveling representa- 


tives are not content to “touch only the high spots,”’ 
but strike into the interior to secure custom in some 
of the lesser cities, and while their travels present some 
difficulties, the results seem to have warranted the 
extra exertions. 


Some of these journeys require ve- 


ZN (Y)} ITH the rubber footwear factories 
/ of the United States using their 
most valiant endeavors to fill ‘the 
orders now on their books, and with 
customers coaxing, cajoling, threat- 
ening the selling agents in hopes of 
having their orders pushed forward 
that the goods may be delivered before the snow 
flies, there is but a minor interest being taken at the 
present time to extend their foreign trade. 

Yet these conditions are not likely to last. Up to 
present writing, practically no rubber footwear has 
gone into actual use this Fall. There is always an 
uncertainty as to whether any winter will be a ‘‘good 
rubber winter.”’ If storms hold off till late, it makes 
a big percentage less of rubber footwear consumption. 
If this great war comes to an end, perhaps competi- 
tion for foreign markets will be heavier. But just 
now is a time of golden opportunity for greatly in- 
creasing foreign business, at least in one section of the 
Orient, namely, China. 

Contrary to general trade opinion, the Chinese, es- 





The Call for Rubber Shoes in China 





hicles drawn by man power, and with a salesman 
carrying three or four lines of samples perhaps more, 
the trip is slow, tiresome and expensive. 

As a rule, the English language is sufficient for the 
salesman. Where the English language is not spoken, 
there are but few who wear European costumes and 
footwear. This statement perhaps needs to be modi- 
fied somewhat, as there are French houses in Indo- 
China, and Dutch concerns in the Straits Settlements 
and Federated Malay States. But even there, English 
is understood, or there are interpreters available. 

Asia is fast becoming civilized; European habits and 
customs have been adopted. European dress is now 
adopted by the better classes, and modern shoes are 
superseding the crude and flimsy footwear in vogue for 
hundreds of years prior to this twentieth century. 

There are vast possibilities for American shoe man- 
ufacturers in the Far East. Those who have the cour- 
age, the persistency to secure a beginning at this op- 
portune time may reasonably expect to build up a 
foreign business which is well worth while, and which, 
when established, must increase with the sure and 
steady march of civilization. 


pecially the lower classes, are favorable to rubber foot- 
wear. The street and country conditions are such 
at certain seasons, that the felt and cloth shoes worn 
by them are far from satisfactory, either for comfort 
or health. Some years ago, as the result of investiga- 
tion, it was found that British rubber manufacturers 
had captured a very considerable trade by making 
rubbers very similar in shape to the boat-like, heelless 
shoes commonly worn by the Chinese. These rubbers 
were broad, flat, with the toe pointed and curling up- 
ward. Heavy ridges about half an inch apart ex- 
tended lengthwise along the vamp, or further back to 
the foxing or outside counter thus strengthening and 
ornamenting the shoe. As these shoes were to be 
worn in place of, and not over, the regular footwear, 
they had no indentation at the heel, as is usual in 
American rubbers. The sole was corrugated at the 
heel and half sole, the counter being left plain, and 
bearing the “‘chop” or trademark. These could be 
sold in China at a fair profit at about 75 cents a pair. 

For some time it seemed that the British held a 
monopoly of this trade, but the wide awake Germans 
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got into the game, and competition became fierce. 
Then, in the last few years Japan has gone into rubber 
manufacturing on an extensive scale, but so far, rub- 
ber footwear is far from leading in this industry. 
Some American manufacturers have made inroads 
into this foreign competition, and have gained a per- 
manent foothold in this special line. 

Besides this, there are thousands of Europeans and 
Americans in China, who wear the same kind of foot- 
wear there that their compatriots do at home. And 
with the lack of pavements, and the primitive country 
roads, which at certain seasons are very wet and 
muddy, rubbers are a necessity, and these rubbers 
are imported. Then, again, many natives of the better 
class dress as do the white people, and they, too, can 
use rubbers to advantage. In fact, some Chinese 
wear ordinary American or European rubbers, instead 
of shoes, stuffing the heels, that the tread may be even. 

Russia, also, has had her share in furnishing rubber 
footwear to the Chinese. But neither Great Britain, 
Russia nor Germany is today in condition to extend 
its foreign commerce, nor even-to continue it. 

Parenthetically it may be stated that during 1913, 
1914 and 1915, the United States manufacturers of 
rubber footwear sent to Japan 20,000 pairs of boots 
and 96,500 pairs of shoes, a proof that while Japan 
is increasing its production of rubber articles, there is 
a market there for rubber footwear. 

Previous to the war Turkey took very kindly to 
American rubber footwear, though naturally the 
figures have fallen off largely since that country be- 
came involved in the present struggle. In the three 
years mentioned we shipped to Turkey 39,990 pairs 
of rubber boots and 88,267 pairs of rubber shoes. 


The Merchant’s Place in 


ET’S see what the world looks like 
this morning,” remarked a tanner, 
as he picked up his mail. 

“World looks like!’ exclaimed a 
shoe buyer, who happened to be 
visiting the tanner. ‘‘What differ- 
ence does it make to you what the 

world looks like? As a shoe man, I’ve been taught to 

stick to my last. So I mind my own shop, and let 
the world look out for itself.” 








INDIA 


Clean and airy Chowringhee Road (Esplanade at left) looking 
North over Calcutta 


America has exported in the last three fiscal years: 

1914 1915 1916. 
Pairs of rubber boots 101,361 318,727 720,130 
Pairs of rubbers 1,634,258 2,219,900 1,976,696 


It will thus be seen that trade is increasing, even 
though the last item shows some falling off, doubtless 
due to disturbed trade relations on account of the war. 

Reverting again to China, here is where wide awake 
American rubber footwear producers may find their 
opportunity. There are English firms and syndicates 
which carry full lines of European clothing and out- 
fitting, and these houses can sell thousands of pairs 
of such regular goods as are today marketed in 
America. Then if, besides these lines, such special 
shapes are made as commend themselves to the rank 
and file of the natives, and these are marked with a 
“chop” or trade-mark and this popularized, there are 
the best of chances that a new and profitable field of 
endeavor is open to those bold enough to enter the 
field. 


World-Wide Commerce 


“It makes a lot of difference to me what the world’s 
trade is like,” replied the tanner. “I’m only a cog 
in the world’s business, I realize it. Perhaps you do 
not.” 

“I certainly do not,” answered the shoe man. 
*‘How do you make it out?” 


The Leather in Fine Footwear 


“This way,” answered the tanner, opening his mail. 
““Here’s a report of the arrival of 34,000 kid skins from 
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PHILIPPINES 
The busy “‘Escolta,”’ the principal business street of Manila, P. I. 





Spain. If they did not come, you would most likely 
have to go without some of the $6 boots that you are 
featuring at your store.” 

“T never heard of Spanish kid,” retorted the shoe 
man. 

‘Spanish kid skins are among the best in the world,” 
answered the tanner. 

‘“‘Aren’t there any others?’’ asked the shoe man. 


The Skins of the World Made Available 


“Yes,”’ replied the tanner, “this market report 
speaks of arrivals at New York of Patna, Hankow, 
Brazilian and other skins.” 

‘‘What’s the difference between them?” asked the 
shoe man. “I really would like to know.” 

“Spanish skins are among the finest in the world. 
The Patna and Brazilian skins are used for men’s $8 
boots and for women’s millinery shoes. The China 
skins aren’t quite so good. We get few skins from 
Mediterranean ports, and none from Turkey and some 
other countries now in the war.” 

“‘But what’s the difference in the qualities of the 
skins,” asked the shoe man. 


The Difference in Skins and Why 


“‘Well,” responded the tanner, “take a Spanish skin. 
It is from a kid that has been carefully tended, and 
well fed. It is a plump skin, strong and supple, and I 
assure you that it will make a beautiful piece of leather.” 

“Then you're telling me that the food they fed to 
goats in Spain has something to do with the quality 
of the shoes I sell in my own little store.” 

“Precisely so,”’ responded the tanner. “‘Any tanner, 
whether he makes sole, upper, harness or other leath- 
er, will prove to you that hides from best fed and 














cared for cattle make the strongest and best looking 
leather.”’ . 

“T can hardly believe it,” answered the shoe man. 

“You’re beginning to see that you’re.a cog in the 
world’s trade,”’ continued the tanner. ‘‘You’ll under- 
stand that as civilization spreads and as more atten- 
tion is paid to the raising of cattle, and as new mar- 
kets are opened up around the world, that business at 
your little store will improve.” 


Widening the Shoe Man’s Horizon 


“T’ll think it over,’’ responded the shoe man. “Is 
there anything else you find in your mail that’s of 
equal interest?” 

“Well, here’s a list of six English buyers, and notice 
of the coming of a Dutch buyer. I imagine that these 
English buyers will take $3,000,000 worth, or more, 
of kid leather, if they can get it. Does that interest 
you?” 

“T can’t say that it does.” 





THE BLUE BIRD BOOT 
A clever novelty—first shown by the Harper Shoe 
Co., 1022 Chestnut Street, Philadelphia. Blue 
and white kid upper, covered heel. The eye of 
the bird is the only visible eyelet on the boot 
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If We Don’t Sell Somebody Else Will 


J 


“Well, it concerns you, anyway,” replied the tan- 
ner. “If these English buyers get the $3,000,000 worth 
of kid leather, you'll find so much less kid leather in 
the American markets. That means still higher prices 
for shoes for you. If we did not sell them some other 
country would, so the results are the same on the 
effect on world supply and demand.” 

“I fear it does.” 

“And here’s a bulletin of an order for $500,000 
worth of women’s shoes, placed by an English buyer 
with a New England shoe manufacturer. Does that 
concern you? And here’sa government report which 
shows that during July exports of men’s shoes fell off 
heavily, while exports of women’s shoes nearly 
doubled.” 

““What’s that mean?” asked the shoe man. 


“It means that the warring nations are making 
army shoes themselves, using their women’s shoe fac- 





TWO-TONE BOOT 


New colors are coming into vogue—here we have 
a plum seamless vamp and an ivory kid top. 
Made by Harry M. Husk Shoe Co., Chicago 





JAPAN 
North facade of the Court House, Tokio 


tories for doing so, and that their shoe merchants are 
buying many shoes in this country.” 

“Say, you do find a lot in the market reports.” ex- 
claimed the shoe man. 


Also Why Shoes Cost More the World Over 


“‘Here’s a bit about dyestuffs,” continued the tan- 
ner. “A lot of 300 pounds of acid violet is offered at 
$6.75 a pound. I bought that dye for 45 cents a pound 
before the war. Here’s some fuchsine crystals quoted 
at $11 a pound, and tetranitromethylaniline at 
$2.50.” 

“Pretty small quotation for a name like that,’’ ob- 
served the shoe man. 


“Anything else I could tell you about the world’s 
trade?”’ queried the tanner. 


““Yes, there are a lot of things. But I won’t bother 
you about them today. You've started me thinking 
on a new track.” 

““How’s that?” 


“Why, I used to think that my business began when 
I opened the store, and closed when I closed it, and 
that what happened outside didn’t make any differ- 
ence to me at all. Now I see that I am, as you say, a 
cog in the trade of the world, and that I have to go as 
the world goes, to sell shoes made of such skins as the 
world may produce, and to pay such prices as the world 
may require.” 

“That’s just the point,” concluded the tanner. 
“You realize what I told you, that you’re only a cog 
in the trade of the world. Now please excuse me. I’m 
expecting those 34,000 Spanish skins at my own tan- 
nery, and I’ve got to turn them into leather for shoes 
to be sold in China, India and South Africa, as well as 
in the good old U. S. A. 
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TASMANIA 
Tasmania’s progressive capital city, looking Southwest 
from the Postoffice 


Hobart, 


Under the Southern Cross 


Australia and New Zealand as Fields for the 
American Manufacturers in the Shoe and 
Leather and Allied Industries 


By ROBERT A. WALLACE 


O American manufacturers’ with lines of 
footwear that appeal to the critical American 
dresser who wants fashion and dependability, 
I unhesitatingly say that Australia and New 
Zealand await you with open arms. 

Last June I related in the “Boot & Shoe 

Recorder” my experiences as advertising 

manager of John Hunter & Sons, Ltd., the 

largest wholesale and retail footwear industry in Australia. I 

said: ‘“There is a great and growing demand in Australia for 

American footwear, because quality and durability considered 

there is no better shoe in the world.”” The people there know this 

is a fact. Inquiry of any American salesman or traveller in those 
countries will substantiate it. 


Misunderstanding of Market Conditions 


Australia and New Zealand are British countries—thriving, 
developing, prosperous countries—with a population between 
them of about ten millions. They have natural resources which 
when properly developed will greatly increase their already great 
wealth. Their people are as near American in their temperaments, 
love of freedom, initiative, freedom with spending money and 
ideals as you can possibly get. Yet, notwithstanding the already 
great commercial connection that has been cemented between 
America and these countries, many American manufacturers 
think they are too busy supplying local demands to pay atten- 
tion to a market 10,000 miles away. 

But my own investigation in those countries has proven to me 
that the American manufacturer does not thoroughly and prop- 
erly investigate markets that are profitable, and can be made to 
yield a big harvest of profit. 

There are two ways the American manufacturer fails. One is: 
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He sends an American salesman out there with the feeling that 
the market can be gained in the same way and by the same 
methods that his local markets are acquired. 

The other (and I believe that this is the real reason why the 
American manufacturer is discouraged with his returns from 
Australia and New Zealand)—is that he appoints some shoe firm 
there as his exclusive agent. This is the worst mistake a shoe 
manufacturer could possibly make, if he is anxious to increase 
his output overseas. 


The Manufacturer’s Exclusive Agency 


From my own experience in Australia I know for a fact that a 
certain man built up one of the largest boot and shoe concerns in 
Australia on American made shoes. And he has actually admitted 
that had it not been for his shrewdness in getting exclusive agen- 
cies for certain well-known American manufacturers he would 
not be enjoying his wonderful prosperity today. There are many 
high-class shoe stores in Sydney, Melbourne and Brisbane—but 
these stores are dependent on this concern for their supplies of 
American shoes. 

Think for a moment what this means. It means that this ar- 
rangement may provide the American manufacturer with a 
fair demand, but-it actually does him—the American manu- 
facturer—no good to the extent of increasing his export trade in 
those countries, simply because the agent sells to other shoe 
concerns with another profit added and the shoe merchant has 
to add to the cost in order to derive his profit—thereby limiting 
by the expanded retail prices the growth of the demand. 

I have seen ladies’ shoes sold in America at as low as $3.50 
sold in Australia at as high as $10 a pair! The fact that this price 
is willingly paid is my strongest argument for the American shoe 
in Australia and New Zealand. 

But the prices can be made lower, and the increase in supply can 
be brought about if the American manufacturer will only study 
the markets with an analytical eye. 

Many shoe stores are run under the name of “American Shoe 
Stores’”’ where the genuine American shoes are sold, but when a 





TWO-TONES FOR MEN 


A clever oxford with lace stay insert of light tan 
color and seamless vamp of mahogany hue. Made 
by J. P. Smith Shoe Co., Chicago 
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customer flinches at the prices asked, another shoe at about one- 
third the price is brought out, which only looks American. 

Who really is suffering? The American manufacturer! One dis- 
satisfied customer is one less buyer in the future. 

My experience has proved that it would pay the American 
manufacturer to send his own representative to visit these mar- 
kets at least twice a year—or establish an office in Sydney, be- 
cause Sydney is the hub of trade in Australia and New Zealand, 
and let the man in charge radiatefrom the Sydney office to all the 
big department stores and shoe stores in the two countries. 

Careful investigation would show that many firms—very 
many—would give good orders for American shoes were they 
dealing with the manvufacturer’s own representative. 

If this representative has a knowledge of the Australian and 
New Zealand people, and the marketing conditions etc.—and 
if the manufacturer were to back him up with an advertising 
campaign like he does in America—there isn’t the shadow of a 
doubt that the results would justify the step. 

But the advertising must be given the same careful study in 
“copy” preparation and placing it in the right media as it is here 
in America. Often “splash” ads appear in Australian papers 
that are totally unsuited as first class and profitable advertising 
media—simply because the American sent out to that country 
did not “understand the ropes.” 

It is a well-known fact among shoe men there that American 
leather is unexcelled—especially patents and kids. Great quan- 
tities of finished skins are imported into Australia and New Zea- 
land for making shoes “‘that look American.”’ Australia is a tre- 
mendous producer of hides and skins but American tanning pro- 
cesses are not successfully reproduced. The present war has in- 
creased the export trade of the United States enormously—but 
those manufacturers who are profiting by the war should bear 
in mind that there will be a keen.and aggressive post-bellum 
commercial war. 

Export trade ought never to be attempted by any firm that is 





SIMPLE PATTERNS FOR MEN 
The characteristic lines of custom footwear sell 


best in men’s. high-grade shoe stores. This tan 
oxford reveals swinging lines at throat and top. 
Made by Preston B. Keith Shoe Co., Brockton 








NEW ZEALAND 
Auckland harbor seen from the tower of Queen Street Pier 


not in real earnest about it, that does not intend to follow it 
carefully and patiently through calm and storm to the end in 
view. The first principle in export trading is aggressiveness; the 
second intelligence. The first must be born in a man, the second 
can be developed by study of special conditions involved. 

In America it is a real pleasure to buy in a shoe store; service 
is a feature and the appearance of the inside arrangement is neat, 
artistic and creates an impression that has a great deal to do 
with influencing a sale. 

It would do the Australidn shoe merchant a world of good to 
study more closely American merchandising systems and apply 
them to his business. 

Quality, destinction, advantages, novelties that win trade in 
the United States can and will win business also in Australia and 
New Zealand. 

The reason why America is not getting a far bigger share of 
the shoe and leather findings trade of Australia and New Zealand 
is not the fault of the great buying public and factories there— 
it is because the American manufacturer is not doing justice to 
his export trade—probably because he is not fully aware of the 
true state of affairs. 

A little information concerning these countries would perhaps 
be useful to the manufacturer who is contemplating export trade. 

Australia.—Area, 2,974,581 square miles. Population about 
eight millions. Chief commercial cities: Sydney, Melbourne. 
Cities that are growing fast and where there is a growing demand 
for American shoes: Adelaide, Perth, Freemantle, Brisbane. 

Language: Englishis universal throughout the Commonwealth, 


Money, weights and measures: British denominations are es- 
clusively in use. 

Mail time from San Francisco, 18 days. 

Commercial travelers.—There are no special taxes or restric- 
tions imposed upon travelers visiting the Commonwealth. If 
samples are dutiable, duty may be deposited and will be refunded 
if samples are taken out of the Commonwealth within six months. 
There are special concessions on railways and coastal steamors 
both in fares and luggage charges. 

Customs Tariff.—This has been revised since the war. 


Consuls.—There is an American consul general at Sydney and 
consuls at Melbourne, Newcastle, Hobart, and consular agents 
at Adelaide, Freemantle, Launceston and Brisbane. 

(Contiriued on page 48) 
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Enrol in the Recorder School of Retail Shoe Salesmanship 


LESSON No. 2 


In the first lesson we took up the subject of the arch and went 

into more technical discussion of the importance of the arch in 
shoe fitting. The week following the publication of the first 
lesson, we gave ten questions to be answered, the same to be sent 
to us so that we could get some idea as to the progress of your 
study. . 
It is really necessary for each retail shoe store salesman to have 
in his possession the twenty preliminary lessons on shoe fitting. 
This course, now running, is in the shape of advanced lessons to 
follow up the first series. 

To each of the students of the “Recorder” school of Retail 
Shoe Salesmanship we will send by mail a sheet explaining the 


Learn to button a shoe correctly 

















The upper method of using the fly as a leverage 
is wrong. Use the slide method as illustrated 
below—it is speedier and safer 


anatomy of the human foot to supplement the last lesson. Owing 
to pressure of space it is impossible for the ‘‘Recorder”’ to run 
all the copy in its text pages, and clerks must of necessity be 
enrolled to receive supplementary educational matter. 


Button Shoe Adjustment 
The arch of the foot from the waist to the instep is the most 
beautiful curve on the foot. In the proper fitting of button foot- 
wear, this part of the foot can be so fitted as to make the pur- 
chase of shoes a pleasure to the customer, and a profit to the 


merchant. 
The forepart of the foot has been often termed the beauty 


line of the foot. It is more apparent in the button shoe than in 
the lace. The real secret of fitting the button shoe is in the way 
you handle the button hook. In the greater majority of shoe 
stores in this country, shoes are buttoned wrongly. In No. 1 we 
show how shoes are usually buttoned, the hook being used more 
as a lever and the button fly gets an amount of pressure against 
it in turning the hook that often breaks the button hole and 
leather flap. We illustrate in No. 2 the correct way of buttoning 
the shoe, namely, the insertion of the button hook through the 
button hole, gripping the button, and drawing it through it in 
a straight line, with finger and thumb pulling the flap so as to 
make the process more easily completed. 


Don’t Tear the Button Fly 

Just this little point in the buttoning of shoes may means 
hundreds of dollars saved to the shoe store in repairs to button 
flies during the course of a year’s business. 

It is one of the little tricks in the trade and the retail shoe store 
salesman who can master it is getting a knowledge of shoe fitting 
that makes him a better man for the business.. Do not adjust 
buttons too tightly. There is such a thing as injuring the liga- 
ments, muscles and tendons of the foot by pressure over the 
arch. The arch is a delicate part of the foot and needs careful 
fitting. 

The transverse arch is built very much like a bridge and if 

pressure is put upon the muscles which flex and bend in walking, 
the effect is as if the arch bow were bent and the spring taken 
out of the foot. The arch serves as a bow to the foot and draws 
back the articulated bones in their true position as the walking 
movement is made from heel to the toes. 
} The retail shoe store salesman who in refitting button shoes 
marks the points where the buttons ought to go with a pencil or 
crayon is giving better service to the customer and at the same 
time speeding up the sale. 


UNDER THE SOUTHERN CROSS 
(Concluded from page 47) 

Australian interests in America are attended to by British 
consuls. 

Shipping.—From New York, San Francisco and Vancouver. 

New Zealand.—Situated about 1,200 miles south east of Aus- 
tralia. Total area of the two large islands that comprise New 
Zealand, 104,751 square miles. Population about 1% million. 
Principal cities, Auckland, Christchurch, Wellington and Dun- 
edin. 

British authority is represented by a governor. Great number 
of shoe factories. 

Language: English. 

Weights and Measures: British. 

Distance from New York via San Francisco 10,120 miles. 
Steamers from Vancouver and San Francisco and New York. 

Commercial Travelers legally required upon arrival to make 
a deposit of about $50 (£10). Before leaving he must supply a 
complete return of the value of merchandise sold, or orders received, 
and a tax of 5 per cent on net profits resulting is charged in 
the case of corporate bodies, but only 24 per cent in the case of 
private parties. The profit is calculated at not less than 5 per 
cent on the gross proceeds. 

Consuls.—Consul general at Auckland, consular agents at 
Christchurch, Dunedin, and Wellington. 


ENROL IN THE RECORDER SCHOOL OF RETAIL SHOE SALESMANSHIP 


A bi-weekly series of lessons on advanced shoe fitting published in the ‘‘Recorder’’—and sup- 
plementary instruction, testpapers, charts, etc., to be sent by mail. Enrol now. Send your name, 
address, and data as to age, experience and present standing to the Recorder School of Retail 
Shoe Salesmanship, 207 South Street, Boston, Mass. 
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EW YORK asthe shoe style center of 
the world has achieved this distinc- 
tion first through superiority of 
American shoe manufacture, and 
second, as the natural center of out- 

) put of all sorts of wearing apparel. 

This leadership of New York has 
become the more apparent since the beginning of 
the war, and there is every reason to suppose that 
New York will remain paramount as the garment 
and shoe style center. 

In respect to stylish footwear, New York leads the 
world. The boots and shoes sold along Fifth Avenue 
are the latest style creations and other centers through- 
out the country look first to New York for style guid- 
ance in footwear. 





The Trend of Style for Spring 


The trend of style as revealed in New York on 
footwear for the advance Spring season is as 
follows: 

Manufacturers of high-grade footwear anticipate 
a call for boots well into the Summer of 1917. The 
Spring season looms up large as a boot season. This 
holds good for New York and vicinity and for those 
centers which closely follow New York in style, but 
of course the more southern points are not to be re- 
garded in the same light, for low footwear sold early 
in many of the cities south of the Mason and Dixon 
line. 

The Spring season will open up with such types of 
low footwear as show distinctive characteristics, but 
these will be bought more cautiously and in smaller 
quantities. 
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FINANCE -EXPOR'T 





Pumps in Black, White, Tan 


The samples of highest-grade manufacturing made 
up in low footwear are black in largest proportion 
with quite a number of whites and some tans. 

So much study has been given to white canvas that 
it is anticipated that the new weaves will be largely 
used in higher priced footwear, and that there will be 
free buying of canvas pumps at $5.00 and $6.00. 


Remarkable Tendency Toward Cloth 


This tendency towards cloth is today most appar- 
ent and it is in the cycle of footwear style changes for 
cloth to follow buck, and certainly we have been 
having a run on buck of an unprecedented volume. 


These points are now well crystallized on high-grade 
low footwear for Spring, 1917. 


Pumps With Longer Vamps 


Pumps show longer vamps than ever in crimped 
throat and pieced throats made on lasts that have 
been leathered up to allow free fitting and to remedy 
cutting in at the throat, which was such a disadvan- 
tage last Summer. So many manufacturers built their 
shoes in a hurry and spent too little time and money 
on the lasiing of the shoes and the crimping at the 
turoat. 

Medium fongues and Points 


The majority of pumps show tongues of medium 
width and these are usually pointed. 

‘his one feature dominates all the pump patterns 
as shown to date, namely: simplicity of design. 

Many of the pumps show perforations and give a 
smart tailor-made look. Some of the smartest effects 
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White and Black 
Always in Style 


Note Fozing Line 


are plain pumps with a plain buckle. Cut steel seems 


to lead. 
Black Kid— Gun and White 


Black kid is the ruling leather in samples at the 
present time; gun metal, second; patent in evidence 
and white selling freely in canvas or high-grade sea 
island stock, with white kid second and some white calf 
and white buck. Unless the buck is of good quality 
it is too heavy a material to use in the pump, which 
has such a small vamp surface. 


Caution on Two-tones in Pumps 


Two-tone effects are limited to black pumps with 
a tiny collar effect in color. Merchants should be 
cautious of pump styles in rabid two-tone designs, 
as the pump is too small a shoe to permit of much 
contrasting coloring. 


The Pattern the Thing in Boots 


The principal feature of boots for Spring is in the 
pattern. Materials and colors are of secondary im- 
portance. It is the pattern that will sell the boot next 
Spring. Eight inch tops rule, but there is some ten- 
dency for boots with 10 inch tops, inasmuch as women 
still call for short skirts. This tendency for higher 
tops is a bit surprising to the trade, but the call seems 
insistent and the shoes are being made. 


Button Boots Increasingly Popular 


Button boots are increasing in volume all the while. 
The call toward button boots came first in the 
highest priced footwear, because many stylish women 
who desire to be distinctive found that the one type 
of footwear to give exclusiveness was the very simple 
patterned button boot of fine workmanship and fine 
material. 

The call for buttons in men’s footwear has been 
most surprising and practically every store shows 
high-style models for men. 


Cloth Tops at High Prices 


Another factor in making button adjustment pop- 
ular has been the call for cloth tops. The high-grade 
shoe manufacturers and buyers have been asking for 
cloth tops in neutral colorings and some of the effects 
obtained have been most reliable. Some of the cloth 
now made closely imitates in color real buck which as 
you know is always prohibitive in price. 

Providing the boot pattern is an attractive feature 
the question of the top is really secondary. Conserva- 
tive buying would bring cloth tops boots back into 
favor in shoes to sell from between $4.00 and $7.00. 
Whole cloth top boots of themselves will undoubtedly 
be hard to start again as styles, but if the pattern of 
the vamp line boot is made attractively, the shoe will 
practically sell itself. The use of cloth offers the shoe 
man his only opportunity to offer a first quality boot 
at popular prices. With patent vamps leading in 
large volume, cloth is the more assured. 


Fifteen Points on Style 
The Best Features for Spring, 1917 


Here are fifteen points on the best and safest buys 
for present and advance seasons: 


1. Black kid boots. 

2. Gun and kid samples with gray and Nu- 
buck tops. 

3. All gray buck or Nubuck. 

4. Dark tan calf boots, plain or buck tops. 

5. Patent vamp boots with buck or Nubuck 
top. 

6. High cut white canvas boots for Spring, 
a style feature. 

7. Few white kid lace boots. 

8. Colored kids in new and in quieter tones 
will be good in high-grade footwear, but should 
be 10 inches high and the cost will be in propor- 
tion. All of the above boots, the higher the cut 
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the better. It looks like 9 inch tops to be the best 
sellers in high-grade footwear. Ten inch tops if 
you can get the price, and 8 inch in the mini- 
mum. 

9. In pumps black kid and gun metal in 
smart tailor-made effects. 

10. White and canvas kid, calfand buck, plain. 

11. Few tans and only in dark shades. 

12. Go carefully on low cut novelties in 
colored kids until very late in the season. 

13. Oxfords for Spring in black kid, gun and 


Tan and White 
for Sport Wear 


Note Placing of Per- 
forations 


tan, with 1} and 13 inch heel will probably sell 
better than in the last few seasons. This demand 
is logical because of the surprisingly large num- 
ber of sales of moderate heel boots this season, 
particularly the low Louis. 

14. Look for canvas 3 and 4 eyelet ties with 
heels 14, 13 to 12 inches high. 

15. Sport shoes. Do not overbuy on extreme 
patterns. The public was pretty well fed up on 
eccentric designs last Summer. Plain white and 
tan is the safest bet. 





Latest Parcel Post Rulings 


The Post Office Department has changed from red 
to a light canary yellow, the C. O. D. parcel post tag 
and have also rearranged the printing thereon. Post- 
masters have been instructed to call these facts to 
the attention of those patrons of the C. O. D. service 
who have their tags printed. 

The speeding-up process is to be applied in the 
handling of claims for indemnity on account of loss 
and damage of insured and C. O. D. mail by the Post 
Office Department. In a circular letter to the postal 
service, Assistant Postmaster General Dockery states 
that in many instances postmasters are not giving im- 
mediate attention to indemnity claims and to inquiries 
from the department regarding them. This has caused 
delays in the adjustment of claims and, says Mr. 
Dockery, has subjected the Post Office Department 
to severe criticism from claimants. He has declared 
that employees handling claims shall familiarize them- 
selves with existing regulations covering such claims. 


New Ruling of Postmaster on Parcels 
Damaged in Mails 


It is not necessary to refuse to accept insured or 
C. O. D. parcel post packages damaged in transit in 


order to make valid a claim for indemnity, according 
to a recent statement of Assistant Postmaster General 
Dockery. . 

Orders have been issued by the Department to its 
employes, advising them that they must in all cases 
of damage explain to the addressees that the ac- 
ceptance of the parcel will in no wise militate against 
the validity of any claim they may file but that, in- 
stead, their action in refusing the package will subject 
the sender to additional expense, in that he will be 
required to pay again the amount of postage required 
for its transmission, in order that the parcel may be 
returned to him for examination and determination 
of the extent of the damages for which claim will be 
filed. 

According to a ruling of August 8, 1916, indemnity 
is payable for partial as well as total damage to pack- 
ages mailed after that date. The acceptance of 
damaged parcels by the addressees, it is stated, will 
enable claim for damage to be filed earlier than would 
be the case were the goods to be returned to the sender, 
thus enabling the Department to make quicker 
adjustment. Recipients of damaged parcels should 
remember that if they accept them they should at 
once communicate with the senders and, if a claim is 
filed, have either themselves or the senders designated 
as the ones to whom indemnity should be paid. 
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Single Pump the 
Best Bet 


Note Collar Effect 


Training Boys for the Shoe Business 


It has been charged that the present age is cheated Lecause a former age shirked in not providing 
us with trained men. Greater then will be our blame if we, facing squarely the duty of vocational 
training, fail to furnish the coming generation with men to do the work for which they draw the 


wage. 


FRANK A. VA NDERLIP, 


President National City Bank of New York. 


Scene — Hightop’s store. Time — Saturday 
morning. Characters—Hightop, the shoe mer- 
chant, and Teachem, the school master. 


T’S about time that shoe merchants took hold 
of the problem of training boys for business,” 
remarked Teachem. 

“Oh! Punk!” answered Hightop. ‘There’s 
clerks to burn. Who ever heard of such an 
idea before!”’ 

““Everybody’s doing it,”’ retorted Teachem. 





“That is, everybody but shoe dealers. And 


they'll wake up some day.” 

“Say,’’ exclaimed Hightop. ‘You school masters make me 
tired. You're always wanting to teach somebody their business.” 

“No,” answered Teachem, “you’re wrong there. We don’t 
try to teach people their business. But we try to find ways for 
boys to learn a business.” 

“T don’t get you,” said Hightop. 

“For example,” answered Teachem, “I’ve a bright lad in my 
senior class. He’s 16 years old, and large for his age. He worked 
in a machine shop all Summer. The machinist took a personal 
interest in him. He taught him about the machinery business. 
He wanted him to stay, and to learn the business thoroughly. 
But the lad wants to go to college. So he returned to school. 
He would like to work Saturdays. Now if I should send him to 
you, what would you do?” 


No Modern Place for Amateur Clerks 


“Very likely, I'd send him away. I haven’t any use for ama- 
teur clerks.” 

“IT believe you would,”’ answered Teachem. ‘And that’s just 
the point Iam making. You’re opening no opportunities to boys 
to learn your business. Some day, you'll be looking for a good 
clerk. Then you'll either pirate one away from a competitor, or 
take up the floaters as they come along, and try them out until 
you either make a clerk of one of them, or they ruin your store.” 


“But there’s always plenty of shoe clerks to be hired,” 
responded Hightop. 

“Yet it was only in August you were complaining you couldn’t 
take a vacation this year, because you didn’t have a clerk with 
whom you could trust the business.” 

“T’ll admit that,”’ replied Hightop. ‘‘But what of it?” 


The Technique of Shoe Selling 


“And another matter that I dislike to mention,” continued 
Teachem, “‘You do not give your customers the best service in 
the world. I’ve put up with more than one pair of shoes from 
you, that did not satisfy me. And some of my friends say the 
same thing. And as for what parents say of the shoes you put on 
their children’s feet,—well, I won’t repeat it.” 

“Then you mean to tell me that my store, Hightop’s famous 
shoe store, isn’t first-class in every respect. Do you realize, Mr. 
Teachem, that I’ve been doing business at this stand for 30 
years, and that you’re the first man who has had the nerve to 
tell me such a thing?” 

“The 30 years that have passed may have been perfect years 
for your store, Hightop. But it’s the 30 years to come of which 
I am thinking,” said Teachem. 

“I’m not much of a prophet, I'll admit,” replied Hightop. “I 
fall down even on the weather. I’ve never took the trouble to 
look a few years ahead for my store.” 

“And that’s just what I m driving at,’’ continued Teachem. 
“I’m trying to tell you that you must train your clerks, if you 
want to keep pace with the development of business. Every 
business is looking for trained men these days, men who know 
their trade thoroughly, and who can practise it like a master 
workman.” 


The Old Idea of Apprenticeship was Good 


“That sounds good. But it’s only some of your new fangled 
ideas.” 

“But it’s only the old idea of apprenticeship,” responded 
Teachem. 
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“You know in your own trade, Hightop, that men who made 
the celebrated custom shoes that fitted, had to serve a long term 
of apprenticeship, and to learn the trade thoroughly before they 
could become master workmen.” 

“Yes, I’ve heard of that.” 


“Well, the old idea is coming into use again. The shoe stores 
of the future will have trained clerks, not fellows who can give 
customers a good natured jolly and get away with it, but clerks 
who know how to really fit shoes, and who know leathers, and 
the making of shoes, and, above all, the best practises in mer- 
chandising.” 

“Fine theory,” exclaimed Hightop. “‘But where are you going 
to get clerks like that.” 

“Train them, of course,’ answered Teachem. ‘‘You didn’t 
think they would come all wrapped and sealed in a dustproof 
package, like crackers, did you?”’ 


“But how are you going to train them,’’ responded Hightop. 
“TI tried it once. The young fellow on whom I tried it is in jail 


” 


now. 


“I’m amazed at you, Hightop. You didn’t think you could do 
all the training’ yourself, did you? The way for you to do is to 
join with other shoe merchants in planning an apprenticeship 
system for shoe clerks. You belong to the shoe merchants’ as- 
sociation, I hope. If you don’t, you should join at once. Then 
get a special committee appointed to consider ways and means 
of training shoe clerks. Appropriate some money for that com- 
mittee, so that it can employ a man of experience in working 
up plans for apprenticeship systems.” 

“Oh, you’re looking for a job for yourself, are you?” 

“‘Not in the least,’”’ answered Teachem. “I’m not fitted for 
it. Employ some man who has had experience in training ap- 
prentices.— One who believes in “training first.” Some 
of the big concerns have wonderful systems for training 
apprentices. Why there’s one concern (Swift & Co., Chi- 
cago packers, have hired a superintendent of schools from a 
western city, and has put him in charge of its educational de- 
partment. United Shoe Machinery Co., Thomas G. Plant Co., 
B. N. Moore & Sons, and other firms have educational depart- 
ments with trained men to direct them) that has a regular sys- 
tem of education for boys in its service. It’s carried to a point of 
even providing them with special spelling books, and arithmetics, 
adapted to the company’s business.” 

“That’s enough,” interrupted Hightop. “I understand you 
now. You men, start a system to teach boys about the shoe 
business, so they will make good clerks, and merchants, too.” 

**That’s just it,” answered Teachem. 


Big Buckles on 
Evening Slippers 


Note Silver Cloth and 
Hose 


’ 


“It looks good to me,’ 
with the association this Fall.” 
And Teachem took his shoes and went home. 


concluded Hightop. “I'll take it up 


Boston Retail Shoe Salesmen’s 
Association 


Last Week signalized resumption of the activities of 
what is believed to be the only organization of its kind in the 
world. The Boston Retail Shoe Salesmen’s Association in the 
course of its business meeting ratified an amendment to its con- 
stitution the effect of which will be to establish the status of its 
membership through the power granted the Executive Committee 
to suspend from membership whenever warranted by the results 
of investigation, any member not conforming to the association’s 
ideals. 

New Features in Membership 


Five retail salesmen employed in four of Boston’s exclusive 
shoe stores and shoe departments were admitted to membership, 
and E. M. Weeks had the honor of being elected as the first hon- 
orary member of the association. Under the associate member- 


_ Ship clause of the constitution it was decided to grant associate 


membership to an applicant now living in Australia who desired 
to obtain by mail the benefits of the educational course. 

In the course of the meeting the members had the opportunity 
of seeing for the first time the charter just granted by the Com- 
monwealth of Massachusetts incorporating the Association. 


The Evening’s Speakers 

While the work of the Educational Committee is to be con- 
tinued through the Fall and Winter, the committee thought it 
best to schedule the lectures on “Shoe Construction” until the 
November meeting and to give members the benefits of some 
pointers and essentials of true salesmanship by authorities. 

W. W. Willson, a well known Boston shoe merchant and a 
member of the Massachusetts Retail Shoe Merchants’ Associa- 
tion, and Harry Haven, of the staff of Northeastern College and 
the Business School of Boston University, the speakers selected, 
gave instructive and inspirational talks on these lines, of which 
verbatim reports are to be sent to all members by mail. 


Nails in the heel of a workman’s shoe, coming in contact with 
nails in the floor of a dry cleansing plant in Lewiston, Maine, 
made a spark which caused a $4000 fire this week. 

The spark alighted in a puddle beneath a gasolene tank of the 
fluid and in an instant one side of the room was in flames. 
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Development of High Arch F ootwear 


The Trade Turns from a Consideration of Tips and Heels to the 
Spanish Effect in High Arched Footwear 


Am “YI NE of the fashion expositors of New 
York, who makes a national tour 
popularizing, by means of a fashion 
show, the latest styles in costume and 
footwear, graphically explains the in- 
fluence of posture on fashion in foot- 
wear. She starts in by citing that 
some ten years ago girls were taught that the correct 
position for a lady in sitting was with both feet on 
the floor. As a 
principle of deco- 
rum this was taught 
in seminaries and 
boarding schools 
throughout the 
land. She _ illus- 
trates in her Fash- 
ion Show the posi- 
tion of the feet as 
in those days and 
then suggests to 
the audience an in- 
teresting experi- 
ment. She calls 
from the audito- 
rium one of her 
mannequins and 
asks her to be 
seated, meanwhile 
talking on general 
style topics. Sud- 
denly she turns and 
points to the pos- 
ture of the manne- 
quin, who has as- 








sumed the charac- 
teristic modern-day 
attitude of one 
knee over the other—revealing pretty arches, ankles 
and shoes. 


The **‘New Freedom” of Woman 


We have tried by illustration to show the old and 
the new—call it decorum or the fashionable lack of it, 
as you prefer. Certainly the custom of the day in 
respect to this attitude has its influence on fashion in 
footwear. Pretty shoes are worth revealing. It is 
the unusual woman who will not strike the pose by 
habit. 

As a student of style, G. E. Lippman of St. Louis 
has put these observations to good use in design- 
ing a new last based on accenting one prominent fea- 
ture, namely, the high arch. In collaboration with 


The Posture of Years Ago 


R. J. Walsh of Boston, a last expert, a shoe has been 
designed incorporating these new features: the arch 
of the shoe is sprung to the highest practicable point, 
carrying with it the Spanish effect of slimness and trim- 
ness over the waist and instep lines. The forepart is 
shortened, and yet there is no similarity to the French 
toe as illustrated in last week’s “‘Recorder.’”’ An 
extra heel elevation follows because of the increased 


height of the arch. 
The New Last and 


Its Features 

The last is, with- 
al, practical, for 
these three points 
—forepart, arch 
and heel—are so 
combined as to give 
fitting values half- 
way between those 
of the stage last 
and the recede last. 
Standard measure- 
ments are followed, 
but the shoe is built 
to fit snug over all. 
The accent has 
been placed on the 
rise of the arch, 
and pattern lines 
are drawn to make 
the Spanish effect 
more . apparent. 
The arch lines are 
developed to give 
a graceful curve 
rather than a sharp 
break at the ball, 
throat and top of 
the arch. The vamp is long enough to give 
the necessary shaping and the last does not carry 
a lot of extra wood to make the foot fill out 
the shoe. The shoe is built with close edges and in 
light leathers which mould readily to the last. 

This shoe will not fit all feet, but for the woman 
who wants high style and extreme elegance, and has 
a foot of requisite shapeliness this new development 
is one that possesses great promise, for it has been 
tested out in New York and big cities with gratifying 
results. What higher compliment can be paid a woman 
than for a shoe salesman to say to her, ““Madam, you 
have a perfect Spanish arch, and it’s pleasing to see 
how graceful the lines of the foot are accented by this 
new shoe.” Some such remark, if the foot even ap- 


Miss Nancy Power 
The Pose Today 
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proximates the compliment, has made many an extra 
sale. 

With these points it is safe to predict a popularity 
of shoes of this type for the development of a new last 
and style is needed at a time when patterns no longer 
show a wide variety. 


N. S. R. A. News 


Important Developments in Association Work 
Work Outlined by Secretary Geuting 


Letters have been sent out this week to the Execu- 
tive Committee of the N.S. R. A. asking for a vote by 
return mail on the next meeting place for the conven- 
tion of the National Shoe Retailers’ Association. 
There has been consider- 
able judgment passed on 
this question during the 
past few months, and if 
the sentiment expressed 
thus far can be relied 
upon, it looks as if we 
would meet in Cincin- 
nati. The proposition 
is made that we meet 
one week prior to the 
annual convention of the 
National Manufacturers’ 
Association, so if any- 
thing develops in the N. 
S. R. A. meetings that 
needs to be discussed 
with the Manufacturers’ 
Association, a committee 
can be appointed and 
meet the following week 
in New York, where they 
will hold their conven- 
tion as usual. 


~ 


National Convention 
in Cincinnati 


This sentiment seems to be strongly crystallizing; 
the western boys are very enthusiastic to have the 
convention come their way for once. In the early 
stages of the organization it was very important to 
hold the meetings in New York City, and there are 
still those who claim that a meeting there, conjunctive 
with the Manufacturers’ Association is ideal, inas- 
much as united action could be secured on questions 
that effect both branches of the trade, but the senti- 
ment of the West and different sections of the country 
make this proposition not feasible to maintain, and 
the sentiment generally is that in the future the Na- 
tional Association will meet in various sections of the 
country, in compliment to its membership, and there- 
by producing what is much more important—greater 
enthusiasm among its members and a greater mem- 
bership. The system will undoubtedly produce the 





The Spanish Arch Effect in a New High-style Development 


greatest good for the greatest number, and inasmuch 
as the National Association is firmly established and 
well grounded, it can now pursue successfully a greater 
initiative than was possible in its earlier history. 


Cordovan or Split Cow Hide 


It is Fraudulent to Misuse Terms 


Do the shoe retailers of the United States know that 
the N.S. R. A. is co-operating with the Associated 
Advertising Clubs of the World to prosecute fraudulent 
advertisers? Mr. Merle Sidener, of Indianapolis, is 
chairman of the National Vigilance Committee, and 
he is ready at any time to receive complaints from 
shoe men from their respective communities, where 
these complaints are based upon facts relative to 

misrepresentation and 


fraudulent advertis- 
ing. 
The Associated Adver- 


tising Clubs of the 
World have Ad Clubs 
in every community, or 
at least nearly so, in 
which there is a member 
of their Vigilance Com- 
mittee, so if you havein 
your home town some- 
body who is not doing 
the square thing, report 
it to headquarters and 
the Associated Adver- 
tising Clubs of the 
World will take the 
matter up and see that 
this advertising is dis- 
continued, either through 
personal persuasion or 
by appealing through 
their newspapers of their 
respective communities, 
and if both of these fail, 
by prosecution. 

Recently a case developed in Philadelphia where a 
shoe dealer had a sign in his window, “Cordovans 
$4.50,” which were nothing more than a split cow- 
hide shoe stained to match cordovan. Everyone knows 
that a cordovan shoe cannot be bought for $4.50 
today. A dealer of this sort can be promptly straight- 
ened out, if the proper means are taken, as above stat- 
ed. Public sentiment is against unfair and unscrupu- 
lous competition, and you owe it to your trade to see 
that it is honorably conducted. 


Are you as enthusiastic as you were when you 
first took the new job? If not, look out! 


To take a day off is easy—to put it back is im- 
possible. 
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The Shoeman’s Library 


Reviews of Some of. the Season’s Important 
Business Books 


‘EXPORTING TO LATIN AMERICA,” by Ernst B. Fil- 
singer. (D.A. Appleton & Co., New York and London, 1916, 
$3.00 net). 


This ‘‘handbook 
for American manu- 
facturers and mer- 
chants” in its five 
hundred and _ sixty- 
five pages is notable 
for its comprehen- 
siveness, clarity, and 
practicability. It is 
based on an experi- 
ence of fifteen years 
of actual business 
with Latin-America, 
and a wide first-hand 
knowledge of its peo- 
ple and culture, and 
much of the informa- 
tion has never before 
been available. Writ- 
ten by a business man 
for business men it 
is free from the theo- 
retical statements 
that characterize so 
many studies of Latin 
American commerce, 
and one of its most 
valuable features lies in the fact that it gives in comparatively 
small compass the information needed by those who wish to deal 
directly in a business way with the Latin-American Republics. 

Features of the volume are an analysis of commerce, business 
conditions and trade opportunities, and how to approach the 
subject; a contrast of European and American methods; the 
traveling salesman and local agencies; planning a sales trip and 
conditions of travel; a study of Latin-American stores, methods 
and merchants, their correspondence and orders, with necessary 
information on transportation, export forms, and methods, 
customs tariffs, taxes, trade marks, insurance, credits, collections 
and banking facilities; advertising and catalogues; parcel post 
and mail order business with Latin America; governmentel 
assistance and consular data for American exporters; how busi- 
ness organizations can aid; opportunities for young men trained 
for Latin-American trade, and methods of training; products 
and manufactures salable in Latin America; a comprehensive 
appendix of export data, and an index making everything in 
the book available for ready reference by American manufactur- 
ers, merchants and traveling men, for whom the , olume possesses 
a particular interest at a time when a result of .he great war is 
to place in America’s lap a foreign demand without precedent in 
our history. 

**RETAIL SELLING,” by James W. Fisk (Harper & Bros., 
N. Y., 1916, $1.00 net) carries the suggestive and descriptive 
sub-title, ‘A Guide to the Best Modern Practices.”” Mr. Fisk, 
now manager of the retail service and business systems depart- 
ment of the Associated Advertising Clubs of the World at 
Indianapolis headquarters, is a former director of courses in 
retail selling and advertising in the Dry Goods Economist 
Training School and later director of selling service with Lord 
& Taylor, New York City. 

In this volume he has utilized the results of large and active 
business experience as well as his mastery of business literature 
in the preparation of this alert suggestive book on the various 
phases of selling. He writes to the point, without waste of 





ERNST B. FILSINGER 


words, presenting succinctly ideas and methods which -will be 

immediately useful to every man in retail business, and to students 

who wish to acquire a practical knowledge of the subject. 

Some of the topics are: “‘Merchandise Possibilities,” ‘‘Compe- 
tition,”’ “Sales Policies,” ‘Organization of Selling Force,” ‘‘Ar- 
rangement of Stock,” “Displays,” ‘Getting People into the 
Stores,” “‘Personal Salesmanship,” ““The Personal Equation and 
the Environment,” “Sales Analysis,” ‘Training Sales-people to 
Sell More,” “‘Method,” “Incentives,” ‘Promotion of Loyalty,” 
“‘How to Keep Track of Results,” etc. 

“INTRODUCTION TO THE THEORY AND PRACTICE 
OF BOOT AND SHOE MANUFACTURE” (Longmans, 
Green & Co., London and New York, 1916. 6s. net). 

In the preparation of this work and its complementary dia- 
grams, the author, Frank Plucknett, limited its scope.to the con- 
sideration of such processes as are of general utility in the ordinary 
course of shoe manufacture, omitting such as would only occur 
in special classes, such as the slipper trade or nailed goods, ex- 
cluding also those hand operations which are peculiar to the 
custom trade, as demanding fuller treatment than could be ac- 
corded in a single volume. Again, where operations are more 
efficiently performed by machine, the corresponding manual 
methods are not described. The work is intended to be of value 
not only to the technical men in the industry but also to the 
many others who because of modern business methods find 
technical knowledge a groundwork for success. 

Three hundred and twenty-two pages embrace thirty-four 
chapters and two appendices, which cover in a clear and logical 
manner the various aspects of the subject of which the following 
may be cited: The anatomy of the foot; the foot and the last; 
last lengths; English and foreign “‘measures’”’; measuring the 
foot; principles of patterns and pattern cutting methods; upper 
leathers, their selection and fitting; bottoming leathers; what con- 
stitutes quality in sole leather; principles of lasting, and manu- 
facturing processes. 

A comprehensive table of contents and index makes the work 
a valuable one for ready references and it is the latest addition 
to Longmans’ Technical Handicraft Series. 


Massachusetts Retail Shoe Mer- 


chants’ Association 


Last week at the Boston City Club a gathering of "rep- 
resentative Association men assembled to begin the work of the 
Fall and Winter sessions, and following the dinner the regular 
business was transacted under the direction of President E. W. 
Burt. 

Treasurer Hutmacher reported that 230,000 copies of the 
pamphlet issued under the association’s copyright, ““What to 
Expect and What not to Expect in Shoes,” have been sold to 
merchants, manufacturers and trade bodies throughout the 
country and an order had even been received from Melbourne 
Australia. 

The president appointed nominating and auditing committees, 
and then outlined the results of his organization work during the 
past Summer, with particular reference to the plans of the city 
of Chicago and the Middle Western State Associations. Mr. 
Burt expressed his support of a strong, broadly representative 
national association, and of any reasonable measures that would 
secure the affiliation of every retail shoe association in the 
United States. 

All members are to be notified that officers will be elected at 
the November meeting for the coming year, and a maximum 
attendance is anticipated. 

Following the election of two new members, the outstanding 
features were the talks of Treasurer Burrill of the Commonwealth 
of Massachusetts, and Col. Wm. Armstrong the well-known 
tanner, of Salem; Mass. Col. Armstrong’s address dealt with 
leather market conditions, prices and prospects, and the gist of 
his statements was covered in our Trade Leaders’ Series last week. 























OYAL KID is the black mate of Tan Royal. It is 

made from the best green calf skins by the most 

? successful tannage and finish, .suitable for the 

very best men’s and women’s footwear. Fine, soft, rich 


appearance, beneath which is strength, long wear, and 
satisfaction. 





American Hide & Leather Company 


NEW YORK BOSTON CHICAGO 


PLEASE SEE FURTHER PARTICULARS ON THE OPPOSITE SIDE OF THIS SHEET 
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THE AMERICAN HIDE & LEATHER’ COMPANY manufactures 
twenty-six kinds of Chrome Calf and Veal Upper Leather; eighteen kinds of 
Chrome Side Upper; nine kinds of Combination and Bark Tanned Side 
Upper: six finishes of Splits; Bag, Case, Fancy, Collar Leather and Welting. 
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MADET KID is a wonderful Chrome Calf Leather 
4H with a bright black finish which it retains perma- 
nently. Likewise, the shoes made of Cadet Kid 
keep their shape. These remarkable features are not all. 
Shoe manufacturers find also great cutting value, more 
vamps than usual from every 100 square feet of leather. 
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Shoe Store Stunts rey aoe 
Clever Window Ideas Originated: in Shoe Stores and Featured to Make 


More Business for 


For the Hiker 


“If you expect to hike this Fall, give your feet a chance.” 
This is the slogan painted on the window of the Morse-Heckman 
Shoe Co., Pasadena, Calif. The floor slopes up at one side and is 
covered with gravel, bordered with rocks. On the wall are hung 
leather and canvas leggings. Scattered over the path and set 
up on the rocks are stout walking shoes. There are stylish Eng- 
lish walking shoes for women; heavy leather scout and military 
shoes for boys and young men; canvas, good looking, serviceable 
footwear for boys and girls; and shoes for sport and Fall ath- 
letics. Photos of several noted pedestrians and track runners are 
scattered throughout the display. 


A Smart Shoe Window 


The Smart Shoe Shop, Tacoma, Wash., aims to deserve its 
name. A recent window 
was backed with black 
cloth in front of which 
was a white lattice work, 
while the floor was cov- 


“Recorder” Readers 


while on the other side of the window were even heavier shoes, 
with the card: 
POLICEMAN’S SHOE 


Comfortable toe, extension counter, double sole, 
orthopedic heel. 


A Way to Get Style Emphasis 


Byck Bros. & Co., Atlanta, Ga., had a good idea for impressing 

a particular shoe upon the public. Instead of loading down their 
window with a vast assortment of shoes, they displayed on a 
marble pedestal a single high-style shoe. At the top of the pedestal 
was tied a big bow of yellow and purple ribbon, with long stream- 
ers spreading out fan shape, which reached to the floor, and at 
the base of each streamer was placed a shoe similar to the one 
on the pedestal. The companion window featured a boy scout 
shoe, stout, low heel, 

with pedometer at- 


A Window Stunt tached. This shoe, like- 


wise, was shown on a 





ered with billows of 
yellow velvet. On the 
table with maize colored 
silk throw were a pair 
of very high shoes of 
red leather with patent 
leather tips, and under 
the table were several 
pair of orthopedic walk- 
ing shoes with low heels. 
Near them was a chart 
showing just how they 
conform to the shape 
of the foot. The other 
window was floored in 
red and green velvet, 
with a billowy border 
of white chiffon. The 
background was of black 











pedestal with fan shaped 
ribbons of red, white 
and blue, and at the 
ase. were similar shoes, 
in each of which was 
stuck a little flag. 


Efficiency in ‘Show 
Cards 


Bainbridge Bros: Co., 
Philadelphia, featuring a 
well-known ‘brand of 
shoe, had a number of 
catchy cards scattered 
among their display of 
Fall styles,’ which drove 
home the good points 
of the shoes they were 
advertising. ‘‘Efficiency 
is the crying need of the 








and suspended from the Qn the background are two large links cut from cardboard with dotted times. You can’t do 
ceiling by gilt chains  jine showing the third. In the foreground is another link cut from cardboard — YOUF best work unless 
was a swing in which 4nd encircling a pair of shoes. The inscription reads as follows:—“‘The Your shoes are restful. 


was seated a Teddy 
bear holding in his paws 
a couple of black walk- 
ing boots with military heels. Types of fashionable novelty 
footwear were also shown. A little table at one side, covered 
with an art leather scarf, held a shallow basket of ferns and 
rosebuds, in the midst of which rested a perky little satin slipper 
of golden hue. Spread out on the table, and radiating in all 
directions were silk hose of rainbow hue. 


Selling Fall Shoes Right 


The Beck Shoe Co., Washington, D. C., realizes that Autumn 
is the time for tramping, and features not only shoes for the casu- 
al-hiker but for the mail carrier and policemen who walk all the 
year around. The window is backed with mirrors framed in 
Autumn leaves. At one side are shown on little glass pedestals 
a half dozen comfortable looking shoes, with the sign: 


THE MAIL CARRIER SHOE 


For the man who walks much—broad heel, water- 
proof lining, roomy toe, double sole. 


missing link between your feet and footwear comfort.” 


Important as style is, 
comfort should come first. 
In our shoes you get 
both — plus service of the highest order,’ “Shoes, es- 
pecially new ones, look much alike. It’s the way our shoes 
fit and wear that brings our customers back, season after 
season.” “Some unnamed shoes are honestly made, no doubt; 
but why should you risk your money in buying them, if the manu- 
facturer dare not risk his reputation by identifying them as his 
own product.” ‘Frankly, we depend upon style value to win new 
friends, but you will find the first pair so good that it will be an 
inducement for buying a second one.” 


‘Novel Shoe Department Opening 


T. H. Lone & Sons, Lawrence, Mass., held a novel opening 
of their shoe department recently when a band concert 
was presented on the roof of their building by a_ mil- 
itary band. The building was tastefully draped wiih Japanese 
lanterns. 
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Its ideas are attractive and inexpensive. 
chants who know the value of good windows. 
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It is a real service to mer- 








Number One 














Number Two 





























Number Three 


The main feature of number one is the pumpkin 
in the center. To make this cut from wall board a 
circle about twenty-six inches in diameter over which 
stretch material of a brown shade. The pumpkin 
may be a real one cut in half and fastened to the 
board or it can be made up over wire ribbed frame 
covered with muslin and painted in its natural colors. 
An electric lamp should be placed inside the pumpkin 
and lighted at night. The wreath and festoons are 
made with artificial pumpkin vines. 

The small pumpkin frieze extending across the 
back is about fifteen inches in width. This should be 
covered with brown cambric or painted with ala- 
bastine. The small pumpkins are cut from crepe 
paper or may be painted on. 


Number two is a simple, effective background 
setting which can be easily constructed at small ex- 
pense. The two side panels and wide frieze are cut 
from wall board and covered over with a bark paper 
in imitation of wood and should be about 3 inches 
thick. The designs on the panels and frieze can be 
cut from one inch lumber and applied by means of 
small brads. The curtain shown draped gracefully 
in the center gives a neutral background against 
which the merchandise will show up to advantage. 


Number three shows a “Last Minute” Hallowe’en 
setting. The thought of pumpkins in connection with 
Hallowe’en gives the proper atmosphere to the win- 
dow display. The three large ones shown here are 
cut from heavy cardboard and painted to represent 
Jack o’ lanterns. Or real pumpkins may be used 
with electric lamps inside. Between the pumpkins 
are strung festoons of colored electric lamps. In 
the two corners are corn shocks which give an added 
seasonable touch. 
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e Jin Making Attractive Windows 2 


Don’t let your windows fail for want of effort or ideas. The win- 


~ he 


dow 
and 
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is the eye of the store. Let it look confidently out at the world 
reflect the spirit within. 











Show Card Writing 


A great many questions come to our notice daily as to what ink is suggested for use in pen work. Like all 
other tools and materials every card writer has his own likes and dislikes, and many of the combinations must be 
tried out until you find just that one which suits your purpose best. 


There are many inks and colors which can be used with varying degrees of success in connection with 
pen work. In black fluid inks we have the following which are known throughout the world, namely Higgen’s 
black general drawing, Higgen’s black water proof India ink, Higgen’s eternal black, Higgen’s engrossing ink, while 
on the other hand we have the many black show card colors which can be diluted to the proper working consisten- 
cy by adding water in the proper proportion. 

A good combination is three teaspoonfuls of Higgen’s eternal black, and two teaspoonfuls of David’s black 
letterine. Another good combination is three teaspoonfuls of Higgen’s engrossing ink and two teaspoonfuls of 
Bissels satin black. These two combinations will overcome the general tendency of ink to run on certain card- 
boards due to their peculiarity of finish and these two combinations have a tendency to correct this fault. 

In show card colors where card writer desires to prepare his own we will recommend Devoe & Reynolds dis- 
temper colors for fresco work, A good red is prepared by using a level teaspoonful of Devoe’s pale English ver- 
million and one tablespoonful of Carter’s extra adhesive mucilage. Rub up in a glass tumbler with a smooth round 
stick until all particles of red are thoroughly wet and the whole is in a thick pasty condition. Add slowly one 
tablespoonful of water and keep stirring while adding. Add additional water to suit individual requirements. 
One or two drops of oil of cloves can be added to any solution to prevent souring. In some instances a few drops 
of alcohol will overcome this tendency. 

A good white is prepared by using same proportion of Devoe flake white but greater rubbing is necessary 
in working up the color. Remember that red and white improve with age and work better the older they become. 
Constant rubbing every day impro ves their working qualities. Dry colors if found gritty will be given a good roll- 
ing with a°common wooden rolling pin on a clean smooth board. 

Another white is composed of Devoe zinc white in the same proportions and manner, or equal proportions 
of zinc white and flake white give a satisfactory white for some purposes, as the zinc white is bulkier and greater 
in intensity. 

If the red color suggested does not give just the tone desired a little turkey red can be added which gives 
better covering qualities. 


























¥ oe Bae Ree Autumn 
1916 nati 
Dress Shoes pose le ape 
Football Sor the finishing , High Cace 
hoes louch to the well Boots. 
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These show cards are typical of shoe window cards with illustrations that give the desired individuality and connec- 
tiveness, and are lettered with soennecken and speed pens 
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Cuts That Sharpen Interestl, 


Shoe cuts that cut the advertising expense by bringing greater results at no greater cost, 
are the short cut to quick success for the store that uses them. They are the leaven that raises 
publicity out of the slough of dull business into the broad highway of activity and six cuts of 
precisely this character are at the disposal of our subscribers every week of the year, 





No, 119, 25c. 


A TREAT 
FOR TENDER FEET 


Ready with men’s shoes whose 
correct lines and pliable, easy, 
durable leathers spell foot and 
body comfort for men whose daily 
mission of toil keeps them stead- 
ily on the r feet. Shoes that from 
the first wearing banish all fear 
of ache or pain. 

Shoes tha fit all over—not 
here or there but everywhere. 
All leathers for all moods of all 
men. In material and construc- 


tion the peer of any shoes at the 
same prices—$5, $6 and $7.50 a 
pair. 
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No. 121, 25c. 
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Shoes 
That Please 
Them All 


To be always fair we use un- 
usual care in both the fitting and 
featuring of shoes for women, 
men, girls and boys; all ages re- 
ceive all attention here :no detail 
is neglected because no detail is 
too small to be overlooked. This 
is a store of true service—a family 
service whose worth has been 
tried, tested and trusted for over 
twenty years. 

No novelty is too new for us to 
show in our women’s shoes; no 
smartness too “smart” in our 
shoes for men; no foot-form lines 
too correcting in shoes for girls 
and boys. We’re here to please 
them all with shoes for all! 


Store Name Here 











t No cuts can be forwarded without 





No. 122, 25c. 











No. 120, 25c. 


Thanksgiving 
Shoes 


With shoes whose trim lines 
and novelty lend grace and beaut 
to the foot, a woman can go ree 
home for Thanksgiving Day, 
with mind at ease, 5 oe she 
has complied with the exacting 
footwear vogue of the day and 
hour. Her mind is at "est when 
she gets the best. 


New, correct and for all oc- 
casions. . The smartness of the 
lines are self-evident and conform 
harmoniously with the details of 
correct dress. Approved and 
therefore proved. Chic and 
shapely. 


The utmost in material and 
workmanship that $5, $6 and $7 
a pair can buy.. Made on lasts 
that assure Comfort. Made in de- 
lightfully effective combinations 
or plain leathers to suit individ- 
ual tastes. Made Rig hi! 


Store Name Here 








remittance with order 
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Bog and Shoe Recorder” cuts will accomplish all this because they convey the idea im- 
ro atl y> es attention, and impel action. And action is of prime importance in store 
effic oer . a leave entirely out of consideration the practical, business bringing qual- 
— poowphen phe seen ——— are se yg of their price because unprofitable to use. Busi- 

’ my are best served with “ se e 
WITH ORDER to aveld delay. Recorder’’ cuts. Use them NOW, and REMIT 


merece 





No. 123, 25c. 


HOME FOR 
THANKSGIVING 


Don’t disappoint the old folks 
at home! You can’t look the part 
they expect you to play if you 
wear shoes out of style on Thanks- 
giving Day. Fit, finish and foot 
ormgare waiting here for you 
home-loving men who want to 
feel as good as you look in your 
dress-up clothes. Bench made; for 
street, dress,and sports. Made to 
sell at the price a man is willing 
to pay for ft ean that the old folks 
will be proud to have him wear. 
$5—in all leathers. 
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No. 28—The Original Turkey Trot. 
—An event that proved exciting and at- 
tracted a considerable crowd was placed 
last year by a Western concern. 

He released several turkeys from the 
roof of this store building, and the parties 
who caught them had a turkey dinner 
without any cost for the turkey. 

In advertising an event of this char- 
acter, forcibly link it up with the sale of 

our footwear by calling attention to the 
fact that the “Turkey Trot’? may best 
accomplished by wearing BLANK’S 
footwear. . 








No. 124, 25c. 


Good Taste and Good Shoes 


Shoes that meet the latest vogue for cleverness in dress are waiting here for 
critical women, who dote on footwear novelty and style—from top to toe they're 
smart and spic and span, new within the week. 

Costume boots, walking boots and boots for semi-dress. Models of high 
character in workmanship and with gratifying comfort in the fit. Distinctive in 
their lines. Shoes with novel features and yet all fairly priced at $7 to $9 the pair 


Store Name Here 








Shoe Store Stunts 





No. 29—A Searchlight Announcement— 
A plan which will attract unusual at- 
tention to your store would be a large 
and powerful searchlight placed on the 
~~. of the store building. 

‘This searchlight may be used to ex- 
cellent advantage by throwing it on to 
various bill boards placed here and there 
throughout the city, advertising your 
footwear. 

If you intend to place an event of this 
kind, manufacturers will usually co-oper- 
ate with you by furnishing you with at- 
tractive posters for your bill board work. 

A searchlight of this character can be 
secured for the occasion from your elec- 
poe dealer at a price ranging from $15 
to $25. 





No. 30— Thanksgiving Toast.—A 
cleverly or timely worded toast is 
always appreciated by the general pub- 
lic. The following one is exceptionally 
good for featuring a showing of Thanks- 
giving footwear. If you can secure from 

our taxidermist an eagle and a turkey 
or the occasion and use them as a center 
piece, it will add to the attractiveness 
of the idea. 

A toast conspicuously lettered reads as 


follows: 
“THANKSGIVING TOAST” 
“‘Here’s to the great American bird. 
May we have them where we love them 
best. The Turkeys on the table, and the 
Eagles in our pockets.” 
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For Complete 
SATISFACTION 


see that this 
Name is on the 
package you 
BUY or SELL 





American Shoe Polish Co. 
Chicago, U. S. A. 
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Style Comment 


Coast Style Demand 


San Francisco, Cal.—At the Werner 
Shoe store there is not any demand to 
speak of for the extreme pointed toes, 
the more modified toes being the big sel- 
lers. The sale is strong on the blucher high 
toe models. Business on men’s shoes 
averages about forty-five per cent on 
blacks and thirty per cent on tans at 
present. For women the big demand is 
on snug, tight-fitting kids in black and 
next comes combinations. Dull calf 
vamps with buck tops and straight Cuban 
heels are going well. White rubbers for 
light shoes are winning popularity. 

Jack Reedy, manager of the Emporium 
shoe department, has returned from his 
trip to the Eastern markets. He states 
that the demand for novelties at the 
Emporium is just as strong as ever and 
the prospect is for a big business on all 
light colors and combinations throughout 
the Winter season. 

George D. Harron, of the shoe depart- 
ment of the White House, says in the 
ladies’ lines, buck tops with gun metal 
vamps, both button and lace, are moving 
exceptionally well. It is reported un- 
officially that in the near future the shoe 
department of the White House will be 
moved to a more prominent location. 


Men in Shoe Stores 


Employees’ Dinners a Feature 


Columbus, Ohio—Louis Bamberger, 
owner of the Browning Shoe Company, 
entertained the 25 employes of his two 
Columbus stores at dinner the evening of 
Oct. 12th in the banquet room of a local 
restaurant. The affair was the first of a 
series of dinners which Mr. Bamberger 
has planned for the Winter. 

Walter Clark, manager of the men’s 
department of the central Browning 
store, spoke on the value of personal 
interest in retail shoe selling. John T. 
Vance, formerly of Toledo, who recently 
joined the Bamberger organization as 
head of the women’s department, spoke 
interestingly on foot freedom for milady, 
‘Mr. Bamberger presided. 


E. J. Martin Now Manager 


Edward J. Martin, for 12 years a shoe- 
man, who for the last six years has heen 
a salesman in the shoe department of 
Davis & Savard, is now manager of the 
Douglas Shoe Store, on Main Street. 


Louis Berland’s New Connection 


Indianapolis, Ind.—Louis Berland, for- 
merly in charge of the Terre Haute Boot 


Shop is now in charge of the State Life 
Shoe Shop, in the State Life Building. 


J. G. Rogers Goes to Arkansas 


Little Rock, Ark.—J. G. Rogers, for- 
merly shoe buyer for A. Heilbronn, of 
Brooklyn, N. Y., has joined the staff 
of Pfeifer Bros., of Little Rock, as buyer 
and manager of their bargain basement. 
Mr. Rogers plans to visit Boston during 
the month. 


Thirty Years a Merchant 


Lyons, Iowa—John Clancy, manager 
of the Clancy Shoe Co., Lyons, Iowa, be- 
gan to retail shoes in Clinton, Iowa, Sept. 
26th, 1886. Many people of Clinton and 
near by towns are coming to Lyons today 
to buy shoes from Mr. Clancy who be- 
came his customers away back in 1886. 
At that time John Clancy and John Keefe 
formed a partnership under the trade 
name “The Two Johns.” John Keefe, 
one of the original partners of the firm, 
who retired in 1898, is now operating a 
shoe store in Moline, II. 


Frank Werner on Eastern Tour 


San Francisco, Cal.—Frank Werner 
of the Werner Shoe Den, is in the East on 
a prolonged business and pleasure trip. 
He visited various points in Canada on 
the way East and visited relatives and 
friends in Columbus and Cleveland, Ohio 
and Buffalo, N. Y. Before his return he 
will also visit the shoe centers of New 
York and Boston. He will return in De- 
cember. 


The burglar who recently assaulted 
R. W. Werner, as previously reported, 
has been tried on a burglary charge and 
sentenced to five years in San Quentin. 
A second trial for assault with intent 
to kill is about to take place. 


From Shoe Clerk to Millionaire 


Indianapolis, Ind.—From shoe clerk 
at $10 a week to railroad president and 
department store owner is the story of 
George J. Marrot, of Indianapolis. 

Thirty-two years ago George J. Marrot 
went into business for himself, and all 
the money he had in the world is said to 
have been $167 and $200 more raised by 
mortgage, With this little money and a 
world of confidence he got credit and 
started a shoe store. 


Five Years’ Saving 


That $167 mentioned was the savings 
of Mr. Marrot as an Indianapolis shoe 
salesman. 

“The first eight years I was in Indian- 
apolis I was never in a theatre.”’ said Mr 
Marrot. “I couldn’t afford to have any 
fun. But the fight was worth it. I’m glad 
I had a lot of difficulties when I was 


In Shoe Stores Everywhere a ae 


young. Now I enjoy every hour of the 
day, and I can’t see why men should die 
when there is so much enjoyment to be 
had in living.” 

It hasn’t been so very long ago that 
the former shoe clerk bought an inter- 
urban railway for $100,000. In 1916 it 
is worth $2,000,000. The Marrot hold- 
ings now include the Marrot shoe shop 
of seven stories, the Marrot dry goods 
company, the Indiana Railways company, 
the street car systems in 30 Indiana towns 
and a few more “minor” investments. 

“My advice to young fellows,’ said 
Mr. Marrot, “would be to save your 
money. Save a little each week, no matter 
how little. Know the meaning of a dollar. 
Work hard now. If you do, the time will 
come when you can take life easily. And 
it certainly is great to be alive.” 


New Shoe Stores 


J. L. Esart Co., Boston. 

Elmer Smiley, Moravia, Ia. 

Masella & Son, Wakefield, Mass. 

M. Solomon (The Leader) Paragould, 
Ark. 


Conrad Specialty Shop, Alexandria, 
La., Ladies’ Shoe Department. 


Brooklyn, N. Y.—E. Friedman, with 
three stores in New York City and two 
in Brooklyn, is opening up a new shoe 
store at 5318 Fifth Ave., Brooklyn. 


Chicago Lease by Curme-Feltman 


Chicago, Ill.—Announcement has been 
made that the Curme-Feltman Shoe Co. 
had leased rooms at 238-240 State Street, 
Chicago, where another store will be 
opened. 


News of Shoe Stores 
Everywhere 


San Francisco, Cal.—The New Royal 
shoe store at 844 Market Street, is under- 
going a notable chage, both in name and 
lines. Beginning November 15, the store 
will be known as “Tieburg’s, Shoes De 
Luxe” and the concern will be the sole 
representative in San Francisco of some 
well known shoes for men and women. 
The present line of Royal shoes is being dis- 
posed of by a special sale. Mr. Tieburg 
will of course continue selling Royal shoes 
at his other store on Market Street. 


Trading Stamp Complications 


Louisville, Ky.—Merchants of Jef- 
fersonville and New Albany, Ind., lo- 
cated directly across the river from Louis- 
ville, feel that they are somewhat dis- 
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Exelusive Shoe Store Furniture 
THE BEST IN THE WORLD. LOWEST POSSIBLE PRICES 


We Furnish more Shoe Stores than all Other Manufacturers Combined. 








One Customer No matter what the size or 


Has Bought Over 


10,000 


Of This One Design 
of Shoe Store Chairs Alone 


Group of Shakespeare Chairs with 


Group of Shakespeare Chairs with 

seats down. Most economical space ing seat down.” seats up. Easy to clean under these 
arrangement for shoe store seating chairs. 

ever devised. 


shape of your store is the 


Shakespeare Chairs 
will solve your problem 























Shakespeare Chair, No. 4106, “‘show- 


Shakespeare Chairs--the only Chairs ever made Exclusively for Shoe Stores. 
Nothing made to equal them. 


This trade mark on every piece guar- 

antees the best quality of material No. 4061 Fitting Stool. Upholstered 

and workmanship. seat—corrugated leather foot rest— 
special metal heel rest. Guaranteed 





No. 4095 Portable Mirror. The — 

practical Shoe Store Mirror. the best and strongest fitting stool in 

Plate Mirror on both sides. ~~ ta the world. Price only $3.50. Will 
outlast five other stools. 


' and light weight. 
! $11.00 We Manufacture 


Chairs, Settees, Center Divans, Portable Screens, Statuary Fitting Stools, Wrapping 
Tables, Mirror Screens, Children’s Chairs, Electric Newell Fixtures. 








i All kinds of Shoe Store Furniture. Each piece made to match your Fixtures. Write for Catalog. 





THE C. F. STREIT MFG. COMPANY 


| 
| 1047 Kenner Street CINCINNATI, OHIO, U. S. A. 
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criminated against in the enforcement of 
the trading stamp law in Indiana, under 
which the shoe man of the Southern In- 
diana cities will be forced to pay a license 
fee of $1,000 in order to give trading 
stamps, while the Louisville merchants 
can give double or triple coupons and get 
away with it. In other words there is no 
law of this kind in Kentucky, and as a 
great many of the residents of the Indiana 
cities work on the Kentucky side of the 
river it is felt that they will naturally 
take advantage of the trading stamp offers 
of the Louisville merchants. The trading 
stamp case has been in the Indiana courts 
since the passage of the bill over a year 
ago. Judge A. B. Anderson, of Indian- 
apolis in the Federal Court recently ren- 
dered a decision dissolving the injunc- 
tion which had been granted against the 
enforcement of the law, and rendering it in 
effect immediately. 


Buys Repair Department 
Rutland, Vt.—Olof P. Vestin, who has 
had charge of the repair department in 
the Clauson Shoe Store for about 25 
years, has bought the firm’s interest in his 





department. He proposes to install 
several modern machines. 


R. W. Werner Takes Father’s Interest 


San Francisco, Cal.—An important 
business change in the management of 
the Walkover Boot Shop and the Werner 
Shoe Den was inaugurated on October 
first when the ownership of these concerns 
became vested in R. W. Werner. His 
father, Frank Werner, has disposed of his 
financial interests in the local shoe busi- 
ness to the son and R. W. Werner here- 
after will be the sole proprietor. Frank 
Werner will still be associated with the 
concern for a time in a non-official capac- 
ity. As R. W. Werner has virtually been 
the manager of the company for some time 
there will be no change of merchandising 
policies. 


Incorporates and Expands 


Indianapolis, Ind.—J. B. Berland who 
has a string of shoe stores throughout 
Indiana and Mr. Wile who has shoe 
shores in Ohio have formed a partnership 
and incorporated under the firm name of 
Berland & Wile, Inc. The new corpora- 


tion has planned to open up two addition- 
al shoe stores, one at Dayton, Ohio, with 
J. Kozman as manager, and another at 
Peoria, Ill., under the management of 
M. Goldman. 
W. Ginsberg Buys Store. 

Chicago, Ill.—W. Ginsberg who was 
formerly connected with the S. Ginsberg 
Shoe Company of this city, has purchased 
the north side store at 2618 Lincoln Ave., 
and is now running the business under his 
own name. 


Higher Priced Lines Added 

Indianapolis, Ind.—Strangott Bros. at 
407 West Washington Street, are en- 
larging their shoe department and put- 
ting in a higher priced line of shoes. 

Horuff & Son, operating three Shoe 
Stores in Indianapolis are also putting in 
a higher priced line. 

New Store to Open 

Middletown, N. Y.—Frank Monaghan 
plans to open an exclusive shoe shop by 
the first of November, as soon as the im- 
provements now under way can be com- 
pleted. Mr. Monaghan has had 16 years’ 
experience in the shoe business. 
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Summit Street near Jackson. 
New Fat Foolesr wy rch f 'T¢) NM & 
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TYPES OF DISTINCTIVE RETAIL SHOE ADVERTISING 


Recent products of the ad-men in Toledo, Boston, Chicago, San Francisco, Los Angeles and New Orleans shoe stores. 


copy and effective in design 


Strong in 
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“CLASSMATES” 


FOR 














Boys, Girls and Infants 


TUCKER & HAGEN 
CHICAGO 
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Kawneef- 


STORE FRONTS 


| WILL BRING MORE PEOPLE INTO 
. YOUR STORE If you are interested in learning §& 


how, write, on your letterhead, for “Boosting Business.” 
This booklet contains photos of some of the 50,000 fronts we have installed. & 
It will enable you to take advantage of the experience of others, who have found 





the installation of a Kawneer front the most profitable investment they have made. 8 
IT IS FREE FOR THE ASKING - 

KAWNEER MFG. COMPANY, NILES, MICHIGAN 
We have a branch near you * 
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SHOES THAT SHOW THE LINE 


Women’s Welts and 
McKays that have 
earned their reputation 
of being the retailer’s 
‘Bread and 
Butter Line”’ 

















Style No. 892 
Last No. 96, White Canvas Oxford, Kid. jTrim- 
med, Ball Strap and Tip, White Rubber Sole. 


Style No. 835 
Last No. 96, Black Calf, Rubber Sole, 
Ball Strap r 





STYLE No, 856, New Last No. 
102. Patent Leather Pump Style No, 819 Sot He. O88 


Last No. 98, Black Glazed Kid, Full Last No. 102, Patent Leather, White 


Louls Hed. yo meet ond Louis Heel and Sole. A dainty model. 


Johnson Bros. Shoe Mfg. Co. 


HALLOWELL, MAINE 


Welt Full Louis Heel. 
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Shoes for Children 












No Better Shoe Made for Children 
Who Skuff Their Toes 


COPPER TIPS 





PROTECT THE TOE AND IN- 
CREASE PROFITS AS WELL 


ORDER A TRIAL LOT NOW 


Victor Shoe Co. 


Salem, Mass. 


iF 












Shoe Manufacturers 


You have to keep the eyes of the public incessantly 
on your brand of shoes to stimulate sales. What bet- 
ter or cheaper way is there of drilling your trade-mark, 
name or slogan into the minds of the buying public than 
supplying every dealer with, 


MEYERCORD DECALCOMANIA 
TRANSFER WINDOW SIGNS 


Made in any size or style. Surpass hand-painted signs. applied on 
oon Benge night. them 

leading manufacturers everywhere. 

Send today for sample signs and see what an attractive, impressive and 

permanant wey thie is of keeping the eyes of the public on your brand. 


THE MEVERCORD COMPANY 


Dealers like 
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The House 
of Taylor 


600 Rooms 
400 Baths 





Hotel Martinique 
Broadway, 32nd St. New York 


125 Pleasant Rooms, with private bath, facing 


large, open court, 
$2.50 PER DAY 


157 Excellent Rooms, with private bath, facing 


street, southern exposure. 
$3.00 PER DAY 


Also Attractive Rooms from $1.50 


The restaurant prices are most moderate. 
Equally convenient for amusements, shopping 
or business. One block from Pennsylvania 
Station. 
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A Hundred Per Cent Asset 


The Union Stamp marks the only Union-made shoes which 
the Union man demands for himself and his family. 


| 

The Union Stamp marks a well-made shoe, the product of | 
skilled shoe workers. | 
| 


It means the product of factories working steadily through 
the year—where shoes may be obtained promptly, and where 
manufacturing is never interrupted by labor difficulties. 


Especially in labor and industrial centres the shoe retailer, 
who is out to develop his business, should carry footwear 
bearing the Union Stamp. 


Be sure to insist on Union Stamp shoes for 1917. 
We will gladly send you a list of manufacturers making 


Union Stamp shoes, and electros of the Union Stamp for use 
in your newspaper advertising. 


Schein 
\ WORKERS UNION 


. : | 


* UNIO! "AM 


Factory 
































Boot and Shoe 
Workers’ Union 


Two-forty-six Summer St., Boston, Mass. 
John F. Tobin, President Chas. L. Baine, Sec.-Treas. 























WHAT DOES IT MEAN? 


The Revolutionary period? Yes—But it also means a new shoe 
ornament that is revolutionary in character. 








Suitable for pumps or colonials. Every color and 
finish required to harmonize with any shoe stock. 







Inexpensive but exclusive and attractive beyond any ornament 
recently put on the market. 







Samples will be submitted to representative dealers on request. 


L. ALTERSON & CO. 


Always Originators 


34th ST. and BROADWAY (MARBRIDGE BLDG.) NEW YORK, N. Y. 







We show herein one of our new models that is 
destined to meet popular demand especially 
among women who thoroughly appreciate the 
short skirt effect in footwear. You can capitalize 
by selling a line that has enjoyed a “Brand of 
Distinction for over Fifty Years.” 





FACTORY 589 ESSEX ST., LYNN, MASS. 
SALESROOM 207 ESSEX ST., ' 
BOSTON, MASS. | 
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STYLISH SHOES 


FOR 


ALL OCCASIONS 





IMMEDIATE 
SHIPMENT 
GUARANTEED 
a eee Price $4.25 
Havana Brown Kid, Welt, 
AAtoD. 3to 7%. 
WRITE FOR OUR Dongola’ Welt, Sinch White Kid ‘Top "A to D. 
NEW FALL CATALOG agate 
HARRY M. HUSK SHOE CO. * "aivexes'* 
2. . CHICAGO 
BRANCH . BRANCH 
MINNEAPOLIS, Minn. - - 404 Boston Block | MILWAUKEE, Wis. - - - 202 Caswell Block 
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Supreme Quality in Shoe Illustrations 


The enormous growth of our business is substantial proof of the merits of our art work 
and should suggest immediate investigation. Our quality service you need, to put your 
keenest competition to flight. Be sure and ask for proofs and prices. 


C. GRIECO COMMERCIAL ART CO. 


Shoe Illustrators and Engravers 
179 W. WASHINGTON ST. - - CHICAGO 
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Make Your 


Store Front 






Pay 
Dividends 












MMM TTT HT Our signs have an established reputation as powerful trade attracting 
ii | | HI | magnets. Their beauty, character and individuality identify your store 
| | front in a most pleasing and impressive manner from neighboring stores and 
HI] | attract patrons who would otherwise your store unnoticed. 
|} | | Send us a photo, cut or rough pencil sketch of your store front, indicating 
|| | 


ATTENTION 





on game where you would like to place signs giving dimensions of spaces 
and stating lettering you would want on the signs. We 





i} 
ill submit estimates and, if desired, i ft thi k | Wy 
without ‘placing you under any “Obligation whatever. — MIII Will Hil ON YOUR WW 
THI HII I 
a HH Hl 
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RAWSON & EVANS, — wasuridoXndédevann CHICAGO, U.S.A. 
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OLGE VIELE 


FELT SHOES AND SLIPPERS 


FOR ANY SHOE STORE IN 
ANY COUNTRY 


A line thoroughly distinctive in 
style attractiveness. Appealing to 
the eye of every woman through its 
bright combination of cheery colors 
and the fairness of its prices. 





Remember the Name 


i DOLGEVILLE 


Nov. 23, 1915 


NOTICE— No other manufacturer can supply and no dealer can sell the slippers here illustrated, having a tongue of a 
color di nt the color of the vamp, except those bought from us, without incurring liability for infringement 
pos the ay gm the Us. Letters Patent, granted us November 23, 1915. i hat shoal 


Dolgeville Felt ShoeCo. Dolgeville NY. 
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Lawrence Leathers 
Are Known and Used the World Over 


J. ANDERSEN, JUN. & Co., Copenhagen. 
JUAN BALAGUER, Barcelona. 

J. BARTELOUS & FILS, Brussels. 

E. CONSTANTINO & L. BIRCH, Alexandria. 


FOREIGN AGENTS: 


PEDRO GOMEZ CUETO CO., Havana. 

G. H. DUNN, LTD., Capetown. 

ROUSSO & DANON, Athens. 

A. M. SCHIFF, G. m. b. H., Frankfort, A. M. 


A. J. STRAUSS, Paris. 

TOMAS & CIA, Buenos Aires, Rio Janeiro and 
Santiago. 

WARREN & STRANG, Sydney and Melbourne. 








Originators of 


NUBUCK 


(Reg. U. S. Pat. Off.) 


Makes cool, com- 
fortable shoes. 


Easiest to keep 
clean of any suede- 
finished side 
leather. 


White and popular 
shades. 


Originators of 


BLACK 


DIAMOND 


(Reg. U.S. Pat. Off.) 


Chrome Patent Sides 


The most exten- 
sively sold Chrome 
Patent Sides on 


the market. 


Originators of 


Originators -of 


WEILDA 


(Reg. U.S. Pat. Off.) 
Suede finish Calf. 
Twenty-eight 


colors. 


Very popular with 
our export trade. 


Originators of 


GUN METAL 


(Reg. U.S. Pat. Off.) 


GUN METAL 


SIDES 


Originators of 


ACLOSUEDE 
‘ACLOTAN 


Chrome tanned. 


Predominant 
the domestic glove 
leather field. 


in 


(Reg. U.S. Pat. Off.) 


CALF 


The Old Reliable 


No other calf 
leather has ever 
approached the 
degree of popular- 
ity established by 
Gun Metal Calf. 


Black and Colors 


Color s—Tan, 
Brown and Ma- 
hogany. 


Originators of 


66 HUB 9? 


Pigskin Welting 


““HUB’”’ 


Pigskin Sole Leather 


A:C-LAWRENCE LEATHER Co 


NEW YORK 


BOSTON. MASS. 


CHICAGO 
ROCHESTER 


U.S.A. 
ST LOUIS 
GLOVERSVILLE 





CINCINNATI 
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Our Line of Metal and Celluloid Shoe Ornaments Comprises 
Over 3000 Separate and Distinct Designs and Colors 





Leopoldo Yanes, 


Apartado de Correos No. 
Caracas, Venezuela, S. A 


Genaro Cosgaya A 


Calle 65 Frente No. 508, Letra C., 


A do Postal No. 85, 


erida, Yucatan, Mexico. 


Lizandro Villegas M., 


Ballen y Boyaca No. 931, 
uador, S. A. 


THE METAL PRODUCTS CORPORATION 


Guayaquil, 


THE METAL PRODUCTS LINE OF 
SHOE BUCKLES, SLIDES AND 
METAL ORNAMENTS IS SOLD BY 
THE FOLLOWING MEN : 








- New England and Quebec 


y 

JOHN FRANCIS MAGUIRE 
With headquarters at the 
United States Hotel, Boston, 
Mass. 


In Greater New York, the 
Middle West and Ontario by 


With headquarters in New 
York City, 31 East 27th St., 
Room 82. 


STILLMAN CLOUGH 
DAVIS 








IN OTHER COUNTRIES BY 


Anton Pinks. 


50, Apartado Num. 1157 
Lamparillia 66, Haba 
W. H. Rougheo. 
Idg., 
286 Bourke Street, 
Melbourne, Victoria, Australia. 


Roughton 


A. Deacon, 


London, 


192 Bishopsgate, 
® England. 


Gutierrez & Palacios, 
Guatemala, Guatemala, 


na, Cuba. entral America. 


Jose Catchot, 

Cuesta Deya No. 13, 

Mahon, Isla de Menorca, Spain. 
Kohl & Metzinger, 

Balcarce 185, 

Buenos Aires, South America. 


200 THURBERS AVE., PROVIDENCE, R. I., U.S. A. 








EK Mavibus Unum 


For real profit-bringing, sale- 
compelling shoe ornaments, we 
cordially recommend "ourselves. 


Some 


cf our new combinations f 


are exceptionally attractive and 
appropriate. 


2725 


Lynn Ornament Company 


219A Market Street 


Lynn, Mass., U. S. A. 


The Stitch 
that is sunk 
in the inner- 

sole means 

absolute 
foot comfort 


The Landers Felt- 
Lined Canvas In- 
nersole is in every 
way superior to an 
innersole of 
, leather. 
No rough, uneven surface—no lumpy thread 


bunches to cause discomfort. The stitches are 
sunk in the felt and covered with a thin sock 
lining. 

The result is a sole of surpassing smoothness 
and comfort. 


Feature these inner soles in-your shoes. It will 
pay you—many times over. 


The Landers Brothers Company 


Toledo - - Ohio 
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gy <S vs “DESIGNED 
SHOE SPECIALTIES 
4 EST OVER 2 44 YEARS 
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King George 
Shoes 


(Named for King George of Greece) 


The Best For Wear 


The quality of King George Shoes 
never varies. We maintain one 
standard only -- The Best 


Read what one customer says of the King George 
Shoe; we will give name on request: 


“We have handled ‘King George’ shoes for years, and 
durin all the time = have carried them they are still 
the “King George’ shoe. What we mean by that is that 
the footer market has changed many times, but the 
quality and yoyo of the shoes are just the same as 
when we got our first shipment . the shoes you have 
in stock are as nice as if they had been made to our 
order—that is unusual.” 


3968 “King George” —Gun Metal Fal, G.W., Low, 33 different styles of King George Shoes 
eel, Blind Eyelets, D and E, 5 to 1 Our New Catalogue, No. 62 shows them all 
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SPECIAL BARGAIN 














Army Leather, Kang., Calf Blucher, 
Neolin Sole, Genuine Goodyear Welt 
$2.25 
Only 500 cases 


Regular cases only, 6 to 10;7 to 11 
First Come—First Served 








OUR WIRELESS 





A helpful little book; full of ideas and sugges- seiis maces anne 
tions, and showing a complete line of felt goods Goodyear Walt, Neolin Sole, Regular Last, 
6 to 10, and 7 to 11, $2.25 


and men’s slippers, will be mailed November In regular dozens only 


Ist. If you don’t get yours, just write us. 

















H.C. DOVENMUEHLE & SON, 
321-323 “WMonroe Sz, Chicago, fll 
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BETTER THAN EVER» 


WIZARD : 
RUBBERS 
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A Reputation ToLive UpTo -Not OneToLive Down 








CHARACTER 
FOOTWEAR 


No. 2880—Black Vici Kid, Vamp and 
Foxing 8-in. Lace, White Kid Top, Plain 
Toe, Louis Heel, McKay, Single Sole, C 


and D, 2%-7. Price $4.00 
No. 2881—Same as above all Dull Kid. 
Price $3.00 


November 16 delivery 


R-D-SMITH GS | SONS Cco- 


CHICcCaAG 
iMade Good Zn IG5Q <= sb hen SINCE 
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CASE LOTS ONLY 
GOODYEAR WELTS 


at 


$2.00 and $2.75 































3072—Gun Metal — wpa ri 
Boot, Welt. B,C, D. 2% t $2.7 











PRICES SUBJECT 
TO CHANGE 
WITHOUT NOTICE 





3093—Vici Kid, Mat a Fee. Button, Welt, 28 
inch. Bto E. 2% to $2.50 


3076—Patent Vamp, nes . res Button, Welt 
2 to $2.50 






920—Vici —_, Mat Top, Welt. 714 inch. B 
to,.E. 2% to8 $2.50 


922—Same, with Imitation Tip....... 2.50 






7% inch. B to E. 






































NOVELTY SHOE COMPANY 
LEES BUILDING CHICAGO, U.S.A. 
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The public demands service, and you must, as a means of self-preservation, give your trade some form of service. 
The question as to what kind to give in order to profit most by it is answered by thousands of retail shoe dealers 
all over the world—dealers who give the service of foot comfort as outlined by Dr. Wm. M. Scholl. 

With Dr. Scholl’s line of foot comfort necessities in your stock you can give relief and comfort to all feet and 


make a big margin of profit. 





Dr. Scholl’s Foot-Eazer 





Dr. Scholl’s 
Toe Flex 


Dr. Scholl’s 
Bunion Reducer 





Dr. Scholl’s 
Absorbo Pads 





Liberal dealer profits on all Dr. Scholl's appliances and preparations. Write for 
illustrated descriptive catalog showing the complete line and wholesale prices. 


THE SCHOLL MFG. CO. 


Largest Makers of Foot Comfort Necessities in 


the World 
Main Office and Factory, 213 W. Schiller St. 
CHICAGO 
NEW YORK TORONTO 


1013 


LONDON 


Dr. Scholl’s Foot-Eazer 


This is the world’s standard appliance for the relief and 
permanent correction of flat feet, tired feet, weak ankles, 
cramped toes and all ailments of the feet due to weak or fallen 
arches. Gives steady, springy support; worn in any shoe; 
and easily adjusted to any foot. Retails at $2.00 per pair. 


Dr. Scholl’s Bunion Reducer 


Just what its name implies. Fits snugly over the bunion en- 
largement, stops pressure and friction, and gradually reduces 
the enlargement. Retail price, 50c. each. 


Dr. Scholl’s Toe Flex 


Straightens the crooked great toe and thus causes a correc- 
tion of the bunion. Made of soft rubber,"and is comfortable 
and easy to wear. Retail price, 50c. each. 


Dr. Scholl’s Absorbo Pads 


Made in all shapes and sizes to instantly relieve and ulti- 
mately remove corns, callouses and joint enlargements. They 
prevent pressure and friction of the shoes upon the affected 
parts, and gradually loosen the hardened skin so it may be 
removed. Prices from 10c. to 25c. each. 

























x. 
Tired Foot 


Bunions 
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With leather priced 
abnormally high, shoe 
manufacturers are 
looking for a sole ma- 
terial that will be uni- 
formly satisfactory in 
the workroom, and 
that will afford the 
trade and the consum- 
er the service which 
they insist upon. 
They find such a sole 
material in 


BULI/ DOG 


FIBERIZED 


SOLES 


MADE BY THE 
Boston Woven Hose & Rubber Co 
CAMBRIDGE, MASS. 
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BLACK 
WHITE - 
TAN 






o8ee tt 
+¢ ites 
+t ca 


LOOK FOR THE 
BULL-DOG 
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Goodyear McKay 


“wets Burley and neal Inc. °° "Swed 


Newburyport, Mass. 
Established in 1884 


THIRTY-TWO YEARS oF SPECIALIZATION IN 
THE MAKING OF FOOTWEAR FOR YOUNG PEOPLE 


This means the healthy, active schoolboy, who 


demands service and comfort with good appearance 


and his dainty sister who insists on the former combined with 
all the style and elegance of the ‘“‘latest creation.” 


ALL AT A MEDIUM PRICE 


We feel confident we have exceeded your 
expectations 
Salesmen now out 


Boston Office ss a e 110 Lincoln Street 


irr caecmmmaet seeees COPUGEQUGUGECCOOEEOROGGOEROLCRRGGERGQGERGGCUGGGCURGGOUUCGEOUGGCEROCHURCGRURECCRORERGOCRUGOCRE ORC OOQOORORCORGGGORRRER EELS 


MONITOR SCHOOL SHOES 


. as Mark 
BOYS and GIRLS 


All Leathers 
Guaranteed to wear 


WE HELP YOU SELL THEM 








SF No. 617—Gun Met- Write for agency proposition 
 winelion ani 

8 1013) For immedi ate delivery. MILTON J. MEYER & CO.. Inc. °° NEW YORK,N. ¥. 
TTT LIT bbb 


<UCUUEOOEOOROOOUOUOOOOUOOUOOUOOOOEEOOOEOOOOOEOOOOUOOND 











i 


Catching Your Eye 


Is OUR duty 


Heeding Our Message 


is YOURS 
Our Duty is to Help You 
with HOME MANUFACTURE service 


The cost is nominal 
send your problem along 











MTTTTitT DOGUDERDOQGEOQQGOORCRRRR0OS 
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% that Pol harmonize wh bm mode * dress. The tendency aS 
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THIS TAG 


GOES ON EVERY PAIR OF 


LINCOLN SHOES 
wm NKOLIN SOLES 


A guarantee that this is the real 
NEOLIN sole that is known in every 
home. 


Neolin 


Better than Leather 
—the trade symbol for a quality product of 


The Goodyear Tire & Rubber Co. 


Akron, Ohio, U. S. A 















BOYS’ STYLES 


IN STOCK 


Made with a full middle sole, Good- 
year stitched, waterproof. 


Easy on the feet 


3306 Boys’ Gun Metal Bal, Mat Top, 
NEOLIN Fibre Sole, Full Sole 
sate Middle Sole, Dartmouth 


Toe, 1-6 

3308 Boys’ ‘Gun Metal Button, Mat Top, 
NEOLIN Fibre Sole,’ Full Sole 
——— Middle Sole, Brown Toe, "es 








No. 3308 
3309 Little Men’s Gun Metal Button, 
Mat Top, NEOLIN Fibre Sole, 
Full Sole Leather Middle Sole, 
Harvard Toe, 8-13%........... "$1.60 3311 


3311 =Li intle “Men’ s Gun Metal Diamond 
Foxed Blucher, Mat Top, NEO- 
LIN Fibre Sole, Full Sole Leather 
Middle Sole, Harvard Toe, 8-134 $1.60 


ORDER FROM THIS PAGE 


MARSTON & TAPLEY CO. 


3310 Boys’ Gun Metal Blucher, Mat Top 
NEOLIN Fibre Sole, Full Sole 
> we Middle Sole, Brown Toe, 


DANVERS, 
MASS. 








“The Last Word’’ 
in 
Button Attaching 


Machines 


A Button Attaching Machine 
that gives you the greatest 
working efficiency. 


The ISBAM does this— 
Model D. | ahsolutely—and this is 


Embroidered Satin Mule In Stock | | ronnam ., | the machine that will be 


en the most profitable to you. 


No. B. 450 
$3.00 Pr, 











No. B450—A mule that has all the fine qualities 
of workmanship and style that goes in making of 
any shoe. A strictly bench-made, embroidered, 
satin mule, with a graceful toe last and low Louis 


heel, hand-turned leather sole. In stock, colors 
black, pink, light blue, lavender. Sizes 2% to 7. 
Consider our price....... ere | 


Catalogue on Request. Samples Sent Prepaid 


1°(-S TONE IMPORTING CO- 
FOOTWEAR ORIENTAL”? DOMESTIC 


36 EAST 22°ST.. WEW YORK 











Econo mical, strongly made, this 
machine means quicker service 
in your store—and this means 
some sales. 


This machine is sbealeashe per- 
fected, and resets or adjusts 
quickly the buttons on any 
shoe. 
Write today for complete 
folder that tells the 
whole story. 


MACHINE COMPANY, Inc. ° 


Bigs Sin 
208 No. Sth Avenue 


HOME OFFICE 


St. Louis Offices 
BOSTON, MASS. 212 Victoria Bldg. 
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ANOTHER 
J. P. SMITH 
SUCCESS 


To Help You Lead The Procession 


In Your Town 





Last season we brought out and popularized KOKO 
calf. 


This season it is 





Anticipating a large demand for a durable, light 
weight and flexible sole, we have brought out our 
own sole under our own name FIBRE-FLEX. 


Samples made with FIBRE-FLEX soles, and other 
new ideas, are now in the hands of our salesmen on 


the road, who will be glad to call on you upon 
request. 


We also feature two shoes with FIBRE-FLEX soles 


in our stock department. Send for sample pairs. 


J. P. SMITH SHOE CO. 


(STYLE CREATORS) 
671 N. SANGAMON ST. CHICAGO, ILL. 


| aa! 





























Sell the Line That’s 


NEW YORK OFFICE, 
Graham Building, 


Room 22 Campello Station 


SURGREGHROGROGRGRREOROGRGOCRGRGRORREOEEE 


You can sell CLEVELAND'S 
SUPERB OIL SHOE POLISH 
steadily after making fhe 
first sale 


DOZEN *2.99 
GROSS $21.90 


F.0.B. BOSTON 










BLACK 


WHITE 


TAN 











Condon 
Bros. Co. 


BROCKTON 








Style No. 204— 
Pup Last. A 
thoroughbred in 
every sense of 
shoemaking. Gun 
Metal lucher, 

Single Sole, 1%- 

inch ~ Widths 
C, D, . $3.25 


MASS. 


MASS. 


in Demand---“KONQUERORS.”’’ 
Choice of 38 Styles at Prices from $2.60 to $4.00. You’ll 
Recognize Their Selling Merits Soon as Seen. 


Stock No. . 740---Park 
Last, Gun Metal, Dull 
Mat Top, Bal, 
Sole, 
Widths A to D. Sizes 
5 to ll. Price $3.35 
Stock No. 741---Same 
shoe colored calf. Price 
$3.75. 


Our in stock style book 
will guide you to many 
other good trades. 
Send for Copy 


THE PRESTON B. KEITH SHOE CO. 


Makers of Keith’s Konqueror Shoes for Men 


BROCKTON, 


ITS A REPEATER! 


BOSTON OFFICE, 
207 Essex St., 
Room 207 


ONE OF ouR 
IN-STOCK LEADERS 








Single : 
l-inch Heel. : 
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A. M. CREIGHTON’S 
~ AUTUMN STYLES 


ONE OF FIFTY 
IN STOCK TODAY 


Siyle 98 
= ge a ; Leather 





















fouts 


ee 


In Stock In Stock 














Made with a genuine White Kid 
Top, with a Black Vici Vamp, 
FlexibleMcKay. Widths B,CandD. 


PRICE . - - $3.35 


Send for complete catalog of In-Stock styles 


A. M. CREIGHTON 


LYNN . MASS. 
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jffemore: The line that satisfies. 


Shoe Polishes 


“DANDY” 


Russet Combination 

For cleaning and pol- 
ishing all kinds of russet, 
tan or yellow colored 
boots and shoes. 








Large Size 
Per Gross........ $24.00 
“STAR RUSSET”’ 
COMBINATION 
10c Size 
Per Gross......... $9.00 
‘Elite Black 
Combination’’ 
VELVET OIL 
FRICTION oa, ONLY polish endorsed 
y the manufacturers of 
POLISH MANS OLS & Wax Box Calf leathers. 
POLISH 4 Contains oil and positively 
Gives a jet black polish with PRESERVE y nourishes and preserves 
either brush or cloth. , ALL BLACK LEATHER leather and makes it wear 
AND MAKE iT I . Blacks and poli 
Per Gross........+++++ $10.00 WEAR LONGER ning idee 
see WORE BGS 4 PPG Ricncccsasvasgod $24.00 


**Baby Elite’? Combination 
10c size, per gross... .$9.00 


WHITTEMORE’S THE OLDEST AND LARGEST M’F’RS. OF SHOE POLISHES IN THE WORLD 








Better Service 


Cc merchandise and good ser- 
vice will attract and hold your 
customers. 


With Lamson Carriers you can give the 
best possible service, as clerks are re- 
lieved of the responsibility of making 
change and wrapping parcels, and are 
left free to give their entire time to 
your customers. 


A Lamson representative near you will 
show you how Lamson Carriers can 
best be applied to your store. Write 
today for further information. 


THE LAMSON COMPANY 
Boston, Mass. 


Ey 











It pays dealer and consumer to favor it. 


**FRENCH 
GLOSS”’ 


Shoes 


attached to cork. 
Always Ready for Use 





“GILT EDGE” 


The only black dressing for | 
Ladies’ and Children’s shoes | 
that positively contains OIL. } 
Softens and preserves. Im- ff ror 
parts a beautiful lustre. | 


Largest Quantity 
Finest Quality 


Its use saves time, labor and | 
brushes, as it Shines With- | 
out Brushing. Always ready | 
to use. Also for gent’s kid, | 
kangaroo, etc. 





Youalso get 
a Real Serv- 
ice that helps 
you make and 
hold new cus- 
tomers. 


CHARLES A. 


EATO 


COMPANY 








For Ladies’ and Children’s 


Restores the color and lustre 
to all faded or worn black 
shoes: softens and preserves 
the leather. Apply with sponge 


Shines Without Brushing 
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REFINED] > EXICLUIS 
oINEWIo Ss 


LBERT refinement, 
originality and ex- 
clusiveness—is 

well reflected in the 

boot illustrated. 


A buttoned boot 
8% inches high; 
white calf top; 
sixteen white 
pearl rivet but- 
tons; perforated patent colt 
vamp and foxing; imitation 
stitched tip; wood covered 
Louis heel; white welted sole 
and top lift, with heel plate. 


Graceful arch—smart last— 
faultless fit and finish—a 
boot that will give you pres- 
tige—and build high profit 
sales among your most dressy 
patrons. Order this style 
at once to have that 
“something new.” 


J. Albert & Son 


Ladies’ Fine Shoes and Slippers 


557-567 DeKalb Ave. 
Brooklyn, N. Y. 
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Give the Beacon agency 
proposition careful thought 


It is a proposition that is real, alive and teeming with big 





opportunities for more business and more profits! Planned by men 
who know how shoes should be sold and how shoes should be made. 


E-M.HOYT SHOE CO. 








aon Re 








AMMA 










MEN'S AND BOYS GOODYEAR 


4 =a i LO J emt Le 


10000 pairs of’ Beacon shoes... 


are made every day to meet the gegj > Jeg = 


demand of’ 5219 Beacon ageuts, *,- 
The seling quality of’ Beacon “ 
shoes is. the reason;backed up by _. 
an intelhgent sales and_adver- ~— 
ising, plan that makes thems 
move, avd move rapidly! 
You_can look far and wide, 
but for a hve-wire line of 
mens and boys’ Goodyear shoes 
priced to sell to the big major- 
ity — you cant beat Beacozs! 
Write to-day for our agency 
proposition and m-stocR_95 
cataloe, showing, 100 styles 








MANCHESTER.NH. 














. aeeey 
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ES owes, 
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THE WHITEST WHITE 


BaY(o)pmerry-Vi. mide, 


CHROME TANNED AND WASHABLE 


Makes a Beautiful Top EY ave Woes t-lave(svelaal-moalel— 


STRONG AND DURABLE 


a7 MUST BE SEEN TOBE APPRECIATED <> 


ie ee) —9 ee, ol S| ey (0) -& 
MADE OF CABRETTA SKINS 


G.LEVOR & CO., Nc. 


MANUFACTURERS 


GLOVERSVILLE,N.Y. 
NEW YORK: 88-90 GOLD ST. 


ST.LOUIS: LEATHER EXCHANGE BLOG BOSTON. 145 SOUTH STREET 
JOHNSON STEPHENS & PATTON LEATHER CO i a Co 0) - one l Voy Wy me 4 
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©0235 0B. Toledo 


Wiitimwire for 
1ZO@oo operations 


THE TOLEDO 


THE PERFECT BUTTON MACHINE 


Sold Outright 


TRY IT IN mop ane 


Fastens all Buttons 


\ \ ] ‘ Handsome, Durable, Quiet 
YOUR QO N STO RE Shipped on 15 Days’ Trial 
Black Wire, 10 cents per coil 
Order One Today Toledo Rust Proof White Wire 15 cents per. ccil 


THE TOLEDO BUTTON MACHINE CO. 


3442 SUMMIT ST. TOLEDO, OHIO 





























Every Step a Hammer Blow 


Every day more and more shoe 
manufacturers are offering O’Sul- 
livanized shoes to their trade 
—-more and more dealers are of- 


Every day more and more 
people realize that every step 
they take on hard, nail-studded 
leather heels is a hammer blow 
on health and pocket book. 


Hard leather heels are no more 
suited to our present concrete 
age than the sandals of ancient 
times would be--they are doomed. 
Every day more and more 
people are buying O’Sullivanized 
shoes. 


fering O’Sullivan- 
ized shoes to their 
customers --- and 
acquiring more 
profit and_pres- 
tige. 





O'Sullivan Rubber Company 


131 Hudson Street - 


« - New York, i, i # 





Copyright 1916 O'Sullivan Rubber Co. 








THE GREAT NATIONAL SHOE WEEKLY 101 





"Snappy 
Clean-Cut 


That’s What They Say About 








The Famous 


















Shoe /or MEI 





UNION MADE 





It takes years to build a reputation for reliability in any line of manu- 
facturing. Back of this reputation must be years of fair dealing and 
a product that has built for itself a recognition of its qualities. 


The Weber Bros.’ line of Men’s Goodyear Welts bears in the trade 
just such a reputation. The shoes are good shoes—well made—uni- 
form pair after pair, case after case—with a range of prices ($2.25 
to $3.50) that gives a retailer a chance to buy right. It’s up to date 
from a style viewpoint. It’s a line that speaks for itself once it is 
seen. We will be glad to show it to you if you will write us. 

















WEBER BROS. SHOE CO. NORTH ADAMS, MASS. 


BOSTON OFFICE NEW YORK OFFICE KANSAS CITY, MISSOURI, OFFICE 
183 Essex Street, Room No. 305 436 Marbridge Building, 1328 Broadway 429 Ridge Building 


—————____ 
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A few Stock Styles from The World Famous 
MOORE-SHAFER LINE 


Every number illustrated is being demanded 
by the best retailers everywhere. Orders filled 
as fast as possible—first come first served 














.00 A Sry oe ee ee $3.75 
Our Latest High-Cut Polish Boot. made from 
high-grade French American Kid over our 


8974 $5 
White Washable Kid 8-inch Polish Boot, 
Light Wel. Soie, One-Half Louis XV Cov- 


B9: 
8-inch Polish Boot, Gray Color No. 42 Top, 


French American Kid Vamp, Light Welt : 

Sole, Blue Vanity Heel. Widths AA, 4 to 7; ered Heel. Reai class to this boot for early New No. 103 Last, Turn Sole and New 

A to D, 2% to 7. Spring wear. AA, 4 to7, A to D, 2 to7. te —_—c Heel. Widths AA to 
. Size to 7. 








iiiinnstnasnndennas ies Price $4.25 
ee eitaeahedenniad $3.15 ee Price $3.75 ; aif — 
Gun Metal Polish Boot, & inches ‘high, Per- Gun Metal Walking Booi, 8 inches high. Per- ~ BP RB 
forated Vamp, Imitation Tip, Medium Welt forated Vamps, Imitation Facing and Tip, mitation Wi P Tip. Cuban Heel, on our 
Sole, High Cuban Heel, Iris Last. AA to D, Medium Welt Sole, Cuban Heel, Our New New English Walking Lest. Widths AA. 4 
246 to 7. 104 Last. AA to D, 2} to 7. to 8: A to D, 2% to & , 


SEND FOR CATALOG SHOWING OTHER POPULAR STOCK BOOTS 


MOORE-SHAFER SHOE MFG. CO. 


NEW YORK OFFICE: Marbridge Bldg., BROADWAY at 34th St., JACK E. JESTER, in charge 
BROCKPORT, N.Y. 
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A Lasting Benefit to 
| Makers of Turn Shoes 
| Sig 






























































ee ee - 
~~ ELASTIC WEBBING HERE 
No More HE Gardiner Norinkle Easier 
| Wrinkled Lining Method is no _ and Better | 
Linings experiment--it is a_certain Lasting. 
SUCCESS. 
It doesn’t merely make the 
As Efficient | Wrinkles smaller and fewer. Gives 
for Boots IT WIPES THEM OUT | Better Lines 
| as Low Shoes COMPLETELY. | To Finished | 
or Slippers. It is a wonderful help in the Shoes. 
lasting and re-lasting opera- : 
tions. | 
Just as efficient in boots asin 
oxfords or pumps. 
We invite correspondence. 
HUB GORE MAKERS 
| PROMOTING GARDINER NORINKLE LINING SYSTEM 
BOSTON, MASS. 
AULUTVOASLNUOAUL 
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18-FT. GOODYEAR SHOE REPAIR OUTFIT 


OVER 


$1LOQ,000,000 


A YEAR 


is said to be the volume of the shoe repairing 
business of the United States. 


ARE YOU GETTING YOUR SHARE OF IT? 


If not, let us talk over with you the possibil- 
ities of a repair department. You will be 
interested to know what others are doing. 


United Shoe Repairing Machine Company 


BOSTON, MASSACHUSETTS 











TIMI OEUREREOOEE TT 
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CONFIDENCE 


(THE Shoe Manufacturer, 

the Shoe Dealer, and the 
Wearer have confidence in Du-Flex 
Soles because they give the longest 
service, and are absolutely guaran- 
teed. 


Du-F lex are the original fibre soles, 
the first produced that would wear 
longer than leather, and they have 
upheld that reputation through 
years of service. 


Quality First has been the watch- 
word. Only the highest-grade ma- 
terials are used in their manufac- 
ture. Aero Du-Flex and Avon Fibre 
Soles and Heels are made only by 
the 


LOOK FOR THE STAMP 


AVON SOLE COMPANY 
AVON, MASS., U.S. A. 


BOSTON OFFICE 60 SOUTH STREET 
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SSUPEDODEROOOOROGOECOGEDOQOUOQEERGGRRC00E8 tk 
WILLIAMS’ SHOES 
E (UNION MADE) 
E “FOR HARD WORK and ROUGH WEAR” 
= A complete line of E 
z Men’s, Boys’, Youths’ : 
= and Little Men’s. Nailed = 
= Work Shoes and Outing = 
: Shoes, also heavy and = 
Fh tsp ee y = oy semi-dress Goodyear = 
= ac ame rool otde: u >, ore, 2 7 = 
ire — oe NESE SECM $2.60 = 
= 400,000 pairs Gun Metal Blucher, Lined, ¥4 D.S., Goodyear = 
z “IN STOCK” is = 
= No. 3131. $3.50 This guarantees the best = 
= Spec. Re-Tan |{Ghrome of service and places us = 
= ROCK OAK” DS in an excellent position Se. 1808........ $2.60 = 
;. & ‘Rows. Goodyesr to care for both foreign Gun Metal | Blugher, 5 
= and domestic trade. Mecdeces Wan. = 
= We shall be pleased to Fy 
= submit samples on re- = 
: quest. = 
Z Send for Price List and i 
= Terms = 
: ARTHURIA. WILLIAMS SHOE CO. wisses7* : 
: . MASS. U. S. A. = 
TIT) TCs 
MITT iii iii lil one 


Ideal For Comfort 








No, 403—A typical Indian 











METAL 
SHOE FITTING 
STOOLS 








Write for our 


catalog 


and prices 





No. 186 


THE CHICAGO WIRE CHAIR CO. 
621 N. La Salle St., CHICAGO, ILL. 








ARTHUR REYNOLDS, FORMER HEALTH COMMISSIONER OF 
CHICAGO, Says, ‘‘The most sensible covering ever made for the feet is 
the moccasin of the American Indian worn without a stocking.”’ 


Over 100 Styles In Stock. Write for Booklet and Price List. 


Algonquin Sli lipper Co. 


design, “‘Rawhide” sewn. WESTERN REPRESENTATIVE er, Blue Eiderdown Lining 
Light Brown Ooze leather, J. P. Davis 1512 Michigan Ave. Chicago Chinchilla Furetta, Long 
= Lining, Fringed Col- FOREIGN AGENTS Tip, Blue Ribbon. 
- Universal Export and Import Co. Boston, Mass. 
Po TITITIII i 
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Practical and Durable 











No. 23—Tan Wapiti Leath- 
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: Patent applied for 

= Suede, Ooze, Antelope and Fabric Shoe Cleaner 
: SOLD BY 

E. PENTON & SONS, London 


J. E. CROSS MFG. CO. %: “sgsgter: Meee. 
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We advertise the Red Cross Shoe 
to move your stock—not ours 


Red Cross advertising is done for the purpose of selling 
shoes that we have already sold. : 

In other words, to move your stock, not ours. 

This present season, for example, after our fall selling 
had closed, we put on three tremendous full-page ad- 
vertising drives in the Saturday Evening Post, together 
with a complete “coupling” plan of mailing and win- 
dow cards—solely with the object of increasing sales in 
our dealers’ stores. 

This big campaign (which was an addition to.our regu- 
lar advertising in the Ladies’ Home Journal and other 


The Krohn-Fechheimer Co., 


~ 
Trade [ ' 
Mark ** Bends with your 
foot’’ 








Trade Mark 


mediums) cost us many thousands of dollars—money 
that we could have tucked away in our pockets. 


When you have placed a line of the Red Cross Stylish 
shoes in your store the transaction has just begun. It 
is The Krohn-Fechheimer ‘Company policy to help 
you sell them—to build up your women’s shoe business 
in both grade and volume—in short, to work with you 
as a pariner. 


Perhaps no one has as yet secured the Accredited 
Agency in your town. Write or wire and a representa- 
tive will call with the Red Cross line for Spring. 


Cincinnati, Ohio. 





Styles that will be advertised in your town this spring 


Heel, Amo Last, Welt 
or Turn. . . Price $3.10 


Model No. 466 
Patent Misipi Co- 
Pa. Amo Last, 






Model No. 462 
Patent Pump, Imita- 
tion Wing Tip, Leath- 
er Louis Heel, Mar- 
celle Last, Welt or 
yee Price $3.10 










Model No. 465 





Full Louis Cov 

Heel to Match, Amo 

Last, Welt or Turn. 
ice $4.40 
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DRISLANE’S 
BOX TOES 


Made in Brockton 
Sold Everywhere 








SEND FOR SAMPLES 


Garrett Drislane 
BROCKTON, MASS. 


Catching Your Eye 


Is OUR duty 


Heeding Our Message 


is YOURS 


Our Duty is to 
Help You 


with HOME MANUFACTURE service 


The cost is nominal 
Send your problem along 
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With stocks entirely sold out, with many tanneries 
sold ahead up to the first of next year, and with for- 
eign buyers in the market and seemingly willing to 
pay any price to get leather, the market is in a strong- 
er position, and prices higher than ever before known. 
Shoe manufacturers have evidently laid in some stock 
to cover orders on hand, but fewer of them ordered 
sufficient to anticipate future orders, and some of 
them now find themselves in such need of leather that 
they are now purchasing, even though in some cases 
exorbitant prices are quoted in order to conserve 
stocks on hand. 

There has been, in the past, an endeavor on the part 
of tanners to favor their regular customers, but the 
market is now in such state that this is now the excep- 
tion rather than the rule. Buyers for export seem will- 
ing to pay any price for such leather as they require, 
and these prices, of course, must now be met by do- 
mestic shoe manufacturers. 


Sole Leather 


Every kind and quality of sole leather is in demand, 
in fact in far heavier demand than supply. Export 
call has cleaned out many stocks, and shoe manu- 
facturers find it difficult to find leather at any price 
to fill their requirements. Prices are firmly held, and 
further advances are imminent. In fact, it is hard to 
predict how high the market will go. No. 1 dry hide 
hemlock sole is now quoted at 40 to 41c.; good damaged, 
38 to 384c. and poor damaged, 36c. Union sole is 
stronger, with best light cow backs at 66c. and heavy 
backs 60 to 62c. Sole cutters are buying, where they 
can find suitable stock, though many floors are bare. 
Oak sole is scarce in all weights, and qualities with 
domestic buyers vying with exporters to secure what 
they need. Light scoured backs are quoted at 67c. to 
7lc., and heavy backs 66 to 69c. The best bends are 
strong at 75c. Belting butts are strong at 80c. for light 
and 76 to 78c. for heavy. Naturally all kinds of offal 
are high, and bellies, which have not sold extensively 
lately, are now in better demand, with prices higher. 


Upper Leather 


As with sole, so with upper stock. There is a strong 
call for many kinds, though the advances of the past 
week have seemingly retarded buying. It is believed 
that domestic manufacturers have covered their im- 
mediate requirements, and that some have anticipated 
their wants for a good part of the season. Calf leathers 
have advanced. One prominent tanner has advanced 
prices 4c. in the last two weeks. Colored calf is quoted 
at 57, 55, 53c. with some specialties held as high as 60c. 
Black chrome finishes 52, 50 and 48c. Mat calf is 
still quoted at 50c. White calf is selling well at ad- 
vanced rates, one specialty being quoted at 70c. Side 
leather is strong at the same or slight advances from 
last week’s figures. Gun metal sides are now quoted at 


The Leather Market “ov ae 


43, 41, 39c. Snuffed leather in black finish ranges from 
37c. for best quality. Wax splits are well sold up, and 
export demand smaller. Patent colt and kid now range 
from 42 to 52c. Patent side leather in women’s weights 
selling at 2c. advance. Glazed kid is in but moderate 
supply, and ranges about 5c. higher than last Spring 
prices. Sheepskins are higher than ever before. 


Hides 


The market is firmer, and while there has not been 
as much business as in the two previous weeks, a con- 
siderable movement is noted. There is a very general 
opinion that the high limit is not yet reached, and that 
a further advanc< is likely to come at any time. For- 
eign hides are now going to Europe, instead of coming 
here, and the domestic supply is insufficient to supply 
demands. Under such conditions it is but natural to 
expect heavy advances, and tanners who refuse to buy 
at present figures, may later look with regret on such 
decision. 

New England abattoir hides sell as fast as offered, 
on a basis of 24c. for steers and 23 to 234c. for cows. 
Ohio buffs are higher, with No. 1’s quoted at 22 to 23c. 
and extremes, 24 to 243c. Southern countries are 
quoted at 20} to 2lc. 

The Chicago packer hide market is very firm, main- 
ly on last week’s prices, though some choice lots are 
quoted a fraction higher. Offerings are not large. 
Native steers are held at 28c. and native cows 263 to 
27c. Texas steers are quoted at 25} to 26c. for heavier 
and 253 for lights and extremes. Country hides are 
strong. No. 1 buffs held at 22 to 223c. and extremes 
24 to 24$c. 

The Chicago calfskin market is higher, with best 
packer skins bringing 40c. and now held at 42c. 
Chicago city skins are quoted at 37 to 37}c. and out- 
side cities 35c. New York quoted prices are same as a 
week ago, $3.35, $3.85 and $4.40, with few sales re- 
ported at these figures. 

Foreign dry hides are going to Europe instead of 
coming here, and naturally prices are firm and high. 
No. 1 B. A. dry hides are now quoted at 38 to 38}$c. 
Cordobas, 39 to 394c., Montevideos, 39 to 394c. Wet 
salted hides have appreciated with the heavy sales of 
a week ago, and it is reported that many sales for fu- 
ture deliveries run well up into next year. Prices are 
reported to be between 25 and 28c. 


12,000 Shoe Workers Get 8 HourDay 


Announcement was made this week that Endicott, 
Johnson & Co., Binghamton, N. Y., owners of the 
largest group of shoe factories in the world, will estab- 


lish an eight-hour day system in all of their factories 


beginning November 1. Twelve thousand men are 
affected. They will receive ten hours’ pay for eight 
hours’ work. 
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, Are you ready to 
al 
supply the demand 


for — 


HUB-MARK RUBBERS? 


DO YOU REALIZE that the season for rubbers 


is close at hand? Is your stock in good con- 


dition? Will it meet the requirements of your 
customers? 


If not it is high time to place your orders for HUB-MARK 
rubbers, the satisfactory brand. 


Made by the 
BOSTON RUBBER SHOE COMPANY 
MALDEN, MASS. 
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Boots and Shoes 


Little change is noted in the rubber footwear busi- 
ness since last report, but that change is towards im- 
provement. Every touch of inclement weather brings 
customers to the retail shoe merchant, for every year 
the public is becoming more and more impressed with 
the importance of the protection of the feet in wet 
weather. There are indications, after each rainy day 
that many dealers in the big cities are buying only as 
needed, and letting the jobbers and local distributing 
agencies carry the stocks. This is also evident as re- 
gards retailers within easy express distance from the 
cities. This is feasible in early Fall or late Spring 
weather, but is extremely risky in case of a heavy 
storm, such as is likely to come anywhere along the 
northern belt, when trains and expresses are likely to 
be delayed or put out of running at just the time when 
such dealers need their services most. 


Crude Rubber 


There is little of special moment in the crude rubber 
market. There is a fair amount of business being done 
both spot and forward. With some of the heaviest 
consumers buying at producing points, and importing 
direct, the local movement continues mainly in com- 
paratively small lots, and only a moderate interest is 
shown. Prices show a considerable decline in mild 
rubber prices, but plantations show a moderate ad- 
vance, thus showing less disparity between the two. 
We quote: 

Up river fine, 73c.; islands fine, 66c.; up river coarse, 
42 to 43c.; islands coarse, 33 to 34c.; caucho ball, 43c. 
for upper, 41c. for lower; cameta, 35c.; centrals and 
Mexicans, 40 to 42c.; guayule, 32c.; red massai, 53c.; 
first latex pale crepe, 64 to 65c.; smoked sheets, 63 
to 64$c. 
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Scrap Rubber 


The scrap rubber market is somewhat stiffer than a 
week ago in several markets. Philadelphia dealers are 
buying at $8.75 to $9.00 per hundred for scrap boots 
and shoes. New York dealers are offering $8.90 to $9.00 
while Boston figures run from $8.873 to $9.12}. While 
these figures are being paid, it is said that dealers find 
it difficult to raise their prices for car-load lots to the re- 
claimers. The weather is not propitious for securing 
large amounts, but collectors expect a better supply 
as soon as heavy, stormy weather comes. 


Rubber Notes 


Charles A. Coe, Eastern selling agent of the United 
States Rubber Co. is now away on a business trip. 

James Norbury of the Apsley Rubber Co. is expected 
to arrive here next week from a long Southwestern 
trip. 

E. L. Phipps, of the Boston agency of the United 
States Rubber Co. is now on a trip in New York and 
Pennsylvania. 

E. H. Hicks, of the United States Rubber Co., has 
returned from a vacation which was spent automobil- 
ing in Connecticut and on Cape Cod. 

J. H. Klunk of the Apsley Rubber Co. returned 
last week from a trip, and is again away showing the 
tennis and rubber footwear lines of that company. 

The Converse Rubber Shoe Co. is now occupying 
the new addition to its plant at Malden, Mass., and 
is steadily enlarging its production of both rubber 
boots and shoes and tennis footwear. 

The United States Rubber Co. is now making a line 
of rubber heels, in white, tan and black, which fits the 
heeling machine of the United Shoe Machinery Co. 
This new heel is made with a rake at the breast, thus 
fitting the latest styles in men’s shoes. 





“ALL-WEATHER TREADS” IN THE NEW FIBRE SOLES 


Perhaps taking a leaf from the book of the automobile tire experts, makers of fibre or composition soles—the new giant of the findings’ 
trade—are producing them in a variety of treads. This run of patterns is the product of a single manufacturer. 








it SPs 2 ra oe 


; 
; 
ia 
a3 
‘ 
§ 
il 
" 
i 
57 
$7] 
i4 
k 





ee ee 








sdb wn are as a 








112 BOOT AND SHOE RECORDER 


A fine high-grade, well-fitting lace shoe 


—and these are the smart shoes of today— 
can be spoiled by putting in a cheap eyelet, as that 
eyelet will wear brassy. 


But when they are fitted with the Diamond Brand Fast Color 
Eyelets—and you can always tell them by the little Dia- 
mond slightly raised on the surface of each eyelet— 
then you have the best eyelet that is made. It 
always looks new; it wears well; conforms 
to the high-grade shoe-making as set 
forth by the shoe itself. 


UNITED FAST COLOR 
EYELET CO. 


BOSTON, 
MASS. 
















DUSTEN’S 


IN STOCK 


All Battleship Gray 
8 inch Polish McKay 
3-4 Fox. 


673 24-8..... $2.75 
WRITE---WIRE--- PHONE 


Dusten Shoe Co. 
HAVERHILL, MASS. 
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In Stock 














STOCK No. 147 

















Stock No. 147—Cornacure Last, 
Black Kid Blucher. Sizes C, 6 to 
11; D and E, 5 to 11. 


Price $3.50 


Stock No. 149—Hobo Last, Black 
Kid Blucher, Cushion Sole. Sizes 
C, 6 to 11; D and E, 5 to 11. 


Price $3.85 


E. T. Wright & Co. Inc. 


ROCKLAND 
MASS. 





Continued sales of “Just Wright” 
shoes to the leading merchants in 
the trade is good proof of “Just 
Wright” retail sales and _ profit 


making qualities. 


A-sample order to us will bring 
you shoes representing unexcelled 


standards of footwear value. 

















yest Wright 


In Stock 





STOCK No. 149 
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In Centers of Shoe Manufacture + «+ « 


MARKETS --- STYLE DEVELOPMENTS --- NEWS 


ST. LOUIS 


Buyers Much in Evidence 


The most notable factor in the St. Louis wholesale shoe mar- 
ket during the past week has been the number of merchants who 
have returned to the city for a second buying excursion and they 
have made it apparent that their renewed visits have been as 
much on account of shoes as any other merchandise. They have 
bought new supplies and have also urged forward goods already 
on order stating that their Fall business has been such as to have 
seriously broken their stocks on hand and make necessary im- 
mediate filling in. The mail orders have been very heavy, with 
the instock departments very generally working over time to 
keep up with the call for goods. Orders from salesmen, also, have 
been very heavy and one of the largest houses reports that in 
one day of the past week 


expended under the direction of the committee which will also 
take special steps to provide special displays of merchandise by 
both wholesale and retail houses. The February buying season 
will be advertised in the United States, Canada and Central and 
South America, the latter far enough in advance to give the 
merchants time to make their plans to visit St. Louis. 


McElroy-Sloan Catalog Ready 


The new general catalog for 1917 of the McElroy-Sloan Shoe 
Co. is now in the mails and ‘its attractiveness and comprehen- 
siveness are subjects of favorablecomment. Features of the cata- 
log include the new line of masterbilt welts, made in four grades, 
the Miracle and Billiken lines, the Feather-Tred lines of ladies’ 
shoes in three grades, slippers, rubber footwear, tennis and 
findings lines and shoes for work, dress and business for all the 
family. 

New Meeting Day 
Decided 





its orders received from 
all sources broke every 
record and the past few 
months have seen many 
high records to surpass. 


Character of Foreign 
Orders 


The Brown Shoe 
Company, which has 
planned an active cam- 
paign for foreign busi- 
ness, received cable re- 
ports the past week 
of the arrival in Paris 
of vice-president E. R. 
McCarthy, W. C. Jop- 
lin and George Coslow, 
who sailed some time 
since to make _ the 
necessary preparations 
for the opening of 
foreign offices of which 
Mr. Joplin will have 














The Shoe and Leath- 
er Club has changed 
its weekly meeting 
night to Tuesday from 
Saturday, having 
found the latter day 
inconvenient for many 
members. Tuesday 
was formerly the club’s 
regular day, but it was 
changed to Saturday 
when the new quarters 
in the West end were 
occupied. A new pro- 
gram for the Winter’s 
series of entertainments 
is being prepared by 
the committee in 
charge. 


To Make U. S. Ma- 
rine Shoes 
The International 











immediate charge. As - 


EASTWARD TRAVELS THE KNIGHT OF THE GRIP 


an example of the grow- 
ing character of this 
concern’s foreign  or- 
ders, one received during the week called for $39,000 of shoes 
with only 29 numbers included in the order. 


5000 Pairs Daily is Kaut-Reith’s Aim 


The Kaut-Reith Shoe Company, Chester F. Reith, president, 
has completed plans for an increase in the factory capacity at 
Carthage, Mo. The new plans call for two additional wings, two 
stories, 270 x 50 and 200 x 30 feet. A boiler plant will be pro- 
vided and shoe machinery will be installed for a daily output of 
5000 pairs. The new buildings will be of brick and concrete. 


February Style Show Plans 


The plans for the style show and entertainment which are to 
be given during the market buying season in St. Louis next Feb- 
ruary are approaching completion of the general program, though 
the details will be worked out during the Winter months. Lec- 
tures on business topics, a dinner to visiting merchants, high- 
class concerts and vaudeville and a special midnight cabaret 
performance are among the numbers provided by the committee 
of which George H. Moyer is chairman. About $25,000 is to be 


Shoe Company will 
manufacture in out-of- 
town plants its latest 
order for 10,000 pairs 
of russet shoes for the United States Marine. The award was 
on a basis of $3.96 per pair, which is a considerable advance 
over contract prices which prevailed before the European war 
began to have its effect on the leather and labor market. 


CHICAGO 


“Gene” Williams is one of the best and best-known men in the 
country. For nearly four decades there is no name more prom- 
inently associated with the shoe trade—manufacturing and 
jobbing—especially in the Central West than that of ‘‘Williams.”’ 
“Gene” was born in West Point, Miss., in 1876, attended the 
public schools there and the William Jewell College, Liberty, 
Mo. He began work as a stockman with the Hamilton-Brown 
Co., later promoted to road salesman. After several years he 
undertook the managership of the Chicago office of Endicott- 
Johnson & Co., of New York. After four years he assumed his 
present position as Chicago manager for the International Shoe 
Co., of St. Louis. 
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WHITE KID---BUCK 
SEA ISLAND 
COVERED WOOD HEEL 
VAUGHAN’S IVORY SOLE 


DONN D. SARGENT CO. 
ciry — SALEM, MASS. 24x ff 


407 Bridge St: 195 Essex St: 
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Tucker & Hagen Salesmen Out 


The salesmen for the Tucker & Hagen Shoe Co., of Chicago 
are in their territories showing a full line of Spring samples and 
say that business is exceptionally good. They are: E. H. Hicks, 
Illinois; C. H. Gillespie, Michigan; W. J. Hardlannert, Indiana; 
Gus Heil, Henry Heil, Wisconsin; C. A. Germain, Missouri; W. 
H. Hoag, Iowa; Wm. Mundahenk, Chicago, Gus Zaft, Chicago. 


Hub Store Leased 


The Feltman Shoe Co. has leased the Chicago store formerly 
occupied by the Hub Clothing Co. The lease runs for a period 
of ten years. % 

St. Louis Address of David P. Wohl 


In our issue of September 30th we indexed the advertisement 
of David P. Wohl as Chicago, Ill. This should have been St. 
Louis, Mo., as this -wew firm has recently opened a novelty 
jobbing shoe business at 1401 Washington Ave., St. Louis, Mo. 


New Store to Open 
A new shoe store will be opened in Clinton, Ill., under the man- 
agement of W. O. Hickman, who is acting for the Hamilton- 
Brown Shoe Co., of St.’ Louis. 


Excelsior Gets Cadet Order 


From a field of seventy-two bidders, the Excelsior Shoe Store, 
of Madison, Wis., has been awarded the contract for one thou- 
sand pairs of army shoes for the corps of cadets at the University 
of Wisconsin, at Madison. The sales force of the store is now busy 
taking size orders for the student soldiers.. Delivery will be made 
within a few weeks. 

For the first time in the history of the cadet corps, a uniform 
shoe is being worn. Captain P. G. Wrightson, Commandant, 
succeeded last year in making olive drab the official uniform, 
but hesitated to demand a uniform shoe at the same time. At 
that time the Excelsior Shoe Store made a special offer on a stock 
shoe, which was recognized by the military department as the 
official cadet shoe. The success of this shoe was to some extent 
responsible for the contract of this year. 

The shoe furnished the cadets is a lotus blucher on the “Gar- 
rison’”’ or “Cadet” last, and besides being worn with the uniform 
during drill hours, is‘ being used by the greater portion of the 
corps as a street shoe as well. 

The Excelsior Shoe Store is owned by Geo. W. Kindschi and 
M. R. Kindschi; the former is‘the Wisconsin representative of 
the Excelsior Shoe Company and the Irving Drew Company 
of Portsmouth, Ohio; the latter looks after the retail business of 
the store in Madison. 


LYNN , 


New Castle Shoe Co. 


The New Castle Shoe Co., which recently took over the factory 
of Widder Bros.- at Portsmouth, N. H.is now making 100 pairs 
a day of McKay shoes for boys and youths. This output will be 
increased. 

The New Castle Co. has recently been incorporated with 
Joseph E. Daley as president, W. S. Cruickshank as vice-president 
and L. O. Cook as treasurer. These three are of Cass &Daley 
Shoe Co., Salem. 

Enlarging Factory 


Growing girls’ shoes are a specialty of J. T. Hopkins & Sons, 
Salem. They began to make them a while ago, in addition to 
misses’ and children’s shoes. Now they will double their output, 
and a large part of their increased production will be made up of 
shoes for growing girls. They are building additions to their 
factory. 

This increase in business is a sign of the growing demand for 
shoes for growing girls among shoe merchants of the country. 


Garden Variety Boots 


The Baker Family Shoe Store in Lynn has some garden variety 
boots, for the custom order trade only. They’re the extremest 
style ever seen in Lynn. 

The tops are richly embossed and decorated. One top has on 
it a garden of flowers, embossed and painted. Another boot has 
a medallion of a pretty miss on the vamp, and a scroll embossed 
tip. 

Plainly, these are not plain shoes, easy to fit and ‘sure to sell. 
So Baker’s Family Shoe Store sells them on custom orders only. 


Fire Protection in Tanneries 


Whoever among shoe merchants would think of a fire gun in 
connection with the shoe and leather trade? 

Well, a fire gun is a useful implement at the big A. C. Lawrence 
tanneries in Peabody. They have a number of them. The guns 
are mounted on the roofs of factories. They are tested every 
Tuesday and Friday. 

T. A. Kelley & Co., West Lynn tanners, are spending $35,000 
in equipping their factories with fire fighting apparatus. Fire 
Commissioner O’Keefe is ordering every factory, store and 
public building in Lynn to install fire sprinklers. 

Fire losses of the country are greater than the total value of 
the shoe product of the country. They’re greater than $500,000,- 
000 a year. In other words the country wastes more in fires than 
it spends for shoes. 


12,000 Goats Marching Along the Street 

To get a glimpse of the origin of shoes imagine 12,000 goats 
running down Summer Street, Lynn, every day, and leaving their 
skins at the factory of T. A. Kelley & Co., to be made into kid 
leather. That’s 3,600,000 goats a year. Only a few cities in the 
country have as many people as that. Hence some idea of the 
great quantity of raw material used by a large American tanner. 

Most all of these 12,000 goats come from abroad. This contry 
hasn’t enough to count. They come from India, Brazil, China 
and other distant lands. They come in such an orderly way that 
not even the shoemakers of Lynn glance at them. Yet they’re 
worth $1 a pound. 

And if skins did not come from India, Brazil, China and 
other distant lands, to American tanneries, then there would be 
mighty little leather with which to make shoes. 


CINCINNATI 


Big Business Reported 


In asking the manufacturers of this shoe market the question: 
“‘How’s business,” the reply in every case, during the past week 
has been: ‘Business is fine.” Orders are coming in from all direc- 
tions, North, East, South and West. The salesmen representing 
the factories of this city are evidently putting forth every pound 
of energy they possess, in selling Cincinnati made shoes, for, from 
the number and size of the orders they certainly are combing 
the bushes of the retail‘trade. One factory states: “‘Business at 
this time is overwhelming,” no doubt meaning that the orders 
were coming in faster than the output capacity, were they for 
immediate shipment. In general, the shoe industry of this city 
is playing the important part of holding up its reputation as a 
leader among the larger shoe centers of America in a most gratify- 
ing manner. 

The manufacture of ladies’ shoes has during the past few sea- 
sons developed to where it is justly on the par with manufacture 
of ladies’ headgear. In other words, this is the age when women 
are thinking even more about the style and value of their shoes 
than they are about their hats. This is the millinery age in shoe- 
making. 

Features of Demand 

The best sellers in ladies’ footgear of this market continue to 

be two-tone fancy styles. All over black kids have been very 
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DON’T HESITATE — SEND IN YOUR ORDERS | 
NOW — THESE STYLES ARE IN STOCK . 


No matter where you are located, in the village or the large city, we have what you want. Our great 
selection of stock styles with values unsurpassed, plus the Metropolitan standard of workmanship and 
snap, should convince you that your wants in women’s shoes can be filled by us immediately. 
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AMldropotiian Shoe Co. | 


NEW YORK’S LEADING SPECIALTY HOUSE IN WOMEN’S SHOES 
78 READE STREET 
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much in demand, and the dark brown vamps with a bit lighter 
uppers have been selling in especially large volume. However, 
the black vamp and white upper along with the tan vamp and 
ivory upper in the fancy patterns are still in the lead. 


Those makers of men’s shoes report that there is a great demand 
for the dark brown tans. In every case the sale on tan shoes has 
far exceeded that of the black. Both the imitation and the gen- 
uine Cordovan seems to be the leather that is mostly used in the 
shoes made for men. 


Manss-Owens Take McDonald-Kiley Salesmen 


The Manss-Owens Shoe Company has taken over the entire 
sales force of the McDonald-Kiley Company, which recently went 
into the hands of a receiver. Among those well known to the 
trade are, Charlie Miller, who will cover the Northwest; Eddie 
Andrews, Ohio and the East; and H. E. Marconette, the eastern 
South, and the more southerly states. 


Defers Acceptance of Graydon Resignation 


It was announced in the ‘‘Recorder” last week that Mr. Edgar 
K. Woodrow, manager of the sales and advertising departments of 
the Krohn-Fechheimer Company, was elected president of the 
Shoe and Leather Club, of Cincinnati, succeeding Thos. H. Gray- 
don. At the last meeting of the club which was held on October 
7th, it was decided by the members to defer the acceptance of 
Mr. Graydon’s resignation for thirty days, and in the meantime 
ask his reconsideration. Mr. Graydon has been a valuable man 
to the club. He is popular among the shoemen, consequently the 
members do not wish to lose him as an official. 


In the Retail Field 


The retail side of the Cincinnati market hands out the report 
that the business has been rolling in with great volume. The sales 
in all lines of shoes have been beyond expectations. The sale in 
ladies’ lines shows that the high-priced boots are in the lead. 
Merchants are well pleased with the favorable results they have 
thus far attained this season, in consideration of the increased 
prices. 

Status of McDonald-Kiley Business 


It is reported that the trustee for the handling of the affairs 
of the McDonald-Kiley Company will be appointed in a few days. 
Thos. H. Graydon, president of the company, says he has not as 
yet made any plans for the future. It was announced in one of 
the previous issues of the “‘Recorder”’ that al! the property and 
assets of the McDonald-Kiley Company passed into the hands of 
receiver Robert DeV. Carroll, and that he would execute all con- 
tracts and orders. This was merely a reproduction of the state- 
ment required under the statute covering receiverships. It is 
being understood that all orders placed with McDonald-Kiley 
will be executed by some other shoe manufacturer under an 
agreement covering prices and grade of shoemaking. This be- 
comes necessary because the McDonald-Kiley Co. had completed 
the Fall and Winter run, and their plant will not continue to 
operate. 


NEW YORK CITY 


Good Fall Business 


The Metropolitan retail shoe trade at present is very active, 
from the Fifth Avenue establishments to the small neighborhood 
stores in outlying sections. Advances in merchandise makes 
figuring selling prices difficult and an uncertain proposition, and 
any gathering of a group of shoe men is likely to bring up the 
topic of how to price goods in stock. since replacement is likely 
to be at higher figures. 


Many Overgaiter Sales 


Present sales of overgaiters to the retail trade, make it evident 
that there will be a strong demand for this accessory or the fem- 


inine toilette during the present season. In the colored stocks 
gray and fawn and to a lesser extent brown are in most demand, 
while there is a very pronounced call for white spats. The average 
height wanted is nine inches. Novelty materials as well as the 
more staple cloths are being both shown and sold. Silk finish, 
moire and romaine are seen in a great many of the samples shown 
and in the show windows. 


Prospects for Cloth Tops 
There are indications of a strong return to cloth tops during 
the present Fall and Winter if the orders that are coming from 
manufacturers in this and other markets to the cloth houses can 
be taken to mean anything. All of the latter are reporting orders 
for immediate delivery and in considerably augmented volume 


for cloth not alone in black but in the colors as well. Brown, . 


gray and castor are the shades wanted mostly, and the strength of 
the demand only began to develop during the past fortnight. The 
demand for white fabrics is large and promises to be an important 
factor in the business of the coming Spring. Some houses are 
already sold up on white duck and canvas stocks, but in addition 
to these the specialty weaves in white fabric are showing heavy 
sales and will contribute largely to the white season of 1917 that 
is generally anticipated. 


A New Dancing Boot 


A new dancing boot is being shown in New York now which 
has many attractive features. It is made up in bronze kid and 
patent leather, carries a high Louis heel and is of medium high 
cut. The distinctive feature is a scalloped lace stay, the scallops 
being very large and each one carrying a large eyelet, through 
which the lace, which in this case is a tassel end ribbon, is passed. 
The shoe does not draw tight there being some space in front 
through which the stocking shows, and the tongue is omitted. 


Middle States Wholesalers Meet 


For the first time in a number of years it was agreed that the 
next meeting of the Middle States Shoe Wholesalers’ Association, 
an organization that is quite representative of the industry in 
New York, Philadelphia, Baltimore, Albany, Buffalo and. other 
points will be held at a point other than New York City. 

The annual meeting this year was held on Tuesday, October 
10th, at the Hotel Astor, The meeting was called to order at 
10.30 A.M., and, save for a luncheon recess, was continued in 
session until 5.30 P.M. The reports from committees and other 
topics gave opportunity for a discussion including the Cost of 
Doing Business, Membership, Legislation, Datings and Discounts 

It was moved that referenda be secured on the Stephens bill 
now before Congress providing for maintainance of prices on 
identified articles, with the object of giving the matter close 
study. 

An invitation from the Chamber of Commerce of Philadelphia 
was extended to hold the next meeting in that city and a resolu- 
tion to this effect was unanimously adopted so that the next 
meeting will be held in Philadelphia. Tentative plans were also 
taken up to hold a formal banquet on that occasion. 

A resolution was adopted favoring the daylight saving move- 
ment during the Summer months. 

The present officers were re-elected for the coming year. 


A New Shoe Ornament 

Something new for the shoe trade was shown a ‘Recorder’ 
representative by Mr. Alterson of the buckle manufacturing 
house of L. Alterson & Co. It is an ornament not a buckle, and 
one that will work effectively upon either pump or colonial. The 
presence or absence of a tongue does not affect it in any way, and 
the variety of finishes and colors and modifications of design in 
which it is produced will make it applicable to any color or style 
of material used in the shoe. 


Notes and News 


The engagement of J. P. Davidowitz of the Diamond Shoe 
Co., of this city has been announced, the lady being Miss Helen 
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MOUSAM “HORN 


“HORN FIBRE” Counters are guaranteed to be good 
--very good. They have superseded leather counters 
because they do their work more efficiently and more 
economically. 

“HORN FIBRE” Counters are made to fit snugly 
around the heel; they are molded accurately to fit the 
last, and are both water and perspiration proof. 

As for their wear---a written guarantee to outwear the 
shoe of which they are a part goes with them. 


“HORN FIBRE” Counters are so good that the old- 
time prejudice against anything but leather has van- 


MOUSAM COUNT]! 


121 BEACH STREET, 


AGENCIES; Wilkinson & Reger, Philadelphia, Pa. John C. Rupp Co., Cincinnati, Ohio. Wm. Linklater, Mon 
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FIBRE” COUN 


“HORN FIBRE” Counters are made at the rate of 
millions of pairs a month in a factory where special 
machinery is the acme of mechanical ingenuity. 
“HORN FIBRE” Counters are made from the best qual- 
ity board, and their superiority over the ordinary Fibre 
Counters is due to uniformity of product, exacting fit 
and durability that’s guaranteed. 
The introduction of “‘HORN FIBRE’ Counters into 
footwear antedates other fibre counters, so there isa 
reason for our claim of 
: “First With the Idea 

First In Quality and 

First In Guaranteed Service” 


TER COMPANY 


BOSTON, MASS., U.S.A. 


Montreal, Can. 
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Faire Bros., Ltd., Leicester, Eng. Ullathorne, Hartridge, & Co., Ltd., Melbourne, Australia. 
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M. Friedman, daughter of Emil Friedman, well known in the 
leather trade. 

Mr. Kellers of the specialty house of Kellers, Evers & Co., of 
this city returned last week from a combined business and plea- 
sure trip to the East by automobile. While in Boston Mr. Kellers 
looked over the market and placed some orders for specialty 
lines. 

Shoes are scarce and high, according to Henry Lilly of thi- 
city, which means that consignments for the auction and coms 
mission house of which he is the head are somewhat smaller in 
volume, while on the other hand buyers are plentiful and bidding 
spirited. ; 

Louis Greenwald who has the largest volume of business of 
the salesforce of L. Fried & Sons of this city celebrated his fifteenth 
business birthday this month. He was for the first seven years 
connected with another one of the wholesale houses of the city 
and the last eight in his present connection. Mr. Greenwald covers 
New York City and vicinity. 

The war, and not our present tariff policy, prevented a deluge 
of foreign shoes in the American market, is a statement attributed 
by the New York Herald to William F. Peters of the Peters Mfg. 


PHILADELPHIA 


The New Ferris Factory 


A general impression seems to be abroad that the completion 
of the new factory of Isaac Ferris Shoe Co., which is being erected 
at Monmouth and Janney Streets in this city, will mean the 
closing of the present plant of the company in Camden, N. J. 

This is incorrect, and Mr. Donald of that concern said a few 
days ago that while the general headquarters of the company 
will be moved into the new building and it will be the main 
factory of the company, its plant in Camden will be continued 
and operated to as great an extent as at present. This will also 
apply to the welt factory in Cleveland. 

The new plant will give the company a very greatly increased 
capacity, with the possibility of a daily ouput of four to five 
thousand pairs of McKay shoes for misses and children, which 
will be added to the present capacity of the Camden plant of ap- 
proximately sixteen hundred pairs and the welt and turn plant 
in Cleveland of fifteen or sixteen hundred pairs. 

Of the new developments of the business policy that will be 
required to take care of this augmented output, is the installa- 
tion of an extensive line of novelty and high style shoes from 
which the company has heretofore kept away. This will come 
in with the Spring season, and a sample line of these of a very 
complete character and diversity has been completed. 

The selling force will also be augmented and territory covered 

‘that has not been approached heretofore. 


New South American Steamship Line 


Of interest not alone to Philadelphia, but to the shoe manufac- 
turing industry generally, is the successful effort of the Chamber 
of Commerce of this city to establish a steamship line between 
Philadelphia and South American points. The first sailing of the 
new line was scheduled for October 15th. The new enterprise, 
The Philadelphia South American Line, will make its first sailing 
to Rio de Janeiro, Brazil, but the plans contemplate extending 
calls to Montevideo and Buenos Ayres. 

Herman L. Wright of New York City, president of the com- 
pany, which is capitalized at $1,000,000, in a recent statement 
said that at the beginning it is planned to operate only neutral 
steamers, so as to prevent possible requisition by belligerent 
governments. The steamers will load at Philadelphia at Penn- 
sylvania Railroad piers and will sail direct to East Coast of 
South America. The first port of call will be Rio de Janeiro, 
from there to Montevideo, and Buenos Ayres. Cargo will be 
taken for Rosiario and for all ports up the River Platte, arrange- 
ments having been completed with inland steamer lines to trans- 


ship such cargo and issue through bills of lading. If inducemen 

offers, cargo will be taken for the smaller ports along the Brazil- 
ian coast, such as Pernambuco, Bahia, Santos Porto Alegro and 
Rio Grande du Sol, and even direct sailings to these points may 
be made if sufficient freight can be secured. 


Boots for Now and for Spring 


Lighter weight leather, black and colored glazed kid and kid 
vamp and buck top boots, such as oyster gray buck top and black 
kid vamps, are the styles especially in demand at the factory of 
Hallahan & Sons of this city and the volume of business is cal- 
culated to keep the factory at the limit of its capacity all the time. 
White kid boots will be the big factor for the Spring trade, and 
the white and black combination is also likely to be very strongly 
featured during the season to come. Fabrics in white are also 
likely to be very prominent in fine boots for the coming Summer. 


From Philadelphia Territory 


The factory of Nahm Bros. which had been shut down for a 
fortnight owing to the scarcity of material and the difficulty in 
getting the particular sorts of stock desired, resumed operations 
last week and was being operated to the limit of capacity in order 
to make up for the lost time. 

The many friends of Mr. Joseph Hemple, who for many years 
has been salesmanager for the Keystone Leather Co. of this city, 
have been grieved to learn of his death, which occured on Sep- 
tember 29th. The funeral services were held on October 2d, and 
many members of the trade were in attendance at the ceremony. 
Mr. Hemple had been in ill health for two years past, but only 
within the past few months was compelled to relinquish his busi- 
ness activities. He was fifty years old and all of his business 
career since boyhood has been associated with the glazed kid 
industry since 1896 being connected with the Keystone Leather 
Co. 

The factory of the Penn Shoe Manufacturing Co. of Reading, 
Pa., has been closed for a short period for the purpose of reor- 
ganization after which it will resume and probably operate more 
extensively than heretofore, it is stated. 


BROCKTON 


Tan Shoes in Big Demand 


Brockton shoe manufacturing concerns are practically unani- 
mous in saying that the call for men’s colored shoes is unusually 
large at the present time. In the stock departments where goods 
are carried for immediate delivery, the demand for brown shoes 
is unusually insistent; so much so in fact that the stock depart- 
ment managers find it extremely difficult to keep up their stocks 
of colored footwear. 


For At Once as Well as Future 


In Spring orders the story is the same. Although the business 
coming to the factories at present is in great part for immediate 
or near delivery, yet a considerable volume of future business 
is being booked from Spring samples which salesmen are showing 
to the trade. In these orders the colored shoe plays a prominent 
part. This tendency is not confined to any one section of the coun- 
try, but is a noticeable feature of all Spring orders. This indi- 
cates to local manufacturers the continued popularity of tan 
footwear for Fall and Winter use as well as for Spring and Sum- 
mer of the coming year. And colored leather is the scarcest as 
well as the highest priced upper stock going into men’s shoes. 


Returned from the West 


Treasurer W. A. Hogan of T. D. Barry Company returned 
this week from a trip to the Middle West where he visited some 
of the large city trade. Mr. Hogan was successful in securing a 
substantial amount of business on the Barry line for immediate 
as well as future delivery. He reports prosperity prevailing and 
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CYGOLF SHODS IN STOCK 


FALL and WINTER 1916-1917 | 
30 Numbers from which to Choose 


Catalog on Request 


Stock No. 576—I-AM-IT Last. 
Gun Metal Whole Quarter Blu- 
cher, 11-8 inch Broad Heel, 
Full Double Sole, WHITE 
WATERPROOF DOUBLER, 
Natural Heel and Edge. Widths 







Dfand E. Sizes 5 to 11. Brand- Seu: Tin: B68 hn ; 
. un ucber 00 or 
ed or Unbranded. . . Price $3.60 peaypinyye: wih cooly 


style and _ durability 
Dressy in appearance, 
yet sturdily built. 








= No. 576—A dressy street 
boot for Fall and Winter 
wear. Gun metal whole 
quarter blucher, full dou- 

ble sole with white water- 

proof doubler to _ heel, 

natural heel and edge. 


Stock No. 575—Club Last, Gun 
Metal Whole Quarter Blucher, 
4 Double Sole, 1-inch Broad 
Heel. Widths C, D, E and EE. 
Sizes 5 to 11. Branded or Un- 
peeegen. .. ss Price $3.35 


KELLY-BUCKLEY COMPANY 


MANUFACTURERS 


BROCKTON, MASS. 





THE GREAT NATIONAL SHOE WEEKLY 


says that merchants are fully appreciative of the importance of 
getting higher prices for their footwear. 


Featuring Fibre Soles 


In the Fall and Winter stock catalogue just issued by Geo. 
H. Snow Company, the Snow ‘“‘Wearmore”’ fibre sole shoe for 
men is featured. Several styles of shoes with this.guaranteed sole 
are carried in stock in black and colored leathers. Attention is 
called to the fact that every pair of these shoes bears a special 
stamp as a guarantee of service. Other styles of the “Snow” 
stock shoes are illustrated in the catalogue in bal, button and 
blucher patterns, of tan and black leathers. Two styles of boys’ 
shoes are carried in stock with ‘‘non-wear” soles as a special 
feature. 

Best Shipments in Five Years 

With the present week’s shipments, Brockton will have sent 
away thus far during 1916, over 600,000 cases of shoes. This is 
of special interest from the fact that last year the 600,000 case 
record was not made until the week of December 25th. This puts 
1916 ten weeks ahead of 1915 as regards volume of production. 
In 1912, 1913 and 1914 the 600,000 case mark was not reached 
until the month of November. These comparisons prove that 
1916 is thus far the best year in Brockton shoe shipments for the 
past five years. 

Artistic In-Stock Booklet 

On the front cover of the new Fall stock catalogue issued by 
Thompson Bros., Inc., is shown a miniature representation of the 
concern’s factory. It is a unique and artistic bit of illustration. 
The new booklet illustrates and describes seventeen styles of 
men’s shoes carried in stock for immediate shipment. Colored 
shoes include brown cordovan and cherry Russia bals, while in 
black leathers are the gun metal and vici bals and bluchers. A 
gun metal skating boot constructed on a special pattern is a 
feature of the in-stock department. Following stocktaking 
Thompson Bros. Inc., are starting the factory at its full capacity— 
1800 to 2000 pairs daily of men’s fine footwear. 


HAVERHILL 


More Women’s Than Men’s Shoes 


A member of the Haverhill trade, who is connected with the 
production of women’s footwear, was speaking recently in regard 
to the volume of production in women’s footwear as compared 
with men’s shoes. He said: 


Fancy Styles Increase Production 


“[ suppose it is not an exaggeration to say that there are three 
to four times as many women’s shoes produced in factories of 
the United States as men’s goods. The great output of women’s 
footwear in Haverhill as well as elsewhere, during the past few 
years, has been brought about largely through the introduction 
and development of fancy styles. Men’s goods are to some ex- 
tent working in this direction, but the possibilities are not nearly 
as great in that direction as in the women’s lines. 


Opportunities for Merchants 

With the many fancy styles in women’s footwear, the well- 
dressed woman must have several pairs of shoes, using a different 
pair with each gown. When the upper of the boot or shoe be- 
comes in the least disfigured, the boot or shoe is often discarded, 
although the sole and heel may be as good as ever. With men it is 
different. The average business man has one pair of shoes for 
evening or dress wear, while his other shoes are for every-day 
use. For these reasons, women’s goods, as regards production, 


%, 9? 


will doubtless continue to be greater than men’s. 


Price Changes in One Year 


An example of high prices, typical of the increased cost of 
materials which enter into the production of women’s footwear, 
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is seen in the Dusten Shoe Company of this city, a concern which 
is a large producer of women’s boots, and is now specializing on 
the better grades. A year ago the highest priced boot which this 
concern produced was sold to the trade at $2.60. At the present 
time the price on the top grade is $4.75 per pair. This represents 
increased costs and affords excellent illustration to merchants 
who are purchasing footwear for the present season. 


Business Man Wanted for Mayor 


That Haverhill needs a business administrator, is the opinion 
of many prominent citizens and large tax payers. That such an 
administration would be forthcoming with William A. Knipe as 
mayor, was the decision of the Haverhill Good Government 
League, at a recent meeting. It was the unanimous opinion of 
those present that Mr. Knipe would fill the requirements in 
this regard. 

Shoe Manufacturer Declines 

Considerable pressure was brought to bear upon Mr. Knipe 
to accept the nomination with the backing of the league. To 
the regret of its members and citizens, generally, Mr. Knipe, who 
is well known to the trade, as head of Knipe Bros., Inc., shoe 
manufacturers at Ward Hill, was obliged to decline this honor 
by reason of duties in the business of which he is the head. 


Taken More Factory Space 

Wingate Shoe Corp., manufacturers of women’s turn footwear, 
have increased their factory space in the Merrimack Associate’s 
Building by taking an additional floor in that structure. The con- 
cern now occupies four floors arranged as follows: sixth floor, 
cutting and stitching rooms; fifth floor, making and lasting rooms; 
fourth floor, finishing and wood heel departments; second floor, 
offices and packing room. 


Added Manufacturing Facilities 
President W. A. Ryan of the Wingate Shoe Corp. says: ‘‘With 
our added floor we have 25,000 square feet of floor space, thus 
giving us an increase of about one-fourth over our former capac- 
ity. We have enlarged our selling force for the coming séason 
and have on hand, at present, a larger amount of orders than 
ever before in the history of our concern. With the added facil- 


- ities available, we are well equipped to take care of this increased 


business and to give our trade better service than ever.” 


Returned From a Selling Trip 

Charles L. Stevens, who recently removed his large cut sole 
leather plant to the new A. J. Tilton building, returned last week 
from an extensive selling trip among the shoe manufacturing 
trade in New York, Pennsylvania, New Jersey and adjacent 
territory. He secured a good amount of business and states 
that in his new quarters these orders will be handled to the best 
possible advantage. 


BOSTON 


United Shoe Workers Call Special Meeting 

Stephen M. Walsh of Lynn, general secretary and treasurer 
of the United Shoe Workers of America, has issued a call 
for a special meeting of the general executive board to be held 
at Rochester, N. Y., Oct. 28. It is understood the strike situa- 
tion in two East Boston shoe factories will be the principal mat- 
ters discussed. 

The United Shoe Workers of America have for several weeks 
conducted strikes in these factories, and it is understood they 
have lost in both instances, being supplanted by the Boot and 
Shoe Workers’ Union.” 

New Upper Leather Substitute 
For some months L. C. Chase & Co., of Boston, manufacturers 


of leather substitutes for many years, have been experimenting 
(Continued on page 147) 























“STYLE SHOES FOR SEVENTY STYLES 


STOUT WOMEN” IN STOCK 








| Sizes 2 1-2 to 12 | Widths AAA to EEE 














SHOES THAT INVENTORY AT 100 CENTS ON THE DOLLAR THE YEAR ROUND 


TO RETAIL AT $3.50 TO $7.00 


SEND FOR SUPPLEMENT 
to CATALOGUE 


Showing 20 New Styles 
In Stock 


NO IMITATION SOLES 


SOLID SOLE LEATHER 
COUNTERS AND SOLE 
LEATHER BOX TOES 


TERMS: NET 30 DAYS 





B94—WHITE NUBUCK, 3-4 Foxed, 7%- B95—WHITE NUBUCK, 3-4 Foxed, 7%- 
inch Top, Plain Toe, Lace, 15-8 Leather inch Top, Plain Toe, 14 White Pearl But- 
White Half Louis Heel, White Edges, Craw- tons, 15-8 Leather White Half Louis Heel, 
ford Steel Arch Supporting Shank, riveted to White Edges, Crawford Steel Arch Support- 
Insole, Goodyear Welt. 244 to 1l. E and ing Shank, riveted to Insole, Goodyear Welt. 


EEE (not carried in EE Width) . . Price $4.00 2% toll. E and EEE Widths (not carried 


i TE WH. ce Ss aeiuss ie kee Price $4.00 





B96—BLACK GLAZED KID, 7%-inch 
Top, Whole Quarter, Plain Toe, Leather Half 





Louis Heel, Goodyear Welt. Counterpart of B55—ARGENTINE CALF, Circular Vamp 
the MOST POPULAR SHOE on the market. and Foxed Lace Boot, Dull Top, Plain Toe, 
B70—BLACK GLAZED KID, Cloth Top, We start where others leave off. 2% to 11, Arnold Welt, McKay, 13-8 Heel. 2% to 10, 
Circular Foxed, Button, Plain Toe, 11-8 Heel, E and EEE Width (not carried in EE Width): E Width; 2% to 11, EEE Width (not carried 
McKay. 2% to 10, E Width; 244 to 11, EEE Crawford Arch Supporting Shank. “| fee Price $2.60 
Width (not carried in EE Width) Price $2.35 Price $3.75 B56—Same as above in Button. . Price $2.60 





B77144—ALL BLACK VICI KID, Circular 


B88—SURPASS KID, Circular Vamp and B81—BLACK GLAZED _ KID, Circular Foxe B in Toe, Short Vamp, 11-8 
Foxed, Fine Black Cloth Top, Lace, Tip. Foxed, Fine Black Cloth Top, 14 Buttons, ee 2% to 10, E Width; 
14-8 Heel, New Dress Last, Goodyear We 13-8 Heel, Plain Toe, Goodyear Welt, 2 va mS 11, EEE Width (not carried in EE 
2% to 10, E Width; 2% to 11, . “s Width to 10, E Width; 244 to 11, {EE (not carri Be di reemaege tesa taeeR S Price $3.15 
(not carried in EE Width ). rice $2.60  %  & | RRR Price $2.75 


W. B. COON. CO., Exclusive Manufacturers ROCHESTER, N. Y. 


Chicago: A. J. Bates Co., 328 W. Monroe St., covering Illinois, lowa and Wisconsin. 





——____ | 
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Mahogany Calf Bal, with combination tip and 
saddle strap - Retails $7.00 


Let our salesmen show you 

















THE DALTON COMPANY, Ine. 


Makers of Honest Value Shoes to Retail from $4.00 to $7.00 


BROCKTON, MASS. 


Boston Office New York Office Chicago Office 
183 Essex Street, Room 405 651 Marbridge Building 1415 Great Northern Building 
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RETAIL *5°° $6: 97-0 RETAIL 





THE 


SHOE 











STOCK 
STYLES 





Stock No. $516 
(Unbranded) 
Gun Metal Bal, Mat Calf Top, 
Classic Last, Single Sole. Sizes 
A Width, 7 to 10; B Width, 6 to 
10; C and D Widths, 5 to 10. 
Price $3.75 


Stock No. $512 
(Unbranded) 
Mahogany Russia Calf Bal, Clas- 
sic Last, Single Sole. A Width, 
7 to 10; B Width, 6 to 10; C and 
D Widths, 5 to 10... . Price $4.10 


10 
New Lasts 











Reno 
Hilo 
Rokway 
Hudson 


*Winsor 


*Combination 





(THE accompanying cut 
shows one of our present 
Stock Styles. For Fall and 
Winter, 1916-17, a full line of 
STAPLE and BEST SELLERS 
“Carried in Stock,” and catalog 
of entire Stock Department 
proposition is ready for mailing. 
Make your request for a copy 
now. 
*“*‘THOMPSON”’ salesmen are 
on their territories with 


SAMPLE LINES 


Plumb full of “‘punch”’”? and- 


such “‘striking ideas”’ as can 
be practically and effectively 
applied to shoe construction, 
linked up with strictly “‘high- 
grade shoemaking”’ and the 
same honest values that built 
the **THOMPSON”’ reputa- 


tion. 


Three new combinations—espe- 
cially drafted combination pat- 
terns—brand new __ especially 
drafted glove-fitting Oxford pat- 
terns—sport shoes—novelties of 
every description. 

These are features of this season’s proposi- 
tion that help make it one that you can’t 
afford to miss—nor buy your Men’s 
Fine Shoes, until you’ve seen what 
**THOMPSON’S”’ showing. 





COMPLETE SPRING AND SUMMER 1917 


10 
New Lasts 
Rialto 
*Combo 
Gothic 
Ardsley 
*Apollo 


*Combination 











THOMPSON BROS., Ine. 


BROCKTON (Campello,) Mass. 


NEW YORK OFFICE 
401A Flatiron Bldg. 


BOSTON OFFICE 
60 South St., Rooms 63-64 


CHICAGO OFFICE 
35 So. Dearborn St., Room 406 
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In newspapers, magazines, 
. national publications, farm 
papers—EVER Y WHERE, 


EVERYBODY — is read- 
ing about— 


“HIPRESS 


Heavy Boots and Shoes 


“STRAIGHT-LINE” 


Rubber Overshoes 


The biggest campaign ever inaugurated by a footwear manufacturer. We are help- 
ing YOU, as a “Hipress” and “STRAIGHT-LINE” dealer, as you’ve never been helped 
before. We figure every man, woman and 
child in the country a prospective customer, 
so we are approaching them from every angle 
—putting Goodrich Footwear before them in 
a way that will make them BUY. You have 
two such remarkable propositions in “Hipress” 
and “STRAIGHT-LINE”—Heavy and Light 
Rubber Footwear. 

Such superior WEAR, SO MUCH MORE COM- 
FORT than comes with the ordinary footwear, that 
you really cannot afford to stay on the outside. The 
sales on these| lines are tremendous—our big national 
advertising | is driving the trade your way. Connect 
up. Make‘ ‘Hipress” and “STRAIGHT-LINE?” friends 
—they are the kind that come back FOR MORE. 


Made only by 


The B. F. Goodrich Company 


Factories: Akron, Ohio Branches and Dealers Everywhere 


Makers of the Celebrated Goodrich Automobile Tires— 
**Best in the Long Run’ 

















































hat NATURAL 
OF OUR_ 
IS BROUGHT 
THIS © 























A Sole of Quality that takes the place of sole leather for the reason 
that it is better. 3 
Where sole leather, no matter of how good a quality, absorbs 


moisture, LEATHEREX sheds it, absolutely. 


Where sole leather, being of a dead, fibrous texture, skuffs out by 
contact with hard surfaces, the live rubber in LEATHEREX 
Soles makes their wear-resisting qualities a very important feature. 


LEATHEREX is no heavier than sole leather. It can be stitched 
just asclose. It looks like sole leather on the shoe and it is cheaper. 

















SPRINGY STEP ait 
ANCESTORS 


4 
7% 














— 
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“Mddddddddddddcddeddeecddeededttt dea 


LEATHEREX on the shoe gives to the man or woman a springy 
step, and brings back as near as modern civilization can that 
natural tread of the bare foot. 


The retail shoe merchant will do much to keep shoe prices from 
reaching a point of inflation by insisting that proven substitutes 
cf worth be used, and of these LEATHEREX is one. 


MANUFACTURED BY 


TYER RUBBER CO. 


ANDOVER, MASS. 


Sole Selling Agents: The Brownridge Company 
170 Summer Street 
Boston, Mass. 
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An Original Novelty 


in a dancing boot of White Kid. Also 
made in different colored ‘all over’’ satins, 
satin vamps and brocade quarters, and 
“all over’’ gold and silver cloths. 


We are showing an exceptional line of 
high-grade canvas novelties in women’s 
turn boots and low shoes. 


Our gaiter pump is carried in stock in 


patent and dull leathers. Widths AA to 
D. 1to8. Prices on request. 


Geo. C. How Company 


HAVERHILL, MASS. 


J. B. TILTON 
W. F. EBBETT 





“THE PAVLOWA” 


























Three New Numbers added to Stock 


They’re a bit higher than our old regular height 


F40—Patent, with Mat Calf Top. 
5 to 8, $1.75 834 to 12, $1.95 1244 to 2, $2.35 


F41—Dull Calf. 
5 to 8, $1.80 84 to 12, $2.00 12% to 2, $2.40 


F 41 F43—Tan Calf. 
5 to 8, $2.00 814 to 12, $2.25 12 4 to 2 (not 


TO 


Williams, Hoyt & Co., Rochester, N. Y. 



























CORUECEEOCOGRCGQCCOCECREGUQGOQUERCCGRQGRGEOROQRCCHORRGGUCGUQUOGRCGHRGHRGCGCCGOQCQRCGECRRGURURORCCHQREGHCGEOGROROGRGCRGCQCRORCGEGREGUCGHQRROUGRRQGROGRQRCGRRRRCCRRRORERREOL 
THE COPYRIGHTED 


**SHOE AND LEATHER LEXICON” 


AND 


‘**SHOE FITTING’’ 


Are two standard authorities, recognized as such throughout the shoe trade because of the painstaking care and 
accuracy of detail with which they are written and compiled. 

Sharply trimmed down to essentials, not a word wasted, they present in compact form information of the most 
useful sort for any one whose business it is to ‘“‘ know shoes,” and to sell them. 

Both are published by the Book Department of the “Boot and Shoe Recorder.” Price 40 cents per copy, three 
os for $1.00 (mixed order if desired) postpaid. Please send cash or check with order, or stamps for less than 
a dollar. 


*% 


FU 
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COTCH HEATHER GAITER 
PORT GAITER 
Sront, GAITER 








Shurfit English Kerseys 
in Fashion’s Latest Shades 


Quality Unexcelled 
Style Distinctive 
Fit Guaranteed 


Sole Makers 


S. R. S. Co. 


Salem, Mass. 


OURURECRESORRUGERRRRRGCRRCREROCRRRRRRRRERCRRER ERROR RRGCRRCRCRRGRORORORRGCCRRRRRRRORRRRRRGCRRRRRORRRORGRERRRRRRREREL- 


rs 


PT 


er 


OUR NEW 
MOULDERS CREOLE 


SQUARE TOP AND HIGH GORE 





GE GS oe ios os ob Sve e diver Price $1.90 
Ok SS ee ery errr Price 1.80 
Best Moulder’s shoe on the market. Made by skilled 
and well-paid Union shoemakers. 


Carried in stock 


THE ALL LEATHER SHOE CO. 


NATICK, MASS. 











BOSTON, MASS. 


Process Patented 
yoo Jan. 12. 
ug. 19, 
1913 1915 


Patented Jan. 12, 1915 





Impervious to Water. 


Prespiration cannot af- 
fect it. 


Heat from the foot will not 
break it down. 


last under the hardest wear. 


Its wearing qualities increase 
the life and preserve the style 
of the shoe. 


Used by the leading shoe 
manufacturers everywhere. 





Mr. Retailer: 

Make sure your manufacturer uses 
— BOX TOES in all your shoe 
orders. 


Retains the shape of the 


Beckwith Box Toe Co. 


108 LINCOLN ST. 
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A WHITE WINNER 


In keeping with the policy of this company to be ever 
abreast of demand, we have brought out in white leather 
this notably graceful pump. It is decidedly expressive 
of the art of fine shoemaking and wins the favor of all 
who market fine footwear. 


CHESLEY &~ RUGG 


Men’s and Women’s Turn Slippers 
HAVERHILL, MASS. 


New York Office: W. B. Wynns Boston Office: 
Marbridge Bldg., 34th and Broadway 89 Bedford Street 
















Don't Let Tradition Wreek 
Your Hosiery Profits 











BOSTON 
104 KINGSTON STREET .WEST (@T STREET 


New YorRK cHicasco 
SOGTEXTILE BLOG. ADAMS & SAVE 


CABLE ADORESS GORDON DYE UEBERS cove uScD. 


- Brown Durrell (6 


Fine Weave 


- i sd 
Gordon Iweosrers AND MANUFACTURERS Sorest Molls 
HOSIERY cunadnaiamamaancatine KNIT UNDERWEAR 


FRANK 8. ADAMS. 
THOMAS M. FITZPATRICK 


Gentlemen: 


Since tha first retailer opened his store, 
cost has regulated selling price. 


Advancing production expense has been fol- 
lowed by mounting retail figures. 


In the Hosiery industry, however, long stabi- 
lized manufacturing conditions have resulted 
in established selling prices on definite 
qualities. 


The war has now wrecked every standard of 
production cost that ever existed. 


Yarns, dyes, labor—all have skyrocketed to 
an unprecedented altitude. 


Former qualities at established prices have 
become an impossibility. 


Either the retailer must meet conditions with 
inferior quality or with increased prices. 


Farsighted merchants the country over are 
maintaining quality and advancing selling fig- 
ures. 


We believe every retailer of Hosiery will be 
compelled to take similar action or face 
serious profit losses. 


BROWN, DURRELL CO. 


igh Milled am 




















¥ 











Model No. 1000A 
Gun Met.Butt. Boot, Mat 
Top, 13-8 inch Heel, 
Growing Girl or Baby 
Doll Last. Sizes 2 1-2 to 
8. Widths. D and E. 
Half Double Sole. 

Model No. 1003A 
Same as above with 
Cloth Top. 


dreatest value 


on the market 
for the money 









8. ths, D 
Half Double Sole. 


Same as above, 
Cloth Top. 


and 


Model No. 1051A 





Here is a shoe—at $2 wholesale—that gives 100 per cent satisfac- 
tion to the buyer. 


Your customers will say that they have never seen its equal, at its 
price, for fit, comfort, style and wear. 


It is a shoe that holds trade. 


Every time you sell a pair you make a customer—a booster. One 
sale never fails to lead to another. 


The Belle-of-Broadway Shoe is a specialized shoe. 


That is to say, we specialize on making it the best shoe for the money 
on the market today. 








Our entire factory, our whole energy, all our skill in shoemaking is 
bent to this one task. We make no higher-priced lines—the Belle- 
off-Broadway Shoe is not a by-product. 


We use no culls. Our gun metal shoes are cut out of plump weight 
upper stock, with all the weight in the leather itself. Our patent 
leather models are made of the best chrome patent—a better 
wearing material than bark tanned. 

Our counters are guaranteed to outwear the shoes. 


Heels are double-clinched, and cannot be pulled off without demol- 
ishing the shoe. 


































Model No. 1990A 
Women's 8-inch Patent 
Button Boot, Cloth Top, 
1 7-8 inch Concave Hee’. 
Sizes 2 1-2 to 8. Widths, 
D and E. Single Sole 

Model No. 1991A 
Same as above in Lace. 

Model No. 1992A 
Women's 8-inch Dull Kid 
Button Boot, Cloth Top. 

Model No. 1993A 
Same as above in Lace. 

Model No. 1993A 
Same as above in Lace. 













































































































































Patent Button Boot, Mat 

Top, 1 7-8 inch Heel, Tip 

Sizes 2 1-2 to 8. Widths, 

D — E. Half Double 
ole. 


Same as above, with 
Cloth Top. 








Model No. 1002A 






















Model No. 1059A 








Same 
Cloth Top. 







with Cloth Top. 





























Model No. 1075A¥ 
Gun Metal Button Zo 


Model No. 1074A 
as above, with 


Model No. 1076A 
Same as above in Patent, 








thi 
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en 
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Model No. 1046A 


Thirty 


1 Kid Boo 
Patent Button Boot Mat To Si Heel, 
Cloth Top, Lis inch Sizes 2 1-2 to 8. Widths, 
Heel, Plain T a dE. Singh le 


smart styles 


2 1-2 


to 8. Wid 
and E. ait Double le elole. 






“Model No. 1073A 
Same as above in Blucher 
Lace, with 1 7-8 inch Heel. 


In Stock 


for Shipment 








OUR GUARANTEE 


We want to call your attention to the most important fact that we 
guarantee the reasonable wear of every shoe that we make. You 
can sell Belle-of-Broadway Shoes to your most critical customers 


The Belle-of-Broadway Shoe is absolutely guaranteed to wear to 
the entire satisfaction of the customer. 


No matter how many cases—36 pairs to case—you may need for 
immediate shipment, we can supply you at once. You will assist 





us in giving your order prompt attention if you send three refer- 
ences as to your responsibility. 


We advise you to order now, anticipating your needs as far ahead 
as possible, for we cannot guarantee our present price of $2. The 
raw material market is advancing right along, and indications point 
to still further advances. Order now, and escape paying higher 
prices later on. Write for catalog showing complete line of styles. 





and they will be highly satisfied. Should a pair of our shoes go 
wrong, if in your good judgment you feel we are to blame, kindly 
return this worn pair to us at once, and we will deem it a pleasure 
to credit your account, as you are the judge and we stand back of 
every sale we make. You know we could not make such a sweeping 
guarantee as this unless our shoes wear. 


THE ELBINGER SHOE MFG. CO. LEBANON, OHIO 


















































Model No. 1005A 
Gun Metal Blucher Boot, 




















































































































































Model No. 1086A 


Gun Metal Button Boot, 
Heal. Top, 17-8 ine h 


Wid 
Double Sole. 


Model No. 1001A 
Same as above, with Mat 
Top. 































































Model No. 1118A 
Patent Lace Boot, Black 


and E. ° Single Sole. 
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The illustration shows a new Carlisle Classic for women. Gun 
Metal Vamp with Gray Nubuck Top. The marks of style dis- 
tinction are clearly defined. 


\. 





















































STRIKINGLY ATTRACTIVE MODELS 


Are shown in the new Spring sample line of women’s shoes of the 
better sort that are now in the hands of our salesmen. 
: We believe that the attention to style in footwear that has so 
sittat strongly occupied the minds of the well-dressed women for the past 
aici: four seasons will continue to dominate in the Spring. . ane 
Therefore we have put forth our best efforts in this direction HEH 
and believe we have achieved an unusually striking result. 
The workmanship and finish of the Carlisle Shoe is unques- 
tioned, and above all things we claim for them salability. 
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Made to retail at $4.00 to $7.00 
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A card to us will bring a member Spit 


of our traveling staff to your store fi | 
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The recollection of quality remains 
long after the price is 
forgotten 











No. 3430 
Mahogany Calf Bal. 
Oak Single Sole 
Chicago Last 
$3.75 





No. 3050 
Glazed Kangaroo Bal. 
Oak Single Sole 
Marion Last 


$3.60 





Honest Western 


Shoemaking 


The Marion system of shoemaking is not 
a shoe at a price, but a shoe up to a 
standard. 


We never have and never ‘‘will skin” a 
shoe. 


When the cost of materials that go into 
any one of our shoes advances—then we 
shall raise the price and not attempt to 
take it out of the shoe. 


The Marion standard is a shoe that wears 
and in order to wear it has got to be made 
of good materials all through. 


A modern factory, ample capital and a 
thoroughly systematized organization 
enables us to cut some corners, but we 
never take it out of the shoe. 


Does this statement interest you? If so, 
write us, and one of our 30 salesmen will 
show you our line. 








Marion Shoe Co. 


Marion, Ind. 























0s 









No. B917—Plump Black Vici, White Kid 
Top, Lace, Leather Louis Heel, Welt, 
























Auburn Last, AtoD.......... Price $4.25 . al 

No. B919X—Same as B917, with Mn a Buck ae he a nn ore re 

, | ET rae Price $4.50 , . Price $3.25 No. B1805—8-inch White Washable Kid 

No. oe as 917, Lace, only the new Lace, Half Louis Heel, Heavy Sole Turn. 

ig Cuban Concave Heel . “greieeg6-as No. B925—As above, in White Nubuck only Price $4.50 
= New 12-8 Cuban Heel.......... Price $4.25 No. B1806—Same as B1805, only with Black 











I ~B,C i “oar? » $3.2 =. : 
McKay, F and D = Price $3.25 Kid, Vamp and Foxing.......... Price $4.25 











No. B2144—All White Nubuck 8-inch Lace, 













Perf: Lo , Imitati ‘ ‘ 
Wine "Tic, Lester . MeKay,. No. B 2142—All Battleship Gray Kid Lace, No. B1768—Black Vici Kid 8-inch Lace, 
Perry Last. C to E Widths. Sizes 234 to 7. Leather Louis Heel,McKay, Sargent Last. Leather Lonis Heel, Welt. A to D Widths. 
Price $3.50 By Ce WD Wee cc ccscesecs Price $3.75 INE OD Bio oink 6cevsses csvset Price $3. 
Soaight Tip oases iw hee Sy 30 No. 2143B—Same as shove, All Gray Nebuck No. B1768}4—Same in Button.. Price $3.50 
No. B791—All White Duchess Cloth Lace, 8-inch Lace MeKay. B, C and hey — 
» B923, Rainn gia Sole and ae bay ‘ 
oe, as above Welt............ ice $3. 
- Send for Full Fall Catalogue and October Supplements 





No. B791 ready to ship Oct. 20. 


The Westcott Whitmore Co. Syracuse, N. Y. 


Stockers of Women’s Up-to-Date Boots, Evening Slippers and Novelties 
IS YOUR NAME ON OUR MAILING LIST FOR CATALOGUE? 
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THE GREAT NATIONAL SHOE WEEKLY 


THE ONE STAPLE THING IN 
A MAN OF UNCERTAINTY 


All materials used in the making of shoes have increased from 5 to 





150 per cent in the year ending March 1, 1916; but the cost of the 





use of the wonderful and intricate leased machines which make 
possible the economic production of modern footwear remains the 





same. The only changes in the past 15 years have been downward. 











ROYALTY IN CENTS 


President Sidney W. Winslow of the United Shoe 
Machinery Company, in the United States District 
Court, in Boston, on January 13, 1914, made the 
following statement under oath, with regard to the 
royalty paid by a shoe manufacturer at the time the 
suit was brought against the Company in Decem- 
ber, 1911:-- 


“The average royalty paid by a shoe manufacturer 
for the use of all machines furnished by the Com- 
pany in the manufacture of all types and grades of 
shoes is less than Two and Two-Thirds Cents per 


pair.’ 











Every student of trade conditions will be interested in the group 
of handsomely illustrated booklets which we are glad to send free 
to those who request them. 





UNITED SHOE MACHINERY CO. 


Boston, Mass. 
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A CASE OR AL 
CARLOAD! 

























D : ART SOLID CaRtoap SHOES j 


ARTMENT MANAGE 


SO VEPARTWEMT Stone ~ sng as 


maa HOLESALE si 














72-82 LINCOLN ST. BOSTOM. wass 





An event?- Not exactly - just a recent ship- - 
ment to one of our big buyers who has already 
learned that “The House That Undersells”’ 
is the place to find “On Time”’ shoe values 








m= Just a Step Ahead of Competition.” ‘ee 





~ SAMUEL COHEN 


‘The House that Undersells’’ 





OUR VITAL® ® TRADE MARK 








SERVICE—SATISFACTION 


| Values in 
Misses’ and Children’s Belgium Ornamented 


: 
i 






— 
Felt Slippers, Felt Soles 
Misses’ Sizes .. 12-2 .. . 35 cents 
Children’s Sizes . 4-11... 8 * 
Case Lots Only 
COLORS 
Maroon Brown 
Red Black 
Green Blue No. 130 
When ordering kindly mention 
colors wanted. 
In stock for 
immediate shipment 
No. 128 No. 131 
Case Lots Only 
| 
TT 


Terms:. Net 30 Days, 
F. O. B. Boston 





om Just a Step Ahead of Competition” —_ 


72-82 Lincoln St., Boston 


‘“‘The House that Undersells’’ 
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Real Opportunity in These Styles 


Yes, an opportunity to get some quick service on styles which are 
in agreement with the demand—perfectly made shoes which possess 
glovelike fit, being particularly smooth and graceful at the arches 
and thereby imparting an appearance of neatness and bringing out 
the stylish lines to advantage. 


You will like especially the way U. & D. shoes hold their shape. 











B 0384 E 

Women’s Welt Boot, White Delhi 
Calf, Touraine Last, Whole Fox, Lace, 
8-inch height, Imitation Wing Tip, 
Perforated Vamp and Lace Stay, 
Regular Leather Sole, Close Edge 
Welt, Wood Covered Half Louis Heel. 
AA, 4 to 7; A, 3 to 7; B, 24% to 7; C, 
2% to 7; D, 2% to 7. 


$4.50 


In Stock 











i) 








B 375 K 


Women’s Black Glazed Kid Welt 
Boot, Kid Quarter and Vamp, 8-inch 
Height, Madison Last, Black Satin 
Top Facmg, Fudge Edge Welt, Plain 
Toe, 1 7-8-inch ather Louis Heel. 
AA, 4 to 7; A, 34% to 7; B, C and D, 


2% to 7. 
$4.00 





B 108 L 
Women’s Flexible McKay Boot, ¥Pat- 
ent, Regent Last, Black Cloth Top, 
7-inch height, Button, Patent Circu- 
lar Fox and Back Stay, Plain Toe, 
Short Vamp, Leather Half Louis Heel, 
B, 2% to 7; C, 24% to 7; D, 2% to 7, 


$2.75 














Have you ever investigated the quality of Utz & Dunn Co. shoes— 


tested their wear—noticed the clean workmanship? 


not let us send our salesman to show you? 


Utz & Dunn Co. 


Los Angeles Office 
319 Story Bldg. 
Los Angeles, Cal. 

C. G. McAtee, Rep. 


New York Office 
200 Fifth Ave. 
Fifth Ave. Bldg., Room 405 
S. A. McOmber, Rep. 


If not, why 


Rochester, N. Y. 


Denver Office 
218 Charles Buildiug 

Denver, Colo. 
Rice & Tiger, Reps 
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Davis “New Process” Shoes Have Been Big Sellers 
In Our “Crumbs of Comfort” Line 


(REG. U. S. PAT. OFF.) 
























SOFT FELT SMOOTH 
CUSHION LEATHER 
UNDER BALL INNER SOLE 


OF FOOT HEEL TO TOE 


















SHOWS METHOD FOOT RESTS WITH 
OF FASTENING COMFORT ON THIS 


~ BERRY’S~ 


Stock 2084—Kid Polish, Plain Stock 2081—Kfid Polish 
Toe, 8-inch Kid Top, 11-8 L A | E ~ | te Wa 

rogue Pattern, 8-inch Kid 
Heel, No. 73 Last. Top, Plain Toe, No. 9 Last, 


SUCCESS ~~“ 


We announce with a good deal of pleasure and treme flexibility, make these shoes indispensable 
pride that we are now making high-cut boots to the wearer once she tries out a pair. She be- 
of the latest pattern, dainty pumps on high and comes a convert in the first half hour, and her 
low heel lasts, by the Davis New Process (Pat. contentment continues during the long life of 
May 26, 1908). the shoes. 

This is regarded by experts as remarkably fine 

shoe construction. The smooth innersole—the Write for prices and description of shoes*carried 
felt cushion tread under the ball—the ex- in stock. 


A. H. BERRY SHOE CO. 


PORTLAND, MAINE 


428 - 430 ALBANY BLDG., BOSTON 


ake 
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Classified and Opportunities Department 


OSITIONS WANTED: Three cents per word for | 
each insertion. Minimum amount accepted, 
sixty cents. For other ““Want’’ advertisements, 

five cents per vr "3 —_ —— emery 
, : , ‘ ; amount accepted, One Dollar. s under this head- 
Space 1 time 7 times 13 times 26 times 52 times ing will be received up to 5 o'clock Tuesday, P. M. 
p hen advertisers desire answers to come in care o 
1 inch $4.00 $3.00 98.75 $2.50 $2.00 this office, ig eythane —— be — in each ad- 
2 inch 8.00 6.00 5.25 4.75 4.00 vertisement for address. When advertisers desire re- 
anes plies forwarded direct to their address, each word of the 
3 inch 12.00 9.00 7.75 7.00 6.00 address must be counted in the advertisement and 
paid for accordingly. Answers to ads must be sent 

4 inch 15.00 12.00 10.00 9.00 8.00 under letter postage. 


“Recorder” rates for space less than one-eighth 


page per issue: 


Payment in advance is required, except when regular advertisers, as amounts are too 
small to open accounts 











SALESMEN WANTED LINE WANTED WANTED TO PURCHASE 

3 4 oot, patented seticte, . retail a a WANTS LINE—Experienced sales- 

shoe trade throughout iddle an estern man, with wide acquaintance among leadin e ° 
States. Well advertised and well known to dealers. buyers throughout the country, is desirous of se Do You Wish To Retire or 
will oan oases and ——— as Fey 3 — curing a meg tag reengrecd women’s shoes, ae S Il Y S | 5 k? 
man with satisfactory references. ust know the tastern or Middle Western territory. Thoroughly 
retail shoe trade. ddress A726, care Boot and familiar with style planning and coat tensing, Best e our urp us toc r 
Shoe Recorder, 207 South St., Boston, Mass. of references furnished. Address A727, care Boot Don’t Sell Until You Get Our Offer. 





and Shoe Recorder, 207 South St., Boston, Mass. 


$MAN WANTED—In ladies’ department 
won ste Rk mg We have the largest outlet and pay the 













































































opportunity for first-class retail salesman. Also i é 
1 n or saleslady for children’s depart- E XPERIENCED’ SALESMAN desires a good best prices for shoes. Noquantity too 
ment. Real opportunities in livest store in large 1, line of ladies’, men’s or boys’ welts or McKays, large. Short ternt leases taken. om- 
New England city. Replies confidential. Address -or both, for Ohio. Best reference. Address A723 i ; ; 
ois. /~ Boot and Shoe Recorder, 207 South St., care Boot and Shoe Recorder, 207 South St Bos: eee iggy we = be pg — 
oston, Mass. ton, Mass. F i resentative. Hstadlishe ‘ 
ANTED—Immediately, a retail shoe sales- : 
é man, eppemensee in anaes high-class INE WANTED for¥wholesale trade, com VAN P RAAG & COMP ANY 
t t st t e te, tat e, 2 - ; p H = 
Spar en etre eae ns diuch eimecinse 1. mission “basis, women's, misses’ and chil 15-17 Greene Street, New York 
and where, references and salary wanted. Address y tety popular price McKays, or women’s only, E 
Dept. B, P.O. Box 1059, Boise, Ida. f — a pooqventive Bacteny able to handle lnepest The largest cash buying concern of every 
1! g ng | gael P.O. class of merchandise in the country. 
‘ i Telephone, Spring 2248-9. 
POSITION WANTED re oentages ae aneas taeea 
~XPERT shoeman would like to connect with mail-order houses, jobbers and department - 7 - 
EK firm a sae & yo a ay ser- stores (selling now felt and boudoir slippers) Highest Cash Prices Paid 
vice on window and show cards. illing to grow i fi sti imi : ‘ 
with business. Address A724, care Boot and Shoe ringer te —— <¥ oe eet ae ee for entire shoe stocks. We also buy 
Recorder, 207 South St., Boston, Mass. line. Am in}position if desired to_propose new - 
=r) ETAIL choo man with twelve years’ experience easy manufacturing,line yielding fifty thousand your surplus or slow sellers. Quanti- 
i desires position vith reliable firm, as manager a,year,sales. Address A716, care Boot and ties no object. Retail or wholesale. 
or assistant. Best o’ ‘erences. reason for Shoe Recorder, 207 South St., Boston, Mass. 
making change. Address A722, care Boot and bate see Short term leases taken off your hands. 
Shoe Recorder, 207 South St., Boston, Mass. Wire or Phone us 
OSITION WANTED—Have had extended ex- © 
perience in jobbing line, in capacity of buyer Correspondence Confidential 
and manager, supervising selling force and em- Established 1890 
pee ill accept subordinate position. Open FOR RENT 
or connection anywhere. Address A717, care 
a and Shoe Recorder, 207 South St., Boston, Gc 7. A U B E R G & C oO 6 
ass. FFICES, desk room or display room, perma- 
y nent or transient. Low rent. Telephone and 520-522 Broadway, New York, N. Y. 
oe ouviee. B. Martine, 78 Reade St., New We also purchase clothing 
ity, N. Y. q 
hats, furnishing goods, etc. 


HELP WANTED 



































Offices To Let 
M W ’ De You Wish to Raise Cash ick? 
ana ger anted Splendidly located, second floor Shoe Entire or surplus stocks of chose, “rs pate 
For retail shoe store, willing to take an interest and Leather Building, 207 Essex St., bows ee ones erehandice terme loans 
L ote lichi , D : ‘ : . 
qaccuniiy for icight, aotive ssanager whe knows Rooms 215-216. One room completely °“" BEFORE SELLING, WRITE US 
the upstairs Sm A fine proposition for the furnished. Ask for janitor. Communications Strictly Confidential 
right man. Address A705, care Boot and Shoe Brooklyn Purc Syndicate 
Recorder, 207 South St., Boston, Mass. NK WALKER etor 
61@ BROADWAY, BROOKLYN, N. Y. 
Tel. 2828 Will 






































FOR SALE 
LINE WANTED OR SALE—One of the best shoe stores on Retailers es Manufacturers 
YOUNG SALESMAN, well scusinid withthe usage” Gon ean for eling. 5 Ada Rta Sarpiur Shoe Pecks 
) = pF RE ad or welt ladies’ those, ©» ‘Mas. yee HIGHEST pikes PRICES PAID 
i ee So eed line. af shamecer qalleee lll bs FOR SALE Six oak bicycle ladders, 135 feet of Drop a Line to 
pg tS ee ET ee A. M. SACKS 


South St., Boston, Mass. City, Ind. 19 Albany Street Boston, Mass. 


: 
} 
; 
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BOSTON DEPARTMENT 
(Concluded from page 125) 
on a material particularly adapted to shoe work. They now offer 
a substitute for genuine leather for tongues and uppers that has 


been tried out satisfactorily. 


The new “Shu-Skin” so-called is different from the ordinary 
artificial leather as known and sold today and is already used by 
some of the largest eastern shoe manufacturers. To the absolute- 
ly essential feature of durability claimed for the new product 


Anniversary Reception Planned 


In commemoration of fifty years in business, Rice & Hutchins 


Inc., will hold a reception at the new Rice Building, at the junc- 
tion of High and Summer Streets, Boston, next Wednesday, 


from 12 to 3 o’clock, and a large number of invitations have been 


is added an appearance and feel resembling calfskin. 


issued to the shoe and leather and allied trades for that occasion. 
In the evening, there will be a banquet at which the officers of 
the corporation, the superintendents of factories, and the heads 
of various departments will participate. 











WANTED TO PURCHASE MISCELLANEOUS MISCELLANEOUS 
CASH PAID Bicycle EASY RITE 
= shoce en ena een Trade Mark 
so sie ether seercheadise. ‘Leaces STEP 
over. We send a representative ‘te po liad on oll 
investigate and make offer upon request LADDERS 


Max Kalter Mercantile Co. 





] 106 Grand St., NewYork City Phone,Spring 9418 








WE BUY WHAT YOU CANNOT USE 
We will at any time buy 10 to 100,000 pairs of 
shoes, Factory seconds, surplus lots, Old Fash- 
ioned Shoes, Entire plants, Wholesale Stocks, 
Retail Stores, etc. We have an unlimited ex- 

rt outlet—you can realize best price by deal- 
ing direct with us. Also buy merchandise 
stocks of every description small or large, new 
or old style, Correspondence confidential, in- 
stant attention. Est. 1889. 4 
New York Export Purchasing Corporation 








42 Lispenard St. + New York City 











MISCELLANEOUS 





FLORIDA 


**BY SEA” 
BOSTON TO 


JACKSONVILLE 


DELIGHTFUL SAIL 


Fine Steame:s. Low Fares. Best Service 
Tickets Include Meals and Berth 
Plan Your Trip to Include 


“The Finest Coastwise Trip in the World” 
Illustrated Booklet on Request 


Merchants & Miners Trans. Co. 
C. H. MAYNARD, Agt., Boston 








HEEL. an 
COUNTER 


SUPPORT 


A tips tev Weak 





Without 


Tred — Fes. 
Soeneete, aie Counters of Boots and 


Easily Appli 
For Sale by ‘All Findings Dealers. 
ware of Imitations. 


VARNUM IMPROVED SIZE 
STICKS 





U. 8. Standard 
Ask Yeur Dealer Fer Them 


F. W. WHITCHER COMPANY 
Boston and Chicago 


are made in 
many styles 
and to fit 
all kinds of 
shelving. 


Send foe oe 
giving full descrip- 
tion and prices. 


The Bicycle Step 
Ladder Company 





67 a Street 
Chicago - - Ill. 








Every Shoe Store Needs 
a pair of 
“MANCHESTER” 


(Trade Mark Reg. U.S. Pat. Off.) 
CURVED JAW CUTTING 


NIPPERS 


The enly nipper made 
which is just the right 
shape to cut out tacks on 
the inside of shoes. 


** Manchester ” 
Trade Mark Reg. U.S. 
Pat. Off. 


nippers are made of high 
grade tool steel, nickel 
plated with a curved jaw 
that enables you to cut the 
tacks close to the insole. 
Be sure and specify 

** MANCHESTER ” 
curve jaw when ordering. 


Write us direct if your 
dealer cannot supply you. 


Price, $2.50 


Frank W. Whitcher Co. 


Patentees and Manufacturers 
Boston, Mass. 325-355 W. Lake’ St. 


























B W. GODSOE, Pres. 
W. G. DONALD, Vieo-Pres 
F. BE. JONES, Treaserer 


F. E. JONES COMPANY 


coors MAT KID 


COLORS 
95 Seuth Street, Bosten 








PRACTICAL 


MR. DEALER: 


If this cut Catches your ATTEN- 
TION the Original will catch the 
eye and POCKET-BOOK of the 
PUBLIC. 


Write For Low Introductory! Price 
z —anialiliieimicsamti 


COMFORTABLE 


Easy Rite Company 
1512 Michigan Ave. Chicago 














REECE’S ROCKER BOTTOM 
WOODEN SOLE SHOES 








Used in all 
damp, cold, 
wet and hot 
places 






501. Oil Grain Waterproof Shoe . a. 5756 

507. Black Pebble Split Shoe . ‘ 30 

600. Ten-inch Oil Groin Lace Boot 210 

601. Fourteen-inch Oil Grain Regular. Boot 3.00 
Send for illustrated catalog 


REECE SHOE CO.. Columbus, Neb. 





2450 2450 2450 
MATE IARKS 


sie =: y_/) WELLS 
SHOES AND "CARTON 


VISIBLE 
GUS V. WELLS, 531 14th St.,Des Moines, lowa 








Job Lots of Shoes & Leather 


Are Sold through the 
Recorder Want Ad. Page 


5 CENTS A WORD 
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Albert & Son, J:, Brooklyn, N. Y........... 95 
Algonquin Slipper Co., Bangor, Me......... 106 
All Leather Shoe Co., Natick, Mass......... 133 
Arnold Shoe Co., M. N., No. Abington, Mass.. 122 
Ashe, Noyes & Small Co., Auburn, Me....... 32 
Beary Co., T. D., Beocktem. ......ccccccsis 2 
Bartlett-Somers Co., Lynn, Mass........... 72 
Bass, G. H., & Co., Wilton, Me.............. 10 
Berry Shoe Co., A. H., Portland, Me......... 145 
Boston Rubber Shoe Co., Malden, Mass... .. 110 
Burdett Shoe Co., Lynn, Mass............. 20 
Burley & Stevens Co., Newburyport, Mass... 88 
Carlisle Shoe Co., Carlisle, Pa.............. 138 
Chesley & Rugg, Haveshill, Mass.......... 134 
Clark Co., James, St. Louis, Mo............ 33 
Cohen, S8., Boston, Mass............... 142-143 
Concord Shoe Co., New York City.......... 14 
Condon Bros. & Co., Brockton, Mass....... 92 
Converse Rubber Shoe Co., Malden, Mass. 

2nd Cover 
Coon Co., W. B., Rochester, N. Y......... 126 
Cotter Shoe Co., Lynn, Mass............... ll 
Creighton Co., A. M., Lynn, Mass........... 93 
Dalton Co., Brockton, Mass............... 127 
Diamond Shoe Co., New York City......... 4-5 
Dolgeville Felt Shoe Co., Dolgeville, N. Y.... 75 
Dovenmuehle & Sons, H. F. C., Chicago, Ill... 79 
Drislane, Garrett, Haverhill, Mass......... 108 
Dusten Shoe Co., Haverhill, Mass.......... 113 
Hasy-Rite Footwear Co... .......ccccccccces 147 
Eaton, Chas. A., Brockton, Mass........... 94 
Wbtierte, Selm, Walia, Nh. Bon. ccscccccces 15 
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Julian & Kokenge Co., The, Cincinnati, O..... 17 
Keith, the Preston B. Shoe Co.,Brockton,Mass. 92 
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Kelly-Buckley Co., Brockton, Mass......... 124 
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Lindner Shoe S. th 006606000608 27 
Marion Shoe Co., Marion, Ind............. 139 
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Marston & Tapley Co., Danvers, Mass....... 90 
MoMaster, J. J., Rochester, 4S een 18 
Mitchell-Caunt Co. “SQ RTS + 21 
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eyers, Milton J., New York | ERS 8 
Moore Shafer Shoe Mf, Co., Brockport, N. ¥. 102 
Novelty Shoe Co., Ber ss aaa aa 84 
Nunn and Bush Shoe Co Nie Milwaukee —- . 82-83 
Oriental Slipper ae Co. New York City... « -_ 
Parker-Holmes & » Boston, Mass......... 1 





Powell-Campbell, New York City.......... 
Racine Shoe Mfg. » Racine, Wis...3rd Cover 
Reece Shoe Co., Col — oer 

eed & Co., E. P. ; 89 

Hu tchins, Tne. be Boston, Sa 34 
Riemer, A. H., Shoe Co., Milwaukee, Wis. . 30 
Rosen 6 + Boston, Hideo deesout 8-9 
Sargent, Donn D., Salem, Mass............. 116 
Smith Shoe Co., R. Pa CRMEBGD. ccs cccccees 1 
Smith Shoe Co., J. eG. occ ceccccices 91 
Solo Shoe Co., New York heed pbubedeacedates 13 
S.-M. Co., Balam, Bass... 00s scccccsecses 133 
stone Mfg. Co., K. M., Ten York City...... 90 
Stonefield-Evans Sin Co. ‘oe ~ aaa 
Strong, ,» Lo., it Weymou 
Strootman, ie. —_— N. Y. 
7 pson Bros. ton, Mass. 
Thompson Shoe ew St. Paul, Minn 
Tucker & Hagen, hicago, 
Utz & Dunn Co., 
_§ 





Williams-Hoyt & Co., Rochester, N. Y 
oe Shoe Co., , Holliston, Mass..... 106 
wa te Shoe Corp.  Havenhill BB en4s000 
David P., ” Louis, Mo. 
Wat ght & Co., E. T. Rockland, Mass....... 114 
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Alterson & Co., New York . nicki mad teaee 72 
American Hide & Leather Co., 
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Boston Woven Hose & Rubber Co., Eputen. a | 
Gitterman & Co., Henry, New York City.. 31 
Hub Gore Mak: ers, B 103 
Jones Co., F. E. 14 
Lawrence, A. a Leather Co., 5 hedes 16-77 
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Pfister & Vogel Leather Co., Milwaukee, Wis.. 26 
Schmidt & Inc., Carl E., Detroit, Mich. 
—_- 
Vaughan, Geo. C., Peabody, Mass........... 


FINDINGS AND SHOE STORE SUPPLIES 


American Seating Co., Chicago............ * 30 
Avon Sole Co., Avon, Mass................ 105 
Bicycle Step Ladder Co., Chicago, Ill........ 14 
Brown-Durrell Co., New York and Boston.. 135 
Browning Co., A., Boston, Mass......... 15 
Chicago Wire Chair, cee arias 2 106 
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Goodrich Co., oO 
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Harrison Jewelry Co., Attleboro, ee 
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Whitcher, F. W., Co., Boston, Mass....... 22-147 
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Beckwith Box Toe Co., Boston............ 133 
Cleveland Mfg. Co., Alden T., Boston...... 92 
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Gardner, T. W. & Sons, ‘Lynn, BM c6h e008 16 
Griffin Mfg. Co., Inc., New York City...... 23 


Heaton Peninsular Button Fastener Co., Grand 
NS) ° =a ee rear 
Independent Button Fastener Mach. Co., 





OREN. co pots recccccdgoccccsccsvesececes 
Mousam Counter Co., Boston.......... 120-121 
New York Dyeing Co., New York City...... ll 
Shoe Hardware, Waterbury, Es nd'asharace 26 
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Whittemore Bros. & Co., Boston...... aco 
Victor Shoe Machinery Co., Lynn, Mass. .... 12 


WINDOW DECORATIONS 


« * & Scrimgeour Sales Co. Inc., New York 
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MISCELLANEOUS 
Boot and Shoe Trade Journal, London, Eng.- 


PPR meee eee eee ees teseseeseseesesese 


lan 
Boot and Shoe Workers’ Union, Boston...... nt 
Bresis Purchasing Syndicate, Brooklyn, 
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Stock No. “939—Imperial Last, Black 
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In this day when leather prices change over night 
and manufacturing costs advance about as fast as 
the clock ticks, it seems incredible'to some that we 
can offer the shoes we do at the piice$ quoted.¢ But 
we are not saying how long we can-do as we are 
doing, for it is impossible to calculate ahead. Take 
our $5.25 shoe—a great value—we have been 
swamped with orders on it. That shows the trade 
has found it more value for less money than they 
can get elsewhere. For the present, at least, we 
shall continue to take orders at present price and 
deliver from stock, but if you want a fine shoe in 
cordovan don’t wait too long before letting us know 
it. 


Stock No. 940—Plaza Last. Gun 

Blucher, Rex Calf Top, 11-8 inch Broad)’ 
Heel, Single Sole. C, D and E Widths: 
Sizes 5 to 10.....:...... »..Price $3.15 


Bed tke 








Stock No. 942—Bear{Last, Gun Metal 
Button, Rex Calf Top, 10-8 inch Broad 
Heel, Rn Sole. and D Widths. 
Sizes 5 Or Bhan gac'ssscnuens Price $3.15 








STOCK DEPARTMENTS AT BROCKTON 
AND NEW YORK 











Vici Blucher, 9-8 inch Broad Heel, Single 


Sole. D and E Widths. Sizes 5 to 10. Gun Metal Bal, Rex Calf Top, 
Price $3.40 Broad Heel, Single Sole. B,C, > Wi dt 7 
Gines S to 10.00.6030. .00.0. 


Stock No. 935—Unbranded, Regis Last, 
Gun Metal Bal, Mat Calf Top, 1-i 
Broad =e ae Sole. B,C, XL, 


ee Eee rrr 


Stock No. 943—Unbranded, Copley Last, 
Brown Cordovan, l-inch Broad H 
Single Sole. A, B, C, D wie 
to, 


Stock No. 941—Unbranded, Copley Last, 


Stock No. 936—Pi om Last, Gun jMetal 


Button, Mat pm a > eS Broad 
Heel, sbinel le Widths. 
Gate $ WS. ok. oc. ccsce Price $3.40 


Stock No. 933—Unbranded, Campus 
Last,. Patent Button, Black Cloth 

l-inch Broad Heel. B, C, D Widths 
a ere Price $3.25 


Be) Stock No. 931—Bear Last, “To “inch 


1 .% Shade, Russia Calf Basher, 10-8 inc 
ths. , ai Broad’ Heel, Single Sole. C, Dfand E 


Widths. Sizes 5 to 10...... Price $4.00 


T. D. BARRY COMPANY > 


Brockton, Mass. 


BOSTON OFFICE 
183 Essex Street, Room 204 


NEW YORK OFFICE 
819-A Flatiron Building 


Address all Communications to our Brockton Offices 
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----GARAGE AND STABLE _WASHSTANDS----TANNERS.---FARMERS---- 


CONTRACTORS ---- CEMENT CONSTRUCTION ---- IRRIGATORS ---- SPORTSMEN 











This Stamp Appears Parker’s Leather Sole 


on the Sole 





ASTER 
SNWPA Rp 
SsvER nL 
LEATH ER s OLE 
A ys) 
5 ger 
& 4, AMG HN H, 
SAAEP Tiber paRKeR's 
Of Every Pair of Boots — 
We Bottom " 
Showing "Trademark 5 
1883---1916 
Parker’s Two-Full LEATHER Outer Soles 
Parker’s Sole LEATHER Insole 
Parker’s Solid LEATHER Heel 
FASTENED BY HAND TO PARKER BOOT UPPERS 
MAKE 


Parker’s Rubber Upper Leather Sole Boot 


Reg. in U. S. Pat. Off. 


THE BEST WATERPROOF HARD SERVICE BOOT 


REMEMBER FOR OVER 33 YEARS 


Parker’s LEATHER Soles have always been rock resisters and have given 
satisfaction. 

Parker’s LEATHER Soles are always firm and solid in the shank. 

Parker’s LEATHER Soles have always been rugged, dependable and 
comfortable. 

Parker’s LEATHER Soles are attached to rubber boots because rubber soles 
are not as serviceable. 


AVOID SUBSTITUTES Manufactured only by 


JohnH. ParkerCo., Malden, Mass. U.S.A. 





SHIMANVAND ---- NAWGVOUTIVY --- NIWHALSAO —--" NA WAIT ~- NAWAYIGA 








----COPPER' MINES----ZINC MINES----LEAD MINES----COAL MINES.---- 
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“Breathes There The Man with soul so dead, 


who never to himself hath said 
this is my own my native land?” 


Can You Name a Shoe Man in This Country, From Ocean to 


Ocean Who Does Not Recognize HAGERSTOWN Values? 


SANDALS, OXFORDS, POLLY ANNS and 
MARY JANES in all leathers shown 
in catalog---Spring 1917. 





1036H Lotus Play Oxford, Heel, Hagerstown Shoe & Legging Co. 


ee 2's +s trav $1.65 Hagerstown, Maryland, U. S. A. 









































Every wearer of pumps ‘prepony 
and low cut shoes ap- (Na-Grip ) 


preciates the invention 


Hotel Imperial 


of \ Broadway and 32nd Street, 
DR. SCHOLL’S THE HUB OF NEW YORK 

NU-GRIP HEEL LINER ; At Herald Square, the radial center of transpor- 
nv.aner anil - os = tation to all parts of the city. One block from 
stocking. ft gently throws the heel lato the cup-Uke aperture and = Pennsylvania Station; a few minutes from 
he re OR a Sey ' 3 Grand Central Terminal. Subway, Surface 
NU-GRIP is made of a fine, soft, velvety rubber; it_is expertly de- and Elevated Service direct to the hotel, which 
te heck, No sowing’ to-attach. Simply apply a. omall quantity of is in the midst of the fashionable theatre and 
when surface ia dry sk tmly together: "The ‘NU-ORIP dows the nape angry 
‘Made in three sizes, No. 1, small; No. 2, medium; No 3, large. Col- = HEADQUARTERS FOR THE SHOE 
ors, white, gray and tan. : TRADE 


Chicago, New York, 
eke Scholl Mfg. Co. . Toone, London 600 rooms single or en suite 


Wholesale, Single Rooms $1.50 per day and up 
ets. With Bath $2.00 per day and up 














Try our new popular-priced restaurant. 
An innovation in one of Broadway’s 














Leading Hotels. : 

Write for booklet giving rates and full = 

— E particulars a 

i | Packed, tm tndicidual one : WILLARD D. ROCKEFELLER : 
ai container. z Manager a 
’ FAanenenesnnnceccnnencensnannncnsncnccsnsnnncensnccccessnnccessnsnccsssgnseesse: 
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Styles That 
Don’t 
Depreciate 














THE “BREAD 
























AND 
BUTTER” 
LINE SEEES RD. Sat, lage No 26; 

STYLE NO. 806. Last No. 98. — 
White Ivory Sole aad Heel which 
is full Louis. 

HAVE YOU 

SEEN IT? 
STYLE No. 630. Last No. 98. rey gy le seg 
Pee. "Tonmue' and Buckie. ayn Welt Full Louis Heel. rr 

Johnson Bros. Shoe Mfg. Co. 
HALLOWELL, MAINE 
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| Do You. 
Insure Your 


Work Shoes? 











If you don’t, you are taking chances of dissatisfaction. Work shoes get the hardest wear and 
more is expected from them than with any other class of shoe. 


The best insurance is ‘““The Tanner’s Own Dressing” sold with each pair. This mixture of pure 
animal grease renews the greases the tanner put into the leather. It thus keeps the leather soft, 
greatly increases its wear, and helps it shed water and resist barnyard acids. It is a true nourishing 
grease for the leather :fibers. | 


IPE Y 222% DRESSING 


The Tanner's OwnDressing 


Size Doz. Gross Special $4.00 Order 
25c. $2.00 $22.00 1 doz., 25c.; 2 doz., 10c. 
10c. 85 9.75 1 doz. sample size 
Sample -40 4.25 with Display Stands 





Recommended and Sold by Shoe Manufacturers and Shoe, Findings, and Harness Jobbers 


Pfister & Vogel Leather Co., Milwaukee, Wis. 


PTET 


TTT iii iii iii 


TETTTT LLL 
= 


PPELBEE & NEUMAN 
ea A Re 


23-25 GREENE STREET, NEW YORK 
wear Originators and Manufacturers of 


FANCY SHOE BUTTONS 


YOU SEE THEM EVERYWHERE 
Pearl, Ivory, Pearlustre, Inlays, Etc. 






New York, U.S. A. - - - - . - . Manilla, Philippine Islands 





COGERARGGRGORRCROORGEREREORRGRRRGRGRGRORGRORGRREREEE% 
CRCGEGOERUEORECURGRROROSORRURRGRRRRRRORRRRRRRRRORRERE 








Catching Your Eye 


Is OUR duty 


Heeding Our Message 


is YOURS 
Our Duty is to Help You 
with HOME MANUFACTURE service 


The cost is nominal 


send your problem along 


COEEEQQUEEOGERECOREEGGURESCRORERGGUORRCRGRERERERERRREES 


TORGRCGUOORGCGRGCUCROOORORURRERGGRGGRROROOROGERRRGERRE 


t 
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Honest Western Shoemaking 











No. 3000 


Vici Kid Bal, Single Sole, Corneaser 
Last 


$3.15 





No. 3440 
Mahogany Calf Blucher, Oak Single 





Sole, York Last 
$3.75 





In these days of advancing prices 
the temptation to hold the price and 
sacrifice the quality is strong. 


We must have a shoe to retail at 
a price is the cry of many shoe re- 
tailers—and perhaps they must. 


We are not manufacturing or sell- 
ing that kind of a shoe. 


Marion Shoes are made up to a 
standard and when the cost of mate- 
rials that go to make up that stand- 
ard increases, then the price of our 
shoes must advance. 


We have perhaps the best equipped 
and most modern factory for the 


manufacture of men’s shoes in the 
Middle West. 


Ample capital has enabled us to 
take full advantage of the market in 
our buying, while a highly system- 
atized plant permits us to cut many 
manufacturing costs. 


This means. that the prices we 
quote for our shoes are the lowest it 
is possible to ask for our quality. 
Lower in fact than many factories 
East or West. | 


If this statement interests you, 
write us. We have thirty salesmen 
on the road. One near you. 








Marion Shoe Co. Marion: Ind. 
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: Catch the dollars 


that the BEACON is Xe) nt ie 


eine YOu. 








F:M.HOYT SHOE CO. 





A 




















If you are a shoe merchant with a 
BEACON agency your opportunity for 
making real money is unlimited. LL We 
You get both shoes and service~shoes fp et I 
that really sell-service that is planned ae 
loqive the utmost aid. - 
This is not just advertising talk— 5219 SS 
retailers have proved these slatements fo be so, ~~ 

~ They have sold BEACON shoes fo such an extent > = = 
that we had to build a big addition fo our, =~ =F 
factory—are at present obliged tomake R= 


0.000 pairs of shoes dally fo meet the demand for. “=~ < 
MENSend BOYS GOODYEAR WELTS. 


There may be an opening right In your town ~ 
for a Beacon agency. Write Tor our proposition 
aNd C. atalog ofour 100 In-Stock sty/es , 


| 
MANCHESTERNUH. 
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Means to the Advertiser 


“A. B. C. Service’’ means unpre- 
judiced information on the various 
publications in which your advertis- 
ing appropriation is being expended. 


It is as definite as the measure- 
ments, weights and other specifica- 
tions which govern the uniformity 
of your product. , 


It means that right in your own 
office, you have a gauge on the work- 
ing capacity of every dellar put into 
your advertising. 






It means, that you now have the 
advantage of established facts as 
compared to previous guess work— 
on quantity, quality and distribution 
of the circulation—standardized au- 
dited facts—of the various classes of 
publications—on a basis that enables 
you to compare the actual value of 
one publication with another, as 
particularly applied to the thing you 
are selling. 

“A. B.C. Service” cost only a frac- 
tion of the cost of doing without it. 


The Audit Bureau of Circulations is a co-operative organization—not for profit 
—its membership includes nearly one thousand Advertisers, Advertising-agents 
and Publishers, who believe in standardized circulation information. Compiete 
information regarding the service and membership may be obtained by 
addressing— Russell R. Whitman, Managing Director. 


Audit Bureau of Circulations 
15 East Washington Street, Chicago 





The Boot and Shoe Recorder is the only exclusive shoe trade publication 
that is a member of the Audit Bureau of Circulations 














Buyers’ Easy Reference Directory 








THERE IS A PERFECTION ABOUT 


THAT DISTINGUISHES THEM ABOVE ALL OTHERS 
AND BRANDS THEM AS 


AMERICA’S LEADING SHOE LACE 
Ask your Jobber or write us 


UNITED LACE and BRAID MFG. CO. 
[Auburn] PROVIDENCE, R. I. 





The Strong & Garfield Shoe 


12 staple sellers of these fine shoes 
for men, are carried in stock. You 
ought to have the booklet which 
tells about them. Shall we send copy? 


George StrongCom pany 
East Weymouth, Mass. 
BOSTON OFFICE, 183 ESSEX STREET 











McKays and Welts 


For the Up-to-Date Woman 





Values that stand alone at their prices 


McKay and Welt Shoes. For 
Women at Popular Prices 


COTTER SHOE CO. Lynn, Mass. 


SEND YOUR UNSALABLE 
COLORED CLOTH TOPS 
--TO US-- 


We will make them a fast black that will 
not fade, and we will not soil your linings 


LEATHER SHOES DYED ALSO 
Prices according to quantity Sample dyed free 


NEW YORK SHOE DYEING CO. 
149 DUANE STREET NEW YORK, N. Y. 








COULTAS 


THE STYLE MAN IN SHOF ORNAMENTS 


Large Buckles 
for the new 
Colonials 


Service to 


Small ornaments 
dainty, attractive 
and reasonable 


your satisfaction. 





D. W. Coultas & Co. Providence, R. I. 


he matter-of-course way in 
which men everywhere ask 
for the 


Boston 


Garter 
Ketgays 


Two Popular Styles, Pad and Cord 
GEORGE FROST CO., Makers, BOSTON 





C.E, Conover Co., Selling Agents, New York, Chicago, Baltimore, $t. Louls 











We stand ready to ship any order in any quantity 
from Shoe Buttons to 
Shoe Repair Machinery. 
Headquarters for Find- 
ings and Shoe Store Sup- 
plies. 
Look for Our 
New ion 
INTERNATIONAL 
SHOE SUPPLY CO. 


148 DUANE ST. 
NEW YORK, N. Y. 











KING KIELY 


THE WHITE (BUCK) MAN OF THE 
EAST 
A Factory with a Snow 
White Atmosphere 


INFANTS’, CHILDREN’S. 
MISSES’ and GROWING GIRLS’ 


McKays and Welts 


SHOES THAT FIT--SHOES THAT 
SELL 


KING KIELY THE MAKER 


T. J. KIELY & CO. 
LYNN, MASS. 





THIS IS KIELY 
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As Near Perfect As Possible to Make 
“« Hubtip” , 


(Trade Mark Reg. U.S. Pat. Off.) 


“No Metal Tip” 


(Trade Mark Reg.) 


Shoe Laces 


Tips are guaranteed not to rust, pull off, fray out, look tinny, nor catch in the clothing. 
Always look new. 

HUBTIPS are woven of superior quality, smooth, pliable braid. Especially adapted for 
the new style invisible eyelet shoe through which they slip easily. Wearers of HUBTIPS 
always repeat. Order a cabinet now. 


















. P P 36 pair 36 in. 36 pair 36 in. ; 
Ww : Men’s 27 in. ‘ le Ps “ ws i 
omen ‘s or lem ~ = in per gro Strings . - | Yer 18“ 45 “ per Cabinet $2.45 a N . a br a per Cabinet $2.40 
36 “ “ “ 2.25 18 54 F ‘ 
‘ : Assortment 48 “ 36 “ “A 2.35 
a* .* “2.35 eae mn as f 
Assortment 18 40 2.45 
45 “4 “2.50 a | | nr “ 96“ t 2.35 
54 “* “ “ 2.75 18 54 18 45 
63 “ - .- 3.25 | a 3% 6” «36 “ 2.40 I Assortment 60 “ 36 “ “ 2.35 
“ “ “ 3.50 36“ 45“ a ee . 















ss., U.S.A. 





_ _— a a a 


Frank W. Whitcher Co.“xscncr: Boston, Ma 





Know the Human Foot 


and You Will Increase Your Earning Power 








Learn how to fit shoes and corrective appliances in 
every case of foot trouble. To do that you must know 
the anatomy of the foot. You must be familiar with foot 
ailments, and the easy way to obtain the necessary knowl- 
edge is to study this 


.00 in U.S. 
The Human Foot | $3-% in U.S 
Anatomy, Deformities — 
and Treatment 
By Dr. Wm. M. Scholl 


Nearly 400 pages; over 300 Illustra- 
tions; plain, understandable language 











bid diay /4 
The House Need ey 
600 Rooms 
of Taylor ~S— 400 Baths 


Hotel Martinique 
Broadway, 32nd St. New York 


125 Pleasant Rooms, with private bath, facing 


large, open court, 
$2.50 PER DAY 


. 157 Excellent Rooms, with private bath, facing 


street, southern exposure. 
$3.00 PER DAY 


Partial List of Contents 
The Bones, Muscles, Tendons, Lig- 
aments, Arteries, Veins and Nerves of 
the Foot, Skin and Nails, Mechanical 
Consideration of the Foot, Examina- 
tions, Weakened Foot, Fiat-Foot 
Metatarsalgia, Morton's Toe, Method 
of Fittin, Arch Supports, Hallux Val- 
i i Heel, Ham- 


gus and Bunion, ul 


of the Knee, Rheumatism, Gout, Dis- 
eases of the Feet, Dislocations, Corns, 
Callosities, Callous, Skiagraphy, His- 
tory Footwear, Footwear and Fit- 
ting of Shoes, Hosiery, Care of the 
Feet, Method of aking Plaster 
Casts of the Feet, and many other 
subjects too numerous to mention 


here. 
Supply Limited 


Only a small supply of these books 
has been published. If you do not 
want to be disappointed, Order today. 


The Foot Specialist Pub.Co. 
211 W. Schiller Street - Chicago? | Actual size, 68 in. x94 in. | 


Also Attractive Rooms from $1.50 


The restaurant prices are most moderate. 
Equally convenient for amusements, shopping 
or business. One block from Pennsylvania 
Station. 
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Women’s Comfort Shoes | 





OUR PRODUCT 


BALS AND JULIETS | 
TURNS AND McKAYS 


oMofusuer {Sov 


LYNN, MASS. U.3.A4 


Seeege te 








HOMPSON SHOE CO. 


ST. PAUL, MINN. 
MANUFACTURERS OF 


WORK SHOES 


Let 








We carry a complete stock on the floor. 
us send you samples. 


We also make a complete line of Men’s, Wo- 
men’s and Boys’ Hockey and Skating Shoes. 


We have some open territory for good salesmen 








Bee * 
= es 8 8 sn ee ee  B aa oan 
a” Decorative Papers for Window Display = 
- And General Display Work . 
®,, A large and varied assortment. New Creations. = 
*, “SILKO’’ Looks like Silk an 
&, “VELOUR” Exact Imitation a” 
= Novelty Borders, Pedestals, Screens, Etc. an 

a Our Fall line of Artificial Flowers is ready for inspection. = 
Must be seen to be appreciated. ‘, 

@ Sample Books Sent Upon Request Address Dept. “B"’ ‘, 
., DOTY & SCRIMGEOUR SALES CO., INC., 5, 
@ 74 Duane Street New York City . 


we ta a ate esate ee” “see ee 


BBB SSS ee 








Strootman Cushions Sell Themselves 


That is what dealers all over the country tell 
us, and here are several reasons why. 


Strootman Cushions conform to the feet and 
make walking a pleasure. 

After gently raising the arch, hold to- 
gether apd mae arch and Bony bon and 
instantly relieve pains in the heel and arch. 
With Strootman Cushions rubbing of the 
skin and irregular movements of the foot 
bones are prevented. 


Will you be our representative in your town? 
Don’t delay—Write today. ’ 





John Strootman, Buffalo, N.Y. 














A Treat to the Feet 


MACKS FOOT LIFE 


TIRED, ACHING, 
PERSPIRING FEET. 


bader for THIRTY YEARS 
_Ssend for @ copy of 


“THE SHOE THAT NEVER HAD A CHANCE” 


MACK'S MEDICAL COMPANY 
333 Fremont St, Boston,Mass. 


AUCTIONEERS and 
- COMMISSION MERCHANTS 


SHOES and RUBBERS 
HENRY LILLY CO. 
88-90 READE ST., NEW YORK, N.Y. 


AUCTION SALES 
EVERY WEDNESDAY and FRIDAY 













SPSS Sima Baie es sige 


SBS SS BSS iagisiaigiaia 
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A ‘Popular Line 


IN STOCK NOW 


4967—Gun Metal Calf Tip Button 
4968—Gun Metal Calf Tip Polish 


4976—Gun Metal Calf Plain Toe 
Button 


4977—Gun Metal Calf Plain Toe 
Polish 






Goodyear Welt, Mat Top, 8 inch 
Height, A to D, 24% to7 


$3.10 


122-124 Duane St. 
PowelleCampbell, 0 ois ts 


OE co 100 - 102 
SH eo Reade St. 
New York 
4 Government Regulation Leather Puttee 


Tan only 


4967 











In Stock 









Meets all government requirements 
and specifications $36.00 Per Doz. 











ee en 
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LINES THAT ARE LEADERS 


**NEW RELIEF” AND ‘COMFORT: SHOES” 


MADE IN MAINE 
THE FOLLOWING NUMBERS AND MORE CARRIED IN STOCK— WE DELIVER ALL ORDERS PROMPTLY 





















New Relief Kid Pol., D, E & EE. No. 502 Comfort Kid Crimped Vp. Juliet, Pat. Tip, E. 
No. 18 New Relief Kid Oxf., E & EE. No. 307 Comfort Kid Strap Sandal, E. 
No. 80 New Relief Kid Oxf., Pat. Tip, E & EE. No. 357 Comfort Kid One Strap Sandal, D&E. 
No. 101 New Relief Kid Pol., Pat. Tip, D, E & EE. No. 358 Comfort Kid Two Strap Sandal, D & E. 
No. 2 New Relief Kid Pol., E & E No. 359 Comfort Kid Two Strap Sandal, D & E. 
No. 5 New Relief Kid Cir. Vp., D, E & EE. No. 669 Comfort Kid Three Strap Sandal, C,D&E. 
No. 133 New Relief Kid Cir. wy But, E. No. 131 Kid Princess, Pat. Fr. Stay, D & E. 
No. 79 New Relief Kid Pol., E & EE. No. 66 Kid Cir. Vp. Bal., EE. 
No. 279 New Relief Gdyr. Welt *Mon’ 8, No. 7 Kid Cir. Vp. Bal., E. 
No. 424 Comfort Kid Smls. Pol., R. H., te No. 671 Kid Cir. Pe Pol., E. 
No. 655 Comfort Kid Smls., Oxf., E. No. 677 Kid Cir. : But., - 
No. 522 Comfort Kid, Cir. Vp., Pol. R. H., D & E. No. 177 Kid Satin mped V Mek E o! ae. 
No. 524 Comfort Kid, Cir. Vp. But., R. H., D & E. No. 40 Kid =~" Fr. nage cKay, E 
No. 380 Comfort Kid, Cir. Vp. But., Pat. Tip, D & E. No. 242 Kid Cir. V, 
No. 666 Comfort Kid, Cir. Vp. Pol., Pat. Tip, "D&E. No. 248 ort Kid Juliet mS Sm., . & EE. 
No. 658 Comfort Kid Jumbo Oxf., Pat. Tip. EE No. 205 Comfort Man’s Kid So. Tie, E. 
No. 237 Comfort Kid Fat Ank. Pol., Pat. Tip, EEE. No. 267 Comfort Man’s Kid } Smls. Bal., E. 
No. 503 Comfort Kid, Cir. Vp. Oxf., Pat. Tip, E. No. 258 Comfort Man's Kid } Smls. Bal. *E. 
No. 21 Comfort Kid, Cir. Vp. Oxf., E. 












WRITE FOR PRICES 


Also OUR “AUBURN MAID” LINE 


OF DRESS TURNS AND WELTS. THEY ARE A TRIPLE FIT. ASK US WHY? MADE IN ALL LEATHERS 
AND ALL COMBINATIONS FOR EVERY REQUIREMENT. 


Ashe-Noyes & Small Co. 


AUBURN, MAINE 

















3 "NECESSITIES 
for PERFECT 
FOOT COMFORT 






FOR IMMEDIATE DELIVERY 


A SPECIAL LOT 
A SPECIAL OFFER ” 


Fawn---The Most Popular Shade 
8 Button---High Cut 
The Most Popular Pattern 








Persons with hot, tender, perspiring, odorous 
feet will welcome your announcement that you can 
give relief with these preparations. 

These “3” Necessities for Perfect Foot Comfort 
give quick relief from tired, aching feet—hot, 
tender, perspiring odorous feet. 

One dozen of each brings with them an attrac- 
tive display sign, a quantity of circulars with your 
name printed on them, and two newspaper electros 
for your own use. 


These preparations cost you $° ~5. You get 
‘the advertising matter free. Order at once. 


THE SCHOLL MFG. CO., CHICAGO 
NEW YORK TORONTO LONDON 






Price---$6.50 Doz. 


We cannot Guarantee Duplication--- 
We cannot Say How Long They Will 
Last---We Have 200 Dozen. 


BETTER ORDER NOW 













Laing Harrar & Chamberlin 
43N. 3d ST. _PHILADELPHIA 
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“DRESS YOUR SHOES” with 
CHANDLER’S PERFECTION 
**“SHOE TIE RIBBONS” 
For ‘“‘Oxfords” use Pattern 351 
Gros Grain, Widths 1, 14, 14 in. 





Fashion Demands for Opera (5 
eyelet) Ballet, Gymnasium and 
other Ties, Pattern 750 Double- 
Faced Satin Ribbon. 







Colors—Black, White, Silver, 
Gould and Evening Shades. 
Ribbons in 10 and 50 yard pieces 
Sole Agent 





30 Franklin Street, Boston 


Everything in 
Wood Heels 


Our experience and time at your service 


BEST WORKMANSHIP 
PROMPT DELIVERIES 


A. R. WADE & CO. 
HAVERHILL, MASS. 


ELLERS-EVERS-CO-INC 


IN STOCK 


7553 44—Women’s All F.B. & C. Steel Gray Kid 9-inch 
Lace, Plain Toe, Leather Heel, Welt. Ato D...... $4.75 
351044— Women’s All F.B. & C. Battle Gray Kid 8-inch 
Lace, Plain Toe, Leather Heel, McKay. Bto D... 3.65 
6219}4—Women’s All Black Kid 9-inch Lace Boot, 
Plain Toe, Leather Heel, Welt. Bto D........... 3.25 
81144%—Women’s All Black Kid 8-inch Lace Boot, 
Plain Toe, Leather Heel, McKay. C to D........ 2.75 
811734—Women’s All Black Kid 8-inch Button Boot, 
Plain Toe, Leather Heel, McKay. CtoD........ 





M--rrM<oZ 


The Dr. A. Reed. 


CUSHION SHOE FOR WOMEN 


The line that advertises itself— 

women wearing them will send ff 
customers to your store. You § 
will also secure business on } 
other styles by getting the ff 


women into your store. 
WRITE FOR EXCLUSIVE AGENCY 


John Ebberts Shoe Co. 


| B-145 

Vici kid lace boot, 
bead turned sole, 
Saiieion Buffalo, N. Y. 
B-144 All Vici, Patent tip (Price same) 





C. A. BROWNING COMPANY 








MN--irM<o 
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FOR IMMEDIATE DELIVERY 


SATIN SLIPPERS 


FOR EVENING WEAR 
Made of good serviceable satin, in operas, with 


and without rosettes. In Cuban or 1-2 Louis 
heels to match. Black, white, pink, blue. 
$1.25 to $1.60 per pair 
Terms 3% Ten Days: 30 Days Net 


ORIENTAL SHOE & SLIPPER CO. 
116 Duane Street, New York, N. Y. 


COLUMBIA | 


FIBER COUNTERS 


EXCEL IN QUALITY — PERFECT FIT 
WATERPROOFING AND DURABILITY 
We assure you satisfaction es 


‘COLUMBIA COUNTER:CO- 


349 CONGRESS ST. BOSTON, MASS. 
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« WEARMORE ” 


SHOES for MEN 
BUSINESS BUILDING LINES 
of exceptional merit, retailing 
profitably at $3.50 to $6. 


A postal will bring 
the nearest ‘‘Snow’’-man ASU IN 
and catalog of > ke 


QUICK SELLERS IN STOCK 
WEARMORE 


Geo. H. Snow Co. 
Brockton and Lowell, Mass. 


[HIS stamp _on a Fibre Sole indicates the 
utmost in Fibre Sole E An ez- 
clusive ‘‘ Snow"’ feature — Fully uaranteed 
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Over Sixteen 


Original In Use \ 
Years’ Prestige Ss 


ixteen Years 








Ray le al NA ATHAN 
Flexi! ATH AN puaroust Ventilated 
ARCH- ON VERS Corset Ankle Support 
Pat'd (No Metal) (@at'd) 





Easy to 
Wear 
Light 

§ Low 
in Price 


A mervelloaty quick 
Bho best arch tor low 








ousan 
fied patrons. Retail $2.00 Per 
Per Pair—Wholeeale $13.20 oe ae pA fee 


A bbers NATHAN ANKLET SUPPOR'’ 
Seite Pull Information aes Meade St. ow York City" 
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THE SHOES FOR 1917 




















Insist.on Union Stamp footwear for Spring and Sum- 
mer, 1917. 


Do not fail to ask the salesmen for shoes bearing the 
Union Stamp, whether you are buying for women or 
misses, children or men. 


For 1917 add the tremendous selling advantage of the 
Union Stamp. 


It will mean bigger, better business and larger profits. 
We are assisting your selling by national advertising 
in all the labor journals of this country. 


Write us for a list of manufacturers of Union Stamp 
footwear to prepare for future purchases. 


Boot and Shoe 


Workers’ Union 


Affiliated with the American Federation of Labor 
246 Summer Street Boston, Mass. 














JOHN F. TOBIN : : : General President 
CHARLES L. BAINE : : Gen’lSec’y-Treas. 
Se a ee 
& & 
WORKERS UNION <,@a8! SO 
UN! 
UNIONDY{STAM ™ 











Factory 
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AbsoLUTELY RIGHT 
FOR SPRING 


Endorsed by America’s 
leading style authorities 


Hee they are—see for yourself— 

J. & K.’s beaming beauties for 
Spring. Styles that ring the bell— 
the kind that ‘“‘strike twelve’ with 
every daughter of Eve from seven- 
teen to seventy. 


Pumps as dainty and distinctive 
and altogether delightful won’t be 
shown elsewhere for next Spring. 
You've got to get these---decide now 
--fire in a letter or even a postal, 
saying 


“Send Salesman or Samples” 


THE JULIAN & KOKENGE®®. 
CINCINNATI. | 
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1866 In Fifty Years 1916 


we have grown from this 
small factory | 














to these large factories and tanneries 














Factories and Tanneries of Rice and Hutchins as they would appear arranged in one group. 


WE ALSO HAVE WHOLESALE DISTRIBUTING HOUSES IN BOSTON, NEW 
YORK, PHILADELPHIA, BALTIMORE, ATLANTA, CINCINNATI, ST. 
LOUIS, CHICAGO, CLEVELAND, BUENOS AIRES (SO. AMERICA), 
COPENHAGEN (DENMARK), AND AGENTS COVERING THE FAR EAST. 


Rice & Hutchins, Inc. 


20 High Street, Boston, U. S. A. 


rd 




















